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winasityvaoba 

moxaruli var warmogidginoT saqarTveloSi biznesis socialuri 

pasuxismgeblobis mimarT sazogadoebis damokidebulebisa da molodinis pirveli 

kvlevis angariSi. es kvleva gaeros ganviTarebis saagentos globaluri 

SeTanxmebis proeqtsa da saqarTvelos strategiuli kvlevisa da ganviTarebis 

centris partniorobis Sedegia. 

biznesis socialuri pasuxismgebloba TandaTan msoflio masStabiT mdgradi 

ganviTarebis sul ufro da ufro Zlier instrumentad iqceva. garda aSkara 

moraluri Rirebulebisa, am koncefciis siZliere im mravalferovan da 

grZelvadian sargebelSia, romelic biznesis socialuri pasuxismgeblobis 

praqtikas moaqvs yvela dainteresebuli mxarisaTvis, da pirvel rigSi im 

kompaniebisTvis, romlTa nebayoflobiTi arCevania gaiTvaliswinon maTi mimdinare 

muSaobis ekonomikuri, socialuri da garemosdacviTi aspeqtebi. marTalia es 

koncefcia axalia saqarTvelosTvis, magram qveynis axalgazrda da dinamiuri 

kerZo seqtori, romelic globluri tendenciebisa da siaxleebisaTvis Riaa da 

saqarTvelos ukeTesi momavlis aSenebaSi wvlilis Setanis survili aqvs, 

TandaTan iTavisebs biznesis socialur pasuxismgeblobas.  

gaeros globaluri SeTanxmeba � gaeros mier wamoyenebuli biznesis socialuri 

pasuxismgeblobis msoflio masStabis umsxvilesi iniciativa �saqarTveloSi 

gaerosa da kerZo seqtors Soris TanamSromlobis ZiriTadi asparezia. 

dResdReobiT saqarTveloSi globaluri SeTanxmebis saqarTvelos qseli 30-ze met 

biznesis socialur pasuxismgeblobaSi dainteresebul kompanias, arasamTavrobo 

organizacias da saganmanaTleblo instituts aerTianebs.  

winamdebare kvleva gaeros mier saqarTveloSi pasuxismgebeli biznes praqtikis 

danergvis saqmeSi xelSewyobis kidev erTi gamoxatulebaa. es kvleva iZleva 

saqarTveloSi biznesis socialuri pasuxismgeblobis ganviTarebis saerTo 

suraTs. masSi moyvanilia rigiTi moqalaqeebis azri kerZo seqtoris rolis 

Sesaxeb qveynis ganviTarebis procesSi, da aseve moqalaqeebis konkretuli 

molodini biznesis mimarT. garda imisa, rom es angariSi eqpertebisTvis 

warmoadgens interess, is aseve Seicavs gamosadeg rekomendaciebs 

praqtikosebisTvis � biznesis socialuri pasuxismgeblobis popularizatorebisa 

da kompaniebis menejerebisTvis.  

imedi maqvs, rom winamdebare kvleva xels Seuwyobs farTo msjelobis gaSlas 

saqarTvelos xalxis sakeTildReod, saqarTvelos ganviTarebaSi biznesis 

socialuri pasuxismgeblobis potencialsa da am koncefciisa da praqtikis 

adgilobrivi realobaze morgebis gzebis Sesaxeb.    

robert uotkinsi 

gaerTianebuli erebis organizaciis warmomadgeneli 

robert uotkinsi 
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qveyanaSi mimdinare mniSvnelovani procesebis Seswavlis, analizis da 
sazogadoebaSi maTi aqtualizaciis mizniT “saqarTvelos strategiuli kvlevebisa 
da ganviTarebis centri” dRidan daarsebisa mniSvnelovan yuradRebas uTmobs 
kvleviT saqmianobas. organizaciis eqspertebi mudmivad akvirdebian msoflios 
zogad tendenciebs da cdiloben xeli Seuwyon saqarTveloSi im inovaciuri 
mimarTulebebis danergvas, romlebic qveynis ganviTarebisTvis mniSvnelovania. 
swored aseT mimarTulebaTa ricxvs miekuTvneba biznesis socialuri 
pasuxismgebloba. 2004  wlidan organizaciis saqmianobaSi mniSvnelovani aqcenti am 
Temaze gakeTda.  “saqarTvelos strategiuli kvlevebisa da ganviTarebis centrma” 
daiwyo masStaburi kvleviTi proeqtis ”biznesis socialuri pasuxismgebloba 
saqarTveloSi – gamowvevebi da perspeqtivebi” ganxorcieleba, romlis farglebSi 
Catarda winamdebare kvleva. unda aRiniSnos, rom amave proeqtis farglebSi 
Catarda meore sociologiuri kvlevac – ”Tbilisis msxvili biznesi da 
korporatiuli socialuri pasuxismgebloba - damokidebuleba da praqtika”. 

socialuri pasuxismgeblobis ganxorcieleba moiazrebs ori mxaris, erTis mxriv 
ganmaxorcielebeli mxaris – biznes-kompaniebis, da meore mxriv mimRebi mxaris 
– sazogadoebis calkeuli jgufebis, CarTulobas. aqedan gamomdinare, orive 
kvlevis Sedegebis erToblioba SesaZleblobas gvaZlevs gavaanalizoT socialuri 
pasuxismgeblobis ganviTarebis ZiriTadi tendenciebi da Taviseburebebi qarTul 
konteqstSi, danaxuli sxvadasxva dainteresebul mxareTa TvliT.  

saqarTveloSi korporatiuli socialuri pasuxismgeblobis danergvis xelSewyobis 
mizniT ”saqarTvelos strategiuli kvlevebisa da ganviTarebis centri” efeqturad 
TanamSromlobs gaeros ganviTarebis programis regionalur proeqtTan, romelic 
uZRveba saqarTveloSi ”globaluri SeTanxmebis” iniciativas. am TanamSromlobis 
erT-erT mniSvnelovan Sedegs warmoadgens winamdebare kvleva. kvlevis Sedegebze 
dayrdnobiT SesaZlebeli iqneba marTebulad  daisaxos saqarTveloSi socialuri 
pasuxismgeblobis Semdgomi ganviTarebis perspeqtivebi, agreTve efeqturad warimarTos 
muSaoba sazogadoebasTan, raTa man adekvaturad aRiqvas biznesis socialuri 
pasuxismgeblobis mniSvneloba qveynis ganviTarebisTvis. es ki Tavis mxriv, xels 
Seuwyobs qveyanaSi socialuri pasuxismgeblobis ganviTarebisTvis xelsayreli 
garemos Camoyalibebas. 

radganac “centris” erT-erT strategiul mizans warmoadgens saqarTveloSi 
socialuri pasuxismgeblobis ganviTarebis xelSewyoba, Cven momavalSic 
gavagrZelebT am mimarTulebiT muSaobas da socialurad orientirebul 
biznes-kompaniebTan TanamSromlobas. „socialuri partnioroba” biznesis 
socialuri pasuxismgeblobis mniSvnelovani komponentia. biznes-kompaniebis da 
sazogadoebrivi organizaciebis TanamSromloba mizanSewonilia socialuri 
programebis dagegmvisa da ganxorcielebisas, radganac mesame seqtorSi 
dagrovilia msgavsi programebis Sesrulebis, monitoringisa da Sefasebis didi 
gamocdileba. amgvari partnioroba xels Seuwyobs socialuri proeqtebis 
efeqturobas, rac, Tavis mxriv, mniSvnelovan wvlils Seitans qveyanaSi cxovrebis 
xarisxis gaumjobesebaSi.

eka uruSaZe,

saqarTvelos strategiuli kvlevebis da ganviTarebis centris
aRmasrulebeli direqtori

efeqturobas, rac, Tavis mxriv, mniSvnelovan wvlils Seitans qveyanaSi cxovrebis 

eka uruSaZe,

saqarTvelos strategiuli kvlevebis da ganviTarebis centris
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I. kvlevis mizani da misi Sedegebis praqtikuli Rirebuleba 

biznesis socialuri pasuxismgeblobis midgomis kompaniebis politikaSi, menejmentSi 

da praqtikaSi danergva, saqarTvelosTvis, iseve rogorc centraluri da aRmosavleT 

evropuli qveynebisTvis � siaxlea. ar arsebobs socialurad pasuxismgebeli biznesis 

praqtikis standartuli recepti � es praqtika sxvadasxva sxvadasxva kompaniasa da 

qveyanaSi. Sesabamisad ar arsebobs biznesis socialuri pasuxismgeblobis erTaderTi, 

amomwuravi da universaluri gansazRvrebac. evrokavSiri bsp-s amgvarad gansazRvravs: 

�koncefcia romlis Tanaxmadac kompaniebi nebayoflobiT iTvaliswineben socialur 

da garemosdacviT sakiTxebs maT biznes saqmianobaSi da maT urTierTobaSi maTi 

saqmianobis SedegebSi dainteresebul yvela mxaresTan� (Commission Green Paper 2001 
�Promoting a European Framework for Corporate Social Responsibility�, COM(2001)366 Final)

es ganmarteba aseve gulisxmobs, rom: 

biznesis socialuri pasuxismgebloba - miuxedavad imisa rom am terminSi 

sityva socialuri aqcentirebulia � moicavs rogorc socialur aseve 

garemosdacviT sakiTxebs; 

bsp ar aris, da ar unda iyos ganxiluli biznesis strategiasa da momdinare 

saqmianobisgan mowyvetiT � bsp gulisxmobs socialuri da garemosdacviTi 

sakiTxebis biznesis strategiaSi da mimdinare saqmianobaSi integrirebas; 

bsp nebayoflobiTi arCevania; 

bsp-s mniSvelovani aspeqtia rogor urTierTobs sawarmo mis SigniT da gareT 

arsebul, misi saqmianobis SedegebSi dainteresebul yvela mxaresTan 

(TanamSromlebTan, klientebTan da myidvelebTan, sawarmos mezoblad 

mcxovreb adamianebTan da TemebTan, arasamTavrobo organizaciebTan, sajaro 

institutebTan, da a. S.)
1

sistemuri, strategiulad dagegmili saqmianoba biznesis socialuri 

pasuxismgeblobis (bsp) Sesaxeb cnobierebis gazrdaSi, anda kompaniis socialuri 

pasuxismgeblobis saqmianobis efeqturi warmarTva warmoudgenelia lokaluri 

konteqstis safuZvliani da meTodologiurad gamarTuli kvlevis gareSe. biznesis 

socialuri pasuxismgeblobis promouteris da kompaniis socialuri 

pasuxismgeblobis saqmianobis menejerisTvis erTnairad aucilebelia Tundac zogadi 

informacia farTo sazogadoebis, anu momxmarebelTa farTo speqtris mxrodan kerZo 

seqtoris socialuri pasuxismgeblobis saqmianobis mimarT arsebuli moTxovnis, 

arsebuli realobis Sefasebis, damokidebulebebisa da molodinebis Sesaxeb.  

sainteresoa, rom biznesis socialuri pasuxismgeblobis am bolo dros Catarebuli 

kvlevebis umravlesoba mimarTulia biznesis socialuri pasuxismgeblobis 

mimwodebel mxareze � anu koncentrirebulia kompaniebis aRmasrulebel 

direqtorebsa (CEO) da menejerebze da amdenad iZleva korporaciuli cnobierebisa 

da qcevis ganmsazRvreli faqtorebis suraTs. saqarTveloSi Catarebuli msgavsi 

kvlevebi udaod praqtikuli Rirebulebis mqone mniSvnelovan informacias gvawvdis, 

magram dRemde, aSkara saWiroebis miuxedevad, biznesis socialuri pasuxismgeblobis 

mimReb mxareze orientirebuli kvleva ar Catarebula.  

swored am saWiroebis sapasuxod � biznesis socialuri pasuxismgeblobis mimarT 

sazogadoebis damokidebulebis da molodinebis gasarkvevad - gaeros globaluri 

SeTanxmebis saqarTvelos qselma, saqarTvelos strategiuli kvlevebisa da 

ganviTarebis centrma (CSRDG) da sazogadoebrivi azris kvlevis jgufma ACT Research 
erToblivad Caatares �saqarTveloSi biznesis socialuri pasuxismgeblobis mimarT 

sazogadoebis damokidebulebisa da molodinebis kvleva�.  

1 http://ec.europa.eu/enterprise/csr/index_en.htm
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kvlevis saerTo mizani iyo saqarTveloSi biznesis socialuri pasuxismgeblobis 

mimRebi mxaris, anu mTlianad sazogadoebis damokidebulebis da molodinebis 

Seswavla. kvleva Seexo im sakiTxebsa da Tematur areebs, romlebic arsebiTia 

qveyanaSi biznesis socialuri pasuxismgeblobaze farTo sazogadoebis dakveTis 

xasiaTisa da struqturis gasarkvevad. amdenad kvlevam, Tbilisis mosaxleobis 

magaliTze, scada pasuxi gaeca iseT kiTxvebze, rogoricaa: 

- ra rols aniWebs rigiTi moqalaqe bizness qveynisa da sazogadoebis 

ganviTarebaSe wvlilis Sesatanad? 

- ra adgils aniWebs sazogadoeba biznesis socialur pasuxismgeblobas im 

rolis farglebSi, romelsac is bizness akuTvnebs qveynis ganviTarebis 

saqmeSi?

- kerZo seqtori socialuri pasuxismgeblobis saqmianobis ra molodini aqvs 

sazogadoebas?

- fiqrobs Tu ara rigiTi moqalaqe, rom saqarTveloSi amJamad moqmedi 

kompaniebis midgomebi da praqtika socialuri pasuxismgeblobis midgomas 

emyareba?

- ratom moelis rigiTi moqalaqe, rom kerZo kompaniam damatebiT kanoniT 

dadgenili normebis Sesrulebisa, nebayoflobiT ikisros socialuri 

pasuxismgeblobis saqmianoba? 

- romelia biznesis socialuri pasuxismgeblobis is konkretuli 

gamoxatulebebi, romelTa mimarTac farTo sazogadoebaSi yvelaze didi 

moTxovna arsebobs? 

- ramdenad sakmarisia sazogadoebis azriT, kompaniebis socialuri 

pasuxismgeblobis saqmianoba? 

- ra faqtorebi uwyobs xels da ra abrkolebs kompaniebis mier biznesis 

socialuri pasuxismgeblobis ganxorcielebas? 

- rogor, mas mediisa da informaciis romeli arxebiTa da wyaroebiT igeben 

moqalaqeebi biznesis socialuri pasuxismgeblobis praqtikebis Sesaxeb 

saqarTveloSi? 

- mediis romeli arxebi da informaciis wyaroebia ufro efeqturi da sando 

mediis sxva arxebTan SedarebiT? 

- aris kompaniebis biznesis socialuri pasuxismgeblobis praqtikebis Sesaxeb 

sajaro informacia sakmarisi? 

- ra saxis informacias iTxovs farTo sazogadoeba? 

qvemoT mocemuli kvlevis angariSi moicavs kvlevis ZiriTadi Sedegebis Sejamebasa 

da analizs. kvlevis zogadi miznisa da dizainis Taviseburebebidan gamomdinare, 

warmodgenili monacemebi SeiZleba sakmaod mniSvnelovani aRmoCndes biznesis 

socialuri pasuximgeblobis Sesaxeb sazogadoebis informirebulobis amaRlebis 

dagegmvaSi, radgan kvleva farTo sazogadoebis mxridan bisznesis socialuri 

pasuxismgeblobis mimarT moTxovnis xasiaTsa da struqturas aCvenebs. amasTan erTad, 

kerZo seqtoris kompaniebis ganviTarebis dagegmvisa da socieluri pasuxismgeblobis 

proeqtebis menejerebisTvis kvlevis monacemebi SeiZleba erTgvar gzamkvlevad 

gamodges.   
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biznesis socialuri pasuxismgeblobis mimarT sazogadoebis molodinisa da 

damokidebulebebis tendenciebis kvleva arsebiTia lokaluri konteqstis, 

sazogadoebrivi azrisa da sazogadoebrivi moTxovnis Tanadrouli monitoringisa da 

gagebisTvis.  

imedia, saqarTveloSi biznesis socialuri pasuxismgeblobis kvleva gagrZeldeba da 

am sakiTxis momaval SeswavlaSi winamdebare 2007 wlis kvlevis monacemebi sabaziso 

sawyisi monacemebad gamodgeba, romlebTanac SesaZlebeli iqneba momavali kvlevebiT 

mopovebuli analogiuri monacemebis Sedareba. 

kvlevis ZiriTadi mignebebi 

rogorc zemoT iyo aRniSnuli, kvlevis mizani iyo rigiTi moqalaqeebis � Tbilisis 

mcxovrebTa � gamokiTxviT, saqarTveloSi biznesis socialuri pasuxismgeblobis 

konkretuli aspeqtebis, sferoebisa da praqtikis mimarT sazogadoebis 

damokidebulebisa da molodinis Seswavla. 

kvleva Tbilsis mosaxleobis gamokiTxviT Semoifargla, radgan garkveuli 

organizaciuli SezRudvebis garda, saqarTvelos ekonomikuri saqmianobis 80%-mde 

swored TbilisSia Tavmoyrili, Tbilsis mosaxleba qveynis mosaxleobis 25%-s 

Seadgens2 da Tbilisis mosaxleba rogorc kvlevis samizne jgufi sakmaod 

warmomadgenlobiTia. amave dros, Tbilisis mosaxleobisa da saqarTvelos danarCen 

mosaxleobis ganwyobilebis SesaZlo msgavsebis miuxedavad, kvlevis mignebebis 

ganzogadeba mxolod Tbilisis macxovreblebis masStabiT SeiZleba.  

kvlevisTvis SerCeuli meTodologiuri midgoma gulisxmobda sazogadoebis 

cnobierebaSi biznesis socialuri pasuxismgeblobis adgilis garkvevas biznesis 

sazogadoebaze zrunvis3 ufro farTo konteqstSi da zogadad sazogadoebaSi kerZo 

seqtoris adgilisa da ganviTarebaSi misi rolis dadgena lokalur diskursis 

farglebSi.   

respondentTa umravlesoba (72%) bizness miawers Zalian mniSvnelovan da met

naklebad/SedarebiT mniSvnelovan rols sazogadoebis da qveynis ganviTarebis

procesSi.

sazogadoebis TvalsazrisiT, rogorc arsebuli realobis aRqmis, aseve molodinebis 

TvalsazrisiT, es roli TiTqmis iseve mniSvnelovania, rogorc is roli, romelsac 

gamokiTxulebi mTavrobas aniWeben.  

Tumca Tbilisis macxovreblebi kerZo seqtors TiTqmis iseTive mniSvnelovan rols 

aniWeben ganviTarebaSi, rogorc mTavrobas - isini biznesis socialur 

pasuxismgeblobasTan dakavSirebul faqtorebs yvelaze nakleb mniSvnelovnad 

miiCneven saqarTveloSi kompaniebis realuri warmatebis gansazRvraSi. amis 

miuxedavad, respondentebis mTeli 93% darwmunebulia, rom garda maqsimaluri 

mogebis uzrunvelyofisa (rac biznesis ZiriTadi mizania) da kanonmorCilebisa �   

kompaniebma nebayoflobiTi pasuxismgebloba unda itvirTon sazogadoebis 

2 saqarTvelos statistikis saxelmwifo departamentis 2006 wlis 1 ianvaris monacemebis 

mixedviT.
3 Eaq da qvemoT termini �biznesis sazogadoebaze zrunva� sakmaod xSirad ixmareba. Es termini 

aris inglisuri Corporate Giving�is azriT yvelaze miaxlovebuli Targmani. termini Corporate
Giving (Targmnili rogorc �biznesis sazogadoebaze zrunva�) gulisxmobs kompaniebis 

qvelmoqmedebas da qvelmoqmedebisgan gansxvavebul socialuri pasuxismgeblobis saqmianobas 

erTad aRebuls.

I. 
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saWiroebebis sapasuxo moqmedebisa da gadawyvetilebebis miRebis dros 

gaiTvaliswinon am gadawyvetilebebis da mTlinad kompaniis mimdinare saqmianobis 

SesaZlo gavlena qveynis ganviTarebaze.  

sainteresoa, rom respondentebi biznesis socialur pasuxismgeblobas �didi 

biznesis� - da ara mcire da saSualo biznesis - arCevanad miiCneven. amgvari 

ganwyobilebis mizezad isini movlenebze gavlenis mosaxdenad mcire da saSualo 

biznesis sisustes da SezRudul SesaZleblobebs asaxeleben.

im faqtorebs Soris, romlebic kompaniebis reputacias unda gansazRvravdes farTo 

sazogadoebis TvalSi, Tbilisis macxovreblebma biznesis sazogadoebaze zrunvasa 

da biznesis socialur pasuxismgeblobasTan dakavSirebuli ramodenime faqtori 

daasaxeles. maT Soris: � �adgilobrivi muSaxelis dasaqmeba ucxoeTidan iafi 

muSaxelis importirebis nacvlad� (me-4-e adgili); �kompaniebis mier saqvelmoqmedo 

proeqtebis dafinanseba da ganxorcieleba / filanTropia� (me-11-e adgili); 

�aqcionerTa da momwodebelTa winaSe patiosneba� (me-10-e adgili); �garemoze zrunva� 

(me-13-e adgili); �adgilobrivi warmoebis masalebis / nedleulis gamoyeneba importis 

nacvlad� (me-5-e adgili). amave dros, respondentebma bevrad ufro maRali 

mniSvneloba mianiWes biznesis socialur pasuxismgeblobasTan dakavSirebuli 

faqtorebis, rodesac maT sTxoves, rom saqarTveloSi dRes moqmedi realuri �kargi 

kompaniebis� reputaciis ganmsazRvreli faqtorebi daesaxelebinaT.   

rac Seexeba didi biznesis socialuri pasuxismgeblobis legitimur4 sferoebs -

Tbilisis mosaxleobam mxolod sami sfero miiCnia aqtualurad - �ekonomikuri 

ganviTarebis xelSewyoba�, �sazogadoebis socialur da socialur-ekonomikur 

problemebze zrunva� da �garemos dacva�. farTo sazogadoeba ver xedavs biznesis 

socialuri pasuxismgeblobis iseTi mniSvnelovani sferoebis Sesabamisobas 

rogoricaa adamianis uflebebi, Sromis uflebebi, da anti-korufciuli moqmedeba (es 

sami mimarTuleba gaerTianebuli erebis organizaciis globaluri SeTanxmebis 

iniciativis � msoflios masStabis udidesi bsp iniciativis � mier iqna 

gansazRvruli, rogorc Tematiuri prioritetebi). es mravali urTierTdakavSirebuli 

mizeziT aixsneba. am mizezebs Soris albaT yvelaze mniSvnelovania is, rom am 

problemebze zrunva saSualo moqalaqes ara nebayoflobiT arCevnad, aramed 

savaldebulo samarTlebriv movaleobad miaCnia, romlis Sesrulebis uzrunvelyofis 

prerogatives sazogadoeba mTavrobas miawers. 

mniSvnelovnad maRalia molodinsa da realobis Sefasebas Soris sxvaoba5

ganviTarebaSi biznesis rolis TvalsazrisiT � respondentTa 93% fiqrobs, rom 

�biznesis socialuri pasuxismgebloba aris sazogadoebis mxridan kanonieri 

molodini da nebayoflobiTi movaleoba, romelic biznesma unda itvirTos� � maSin, 

roca mxolod 53%-s miaCnia, rom mogebis maqsimalur zRvramde gazrdis garda garda 

biznesi �aseve zrunavs sazogadoebis saWiroebebze da ganviTarebaze (garemos dacvis 

CaTvliT)�. �ekonomikuri ganviTarebis xelSewyobis� kategoriaSi didi biznesis 

gamokveTili qmedebis SefasebaSi (anu �zrunavs/unda zrunavdes� SefasebebSi) - 

molodinsa da realobis Sefasebas Soris sxvaoba sakmaod maRalia � 64% (es aris 

sxvaoba molodinis 91%-ian reitingsa (-sa) da 27% aRqmis reitings (-s) Soris). aseve 

Zalian maRalia sxvaoba kategoriebSi �sazogadoebis socialur da socialur-

ekonomikur problemebze zrunva� da �garemos dacva� (Sesabamisad 65% da 75%). 

4 termini legitimuroba am konteqstSi gulisxmobs moqalaqeebis mier biznesis socialuri 

pasuxismgeblobis rogorc �swori� da �samarTliani� arCevanis zogad mowonebas da 

mxardaWeras niSnavs.  
5 molodinsa da realobis aRqmas Soris sxvaoba aris sazogadoebis molodonsa da 

igive sakiTxze arsebuli mdgomareobis Sefasebas Soris raodenobrivi sxvaoba, 

romelic sazogadoebrivi azris kvlevis SemTxvevaSi pasuxebis raodenobrivi da 

procentuli maCveneblebiT gamoixateba. 
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respondentebis mier spontanurad iqna CamoTvlili is faqtorebi, romlebic asaxavs 

sazogadoebis warmodgenas biznesis sazogadoebaze zrunvasa da biznesis socialur 

pasuxismgeblobaze. am CamonaTvalSi mniSvnelobis mixedviT iqna identificirebuli 

biznesis socialuri pasuxismgeblobis sferoebi prioritetulobis mixedviT. 

yvelaze xSirad dasaxelebul faqtorebs Sorisaa: �ekonomikurad daucveli jgufebis 

saWiroebebze zrunva� (54%), �adgilobrivi TemebisTvis samuSao adgilebis 

uzrunvelyofa� (54%), da �biznesis qvelmoqmedeba� (41%). 

kvlevis erT-erTi amocana iyo biznesis sazogadoebaze zrunvis im formebis dadgena, 

romelsac mosaxleoba upiratesobas aniWebs. am amocanis farglebSi dadginda 

biznesis socialuri pasuxismgeblobis reitingi qvelmoqmedebasTan SedarebiT. 

Tbiliseli respondentebis unravlesoba (78%) upiratesobas aniWebs bsp proeqtebis 

saxiT ganxorcielebul RonisZiebebs maSin, roca 21% upiratesobas aniWebs uSualo 

da specifikur samizne jgufebze mimarTul qvelmoqmedebas. marTalia, respondentebi 

aSkara upiratesobas aniWeben biznesis socialuri pasuxismgeblobis midgomas. magram 

imave dros, gamoTqvamen mosazrebas, rom �biznesis sazogadoebaze zrunvis proeqtebi, 

romlebic grZelvadian mdgrad Sedegebs iZleva� (anu biznesis socialuri 

pasuxismgeblobis modgomis proeqtebi) yovelTvis ise swrafi da efeqturi ar aris, 

rogorc qvelmoqmedeba,. es ukanaskneli ki rigiTi moqalaqisTvis ufro Cveulebrivi 

da nacnobi formaa. sagulisxmoa isic, rom, Tumca respondentebi aRiareben biznesis 

socialuri pasuxismgeblobis midgomas ubralo qvelmoqmedebasTan SedarebiT � isini 

kompaniisTvis oftimalur nidgomad orives kombinacias moiazreben. 

rac Seexeba saqarTveloSi biznesis sazogadoebaze zrunvis sferoSi arsebul 

viTarebas � respondentTa mxolod 4% Tvlis, rom saqarTvelos kerZo seqtoris mier 

amJamad ganxorcielebuli biznesis sazogadoebaze zrunvis RonisZiebebi ZiriTadad 

biznesis socialuri pasuxismgeblobis proeqtebisgan Sedgeba. respondentTa 32%-is 

azriT, kompaniebi ZiriTadad qvelmoqmedebas da filanTropias ewevian. 12% 

darwmunebulia, rom kompaniebi biznesis sazogadoebaze zrunvis orive formas 

axorcieleben. niSandoblivad, yvelaze skeptikurad ganwyobili respondentebis 

wili, romlebic fiqroben, rom kompaniebi sinadvileSi am oridan arc erTs ar 

axorcieleben sakmaod maRalia � 45%. repondenta am skeptikuri nawilis erT-erTi 

argumenti is aris, rom radgan amJamindeli biznesis qvelmoqmedeba ZiriTadad ar 

xorcieldeba upirovnod (qvelmoqmedebis adresatebis upirovno kriteriumebiT 

SerCevis gziT), am saxis biznesis sazogadoebaze zrunva ar unda CaiTvalos 

qvelmoqmedebad. ufro konkretulad, es skeptikuri argumenti gulisxmobs, rom 

iSviaTi gamonaklisebis garda beneficiarebisTvis qvelmoqmedeba xelmisawvdomia maTi 

socialuri kavSirebisa da megobruli an naTesauri kontaqtebis xaziT, da rom 

SemTxvevaTa umravlesobaSi gadawyvetilebis mimRebi kompaniis menejerebi 

gadawyvetilebas qvelmoqmedebis gaRebis Sesaxeb maT pirad socialur �qselSi� am 

qvelmoqmedebis beneficiarebis pirdapiri an arapirdapiri �wonis� mixedviT iReben. 

aRsaniSnavia, rom respondentebis 45-75%-ma ver gaixsena im kompaniebis saxelebi, 

romlebic axorcieleben biznesis socialuri pasuxismgeblobis ama Tu im sferoSi, 

amave dros mosaxleobis informirebuloba biznesis qvelmoqmedebis da 

filanTropiis Sesaxeb bevrad ufro maRali iyo. amasTan erTad, im respondentTa 

wili, romelTac smeniaT biznesis socialuri pasuxismgeblobis konkretul 

RonisZiebebze, magram ver ixseneben monawile kompaniebis saxelebs, aseve 

mniSvnelovnad maRalia. 

biznesis arsebuli praqtikidan respondentTa umravlesobas aSkarad metad axsovs 

saqvelmoqmedo RonisZiebebi biznesis socialuri pasuxismgeblobis RonisZiebebTan 

SedarebiT. es tendencia gvafiqrebinebs, rom erTis mxriv qvelmoqmedeba da 

filanTropia, rogorc biznesis sazogadoebaze zrunvis formebi, ufro 

gavrcelebulia da Sesabamiasad ufro cnobilia biznesis socialur 

pasuxismgeblobasTan SedarebiT da meores mxriv kompaniebis mier biznesis 
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socialuri pasuxismgeblobis praqtikis Sesaxeb mosaxleoba naklebad aris 

informirebuli.

biznesis sazogadoebaze zrunvasTan dakavSirebiT molodinebsa da aRqmebs Soris 

sxvaoba mniSvnelovnad maRalia. respondentTa 99%-s sjera, rom kompaniebma 

nebayoflobiTi unda ganaxorcielon itvirTon biznesis sazogadoebaze zrunvis 

orive forma (qvelmoqmedebac da xangrZliv Sedegze gaTvlili biznesis socialuri 

pasuxismgeblobis proeqtebic). mxolod 12% fiqrobs, rom kompaniebi realurad 

akeTeben amas da kidev ufro naklebi � mxolod 4% � fiqrobs, rom kompaniebi 

ZiriTadad biznesis socialuri pasuxismgeblobis proeqtebs axorcieleben. martivi 

Sedareba aCvenebs, rom kompaniebi sazogadoebis molodinze bevrad ufro nakleb 

biznesis socialuri pasuxismgeblobis proeqtebs da RonisZiebebs axorcieleben 

da/an realurad ganxorcielebuli biznesis socialuri pasuxismgeblobis proeqtebis 

Sesaxeb sazogadoebis cnobiereba dabalia. 

kvleva biznesis sazogadoebaze zrunvis ganxorcielebis modelebis Sesaxeb 

sazogadoebriv azrsac Seexo. biznesis socialuri pasuxismgeblobis proeqtebis 

ganxorcielebis procesSi dainteresebul mxareTa Soris partniorobis konkretuli 

wesebis Sesaxeb gamokiTxvam gamoavlina biznesis sazogadoebaze zrunvis im 

modelebis ranJireba, romelTac upiratesobas aniWebs Tbilisis mosaxleoba. 

mTavroba, samoqalaqo sazogadoebis organizaciebi, sxva kompaniebi da saerTaSoriso 

organizaciebi dasaxelebul iqnen, rogorc bsp-s ganxorcielebaSi dainteresebuli 

mxareebi da Sesabamisad potenciuri partniorebi bsp proeqtebis ganmaxorcielebeli 

kompaniebisTvis. respondentTa Tanaxmad, kompaniis mier sakuTari aadamianuri da 

finansuri resursebis gamoyenebaa yvelaze efeqturi da saimedo gza bsp proeqtis 

gansaxorcieleblad, rac asaxavs garkveul skepticizms ramdenime dainteresebul 

mxares Soris partniorobis mimarT, romelTa monawileobac, repondentTa azriT, 

gadawyvetilebebis dagvianebisa da proeqtis fasis gazrdis risks Seicavs. SesaZloa, 

rom es gabatonebuli Sexeduleba asaxavs mosaxleobis damokidebulebas mTavrobisa 

da samoqalaqo sazogadoebis organizaciebis rolisa da realuri monawileobis 

mimarT biznesis socialuri pasuxismgeblobis SesaZlo an realur proeqtebSi. 

sainteresoa, rom miuxedavad imisa, rom biznesis socialuri pasuxismgeblobis cneba 

axalia saqarTvelos sazogadoebisTvis da saqarTveloSi ar ganxorcielebula 

cnobierebis gazrdaze mimarTuli raime mniSvnelovani sainformacio kampania � 

kvlevam aCvena, rom intuitiuri, zogad logikaze damyarebuli codna, romelic 

sazogadoebas dResdReobiT gaaCnia TiTqmis mTlian asaxavs klasikur arguments, Tu 

ratom unda undodes kerZo kompanias biznesis socialuri pasuxismgeblobis 

ganxorcieleba. pirvel rigSi, respondentebi miuTiTeben iseT yvelaze xelSesaxeb 

pragmatul upiratesobaze, rogoricaa momxmarebelTa loialoba, kompaniis 

arapirdapiri Tu pirdapiri reklama da sazogadoebasTan urTierTobebis 

gaumjobeseba, rasac mosdevs sxvadasxva saintereso argumentebi � magaliTad: 

�imitom, rom biznesi iyenebs sazogadoebis resursebs da saqpasuxod nebayoflobiT 

unda daubrunos/gauziaros Tavisi warmateba sazogadoebas�; �imitom, rom mTavrobis 

resursebi SezRudulia sazogadoebis yvela saWiroebis dasakmayofileblad�; 

�daqiravebul TanamSromlebze zrunva gazrdis am ukanasknelTa kompaniis mimarT 

loialobas�; da �bsp proeqtebs moaqvs ukeTesi urTierTobebi mTavrobasTan�. 

biznesis socialuri pasuxismgeblobis ganxorcielebis stimulebTan dakavSirebiT 

respondentebis umravlesoba xazs usvams mTavrobis gadamwyvet rols aseTi 

stimulebis SeqmnaSi: �mTavrobam unda SemoiRos sagadasaxado SeRavaTebi 

kompaniebisTvis, romlebic nergaven biznesis socialur pasuxismgeblobas� (81%), 

�mTavrobam unda Seqmnas fondi socialuri saqmianobebisTvis, romelsac biznesi 

fuls Seswiravs� (60%); �mTavrobam savaldebulod unda aqcios biznesis socialuri 

pasuxismgeblobis RonisZiebebi biznesisTvis� (51%). am pasuxebis demografia 

gansakuTrebul yuradRebas imsaxurebs. sayuradReboa, rom sajaro seqtorSi 

dasaqmebuli respondentebis 89%, da im respondentebis 85%, romlebic kerZo 
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seqtorSi muSaoben, biznesis socialuri pasuxismgeblobis ZiriTad stimulebad 

asaxeleben sagadasaxado SeRavaTebs. am pasuxis yvelaze dabali sixSire gvxvdeba 

arasamTavrobo seqtorSi dasaqmebulTa Soris. sixSire pasuxebisa, romlebic 

mTavrobis Carevas gvTavazobs, rac faqtobrivad kiTxvis qveS ayenebs biznesis 

socialuri pasuxismgeblobis nebayoflobiT xasiaTs � anu �mTavrobam 

savaldebulod unda aqcios biznesis socialuri pasuxismgeblobis RonisZiebebi 

biznesisTvis� da �mTavrobam unda Seqmnas fondi socialuri saqmianobebisTvis, 

romelsac bizensi fuls Seswiravs� - ukuproporciul mimarTebaSia respondentebis 

ganaTlebis donis parametrebTan. 

sazogadoebis informirebuloba biznesis socialuri pasuxismgeblobis realuri 

stimulis � qvelmoqmedebaze sagadasaxado SeRavaTis Sesaxeb � sakmaod dabali 

aRmoCnda. kompaniebis qvelmoqmedebisTvis sagadasaxado SeRavaaTis Sesaxeb6

respondentTa mxolod 20%-ma icoda, rac kidev ufro naklebia, vidre saSemosavlo 

gadasaxadis Semcirebis Sesaxeb da indmewarmeebissTvis arsebuli SeRavaTebis 

Sesaxeb informirebulobis doneze (Sesabamisad 30% da 26%). 

rac Seexeba biznesis socialuri pasuxismgeblobis arsebul dabrkolebebs,

respondentTa mier dasaxelebuli mizezebis daRmavali reitingi aseTia: �kompaniebis 

egoizmi da socialurad pasuxismgebeli biznes praqtikis danergvis survilis 

arqona�; �mTavrobis mxridan biznesis socialuri pasuxismgeblobisTvis konkretuli 

waxalisebebis ararseboba�; �problemebi biznessa da mTavrobas Soris 

urTierTobebSi�; �biznesis socialuri pasuxismgeblobis praqtika ar aros biznesis 

bunebrivi funqcia�, �biznesis socialur pasuxismgeblobis ganxorcielebam SeiZleba 

gaberos biznesis socialuri pasuxismgeblobis midgomis mqone kompaniebis mimarT 

molodinebi da moTxovnebi da maT madlobis magivrad meti moTxovon�; da 

�finansebis nakleboba amgvari proeqtebisTvis�. 

sazogadoeba ar aris sakmarisad informirebuli kompaniebisa da maTi socialuri 

pasuxismgeblobis saqmianobis Sesaxeb maSin, rodesac biznesis sazogadoebaze 

zrunvis Sesaxeb informaciis moTxovna aWarbebs am informaciis amJamindel 

miwodebas. respondentebi moelian bevrad ufro met informacias zogadad biznesis 

sazogadoebaze zrunvis calkeuli aspeqtebisa da konkretulad biznesis socialuri 

pasuxismgeblobis saqmianobis Sesaxeb. repondentTa umravlesobas araferi smenia arc 

kompaniebis biznesis sazogadoebaze zrunvis da biznesis socialuri 

pasuxismgeblobis konkretul RonisZiebebze da arc maTi praqtikebisa da politikis 

Sesaxeb ganviTarebis xelSesawyobad. respondentTa mniSvnelovanma nawilma � 45-57%-

ma ver gaixsena im kompaniebis saxelebi, romlebic saqmianoben biznesis socialuri 

pasuxismgeblobis konkretul sferoebSi, maSin, roca biznesis qvelmoqmedebisa da 

filanTropiis Sesaxeb informirebulobis done bevrad ufro maRalia. SeiZleba 

SevajamoT, rom kompaniebis bsp saqmianobebis Sesaxeb informaciis farTo 

sazogadoebaSi gavrcelebis xarisxi damakmayofilebelze dabalia, rac miuTiTebs 

saTanado socialuri angariSgebis danergvisa da mas mediis sxvadasxva arxebSi da 

informaciis wyaroebSi kompaniebis arafinansuri angariSebidan informaciis 

efeqturi ganTavsebis sa.Wiroebaze. 

gansxvaveba, erTi mxriv, informaciis nakadisa da efeqturi gavrcelebis 

TvalsazrisiT kerZo seqtoris Sesaxeb arsebuli informaciis wyaroebisa da mediis

ranJirebasa da, meore mxriv, maTi am wyaroebisa da mediis sandoobis ranJirebas 

Soris radikaluria. maSin, rodesac kerZo seqtoris Sesaxeb informaciis udidesi 

nawilis miwodeba satelevizio arxebiT xdeba, rasac mosdevs beWdviTi media, 

�zepirsityvieri�/�xalxi ambobs� arxebi (nacnobebisgan, megobrebisgan  da socialuri 

qselis wevrebisgan miRebuli informacia) da sxva � ndobis TvalsazrisiT 

respondentebi �zepirsityvieri�/�xalxi ambobs� wyaros ufro metad endobian, vidre 

6 saqarTvelos kanonmdeblobiT kompaniebi Tavisufldebian saSemosavlo gadasaxadis 8%-dan 

im Tanxaze, romelsac saqvelmoqmedo organizacias Seswiraven. 
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nebismier mas medias. gasakviria, rom internetis SedarebiT dabali misawvdomobisa 

da masSi respondentebis mier miRebuli  informaciis raodenobis dabali 

maCveneblis (11%) miuxedavad, respondentebma sandoobiT meore adgilze swored 

interneti daayenes rogorc ufro damoukidebeli, miukerZoebeli da sruli wyaro. 

rac Seexeba televizias, romelic bunebrivia pirvel adgilze dgas mosaxleobis 

dafarvis TvalsazrisiT (95%), sandoobiT mas mxolod mesame adgili mieniWa beWdviT 

mediasa (gavrcelebaSi 32%) da radiosTan (gavrcelebaSi 12%) erTad. 

respondentTa TiTqmis naxevars (46%) sakmarisad miaCnia kerZo seqtoris Sesaxeb 

informaciis Sinaarsi da raodenoba. magram naxevarze meti moiTxovs met informacias 

(�amJamad arsebuli informacia met-naklebad sakmarisia� � 22%, �amJamad arsebuli 

informacia arasakmarisia� � 24%; da �amJamad arsebuli informacia srulebiT ar 

aris sakmarisi� � 7%. mniSvnelovania, rom respondentTa mtkice mosazrebaa, rom 

kompaniebis mxridan garkveuli gasaidumloeba da gamWvirvalobis nakleboba vnebs 

sazogadoebis ndobas kompaniebis mimarT da, radgan ar arsebobs sameTvalyureo 

institutebi7 da mediaSi ganTavsebuli informacia ZiriTadad dadebiTia, arsebobs 

sando informaciis naklebobis farTod gavrcelebuli grZnoba, rac iwvevs 

sazogadoebis Sinagan undoblobas kompaniebis mimarT. 

kvlevis nawili moicavda respondentTa gamokiTxvas biznesis Sesaxeb saWiro 

informaciis Sesaxeb. Sedegebi spontanuri kiTxvebisTvis: mosaxleobis 40% moiTxovs 

met informacias produqciisa da momsaxurebis xarisxis Sesaxeb, anu, rogor xdeba 

produqtisa Tu momsaxurebis Seqmna; 20% � kompaniebis warsulis Sesaxeb � anu 

kompaniis warmatebis miRwevis saSualebebis respondenTa �patiosani gziT naSovni 

fulis� warmodgenasTan Sesabamisobis Sesaxeb; 15% � monawileobs Tu ara mocemuli 

kompania biznesis sazogadoebaze zrunvaSi; 13% � mTlianobaSi qveynisa da 

sazogadoebis ganviTarebaSi kompaniis realuri rolisa da wvlilis Sesaxeb; 10% � 

rogor epyroba kompania Tavis TanamSromlebs; da mxolod 6% � rogor zemoqmedebs 

kompaniis saqmianoba garemoze. winaswar gamzadebul siaSi pasuxebis ranJirebaSi 

iseTi pasuxebis sixSire, rogoricaa biznesis sazogadoebaze zrunvaSi monawileoba, 

qveynisa da sazogadoebis ganviTarebaSi kompaniis wvlili, da produqciis masalis 

warmoSoba (adgilobrivi Tu ucxouri) sakmaod maRal adgilas dgas (Sesabamisad 

67%, 65% da 60%). 

kvleviT mopovebuli monacemebis Tanaxmad, arsebobs kompaniebis bsp praqtikebis 

Sesaxeb arafinansuri/socialuri angariSebis formiT meti informaciis miRebis 

aSkara molodini da moTxovna. 60%-s sjera, rom aucilebelia kompaniebma Riad 

warudginon angariSi sazogadoebas TavianT bsp saqmianobebze. maSin, roca 

mosaxleobis 15% aseTi informaciis veraviTar saWiroebas ver xedavs. 

rac Seexeba biznesis arafinansuri/socialuri angariSebis informaciis gavrcelebis 

medias da sainformacio wyaroebs, 90% amjobinebda televizias, rogorc informaciis 

ZiriTad mediums. 43% ZiriTadad daeyrdnoboda beWdviT medias. niSandoblivad, 

miuxedavad imisa, rom wliuri socialuri angariSebis gamoqveyneba jer kidev 

dasanergia (amJamad socialur angariSebs saqarTveloSi sul ramdenime kompania Tu 

aqveynebs), 22% kompaniis biznesis socialuri pasuxismgeblobis Sesaxeb informaciis 

miRebas swored wliuri arafinansuri/socialuri angariSebidan moelis, romlebic 

daibeWdeba da internetSi ganTavsdeba. 21% moelis, rom kompaniebma Sesabamisi 

informacia ganaTavson vebgverdebze, 17% � rom CarTon es informacia (am 

informaciis nawili) kompaniis sareklamo masalebSi (bukletebSi, broSurebSi), 14% 

moelis, rom informacia rogorRac Tan daerTos kompaniis produqciasa da 

momsaxurebas, da mxolod 5% amjobinebda damoukidebeli arafinansuri auditis 

angariSebs, rogorc infomaciis saukeTeso wyaros. 

7 inglisuri Watchdog Institution �is Sesatyvisi Targmani. gulisxmobs sazogadoebriv anda 

arasamTavrobo institutebs romlebic samoqalaqo meTvalyureobas uweven sxva institutebis 

saqmianobas. 
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II. kvlevis meTodologia 

2.1. zogadi meTodologiuri midgoma � lokaluri konteqstis specifikis      

gaTvaliswineba standartuli CamonaTvalis sapirispirod 

biznesis socialuri pasuxismgeblobis kvlevis zogadi mizani iyo imis Seswavla, Tu 

ra icis adgilobrivma sazogadoebam biznesis socialuri pasuxismgeblobis Sesaxeb, 

rogor axdens is biznesis socialuri pasuxismgeblobis sferoebis prioritizebas, 

rogor aRiqvams arsebul viTarebas da rogoria misi saWiroebebi da molodinebi, 

romlebic unda dakmayofildes. am miznis miRweva moiTxovda respondenTa 

warmodgenaSi biznesis socialuri pasuxismgeblobis adgilis identificirebas erTis 

mxriv biznesis sazogadoebaze zrunvis farTo konteqstSi, da meores mxriv, mTlinad 

sazogadoebisa da qveynis ganviTarebaSi biznesis rolis lokaluri diskursis kidev 

ufro farTo konteqstSi. 

kvlevis sagani � biznesis socialuri pasuxismgebloba � im mniSvnelobiT, romliTac 

is cnobilia biznessa da ganviTarebasTan dakavSirebul dasavlur profesiul 

diskursebSi � axalia saqarTvelos sazogadoebisTvis. saqarTvelos msgavis qveynis 

lokalur konteqstSi dasavluri profesiuli diskursisTvis Cveulebrivi biznesis 

socialuri pasuxismgeblobis kategoriebi TiTqmis ar amoicnoba da xSirad 

lokalur garemos ar Seesabameba � es kidev erTxel daadastura warmodgenilma 

kvlevam. amave dros, rigiTi saqarTvelos moqalaqe namdvilad amayobs filanTropiis, 

biznesis sazogadoebaze zrunvis da farTo sazogadoebis winaSe 

elitis/sazogadoebis warmatebuli wevrebis pasuxismgeblobis tradiciiT, romelic 

safuZvlad udevs sazogadoebrivi solidarobis konkretul formebs � erTgvar 

modelebs, romelTac bevri qarTveli Tavisi cxovrebis wesis garkveuli 

saxelmZRvanelo standartis ganmsazRvrelad aRiqvams. amis miuxedavad, biznesis 

socialuri pasuxismgebloba, rogorc biznesis sazogadoebaze zrunvis forma, 

romelic gansxvavdeba sufTa qvelmoqmedebisa da filanTropiisgan, konkretuli 

adgilisa da drois produqtia.  

saxeldobr, biznesis socialuri pasuxismgebloba warmodgeba Tanamedrove 

postindustriuli diskursisgan, im sazogadoebebidan, romelSic xazi esmeba kerZo 

seqtoris rols ganviTarebaSi; romelSic arc Tu ise didi xnis win ganaTlebulma 

da amave dros pragmatulma biznes elitebma damkvidres socialurad pasuxismgebeli 

biznesis konkretuli praqtika da nouhau; ganviTarda momxmarebelTa cnobierebis 

fenomeni da momxmarebelTa qcevis garkveuli modlebi; da gaCnda zewolis aqtiuri 

jgufebi romlebic xSirad cud dReSi ayeneben msxvil korporaciebs. es 

maformirebeli faqtorebi an axalia an ar arsebobs saqarTvelos axlandel 

lokalur konteqstSi, sadac dinamikurad ganviTarebadi kerZo seqtori jer kidev 

axalgazrdaa, momxmarebelTa cnobierebisa da momxmarebelTa qcevis modelebi ar 

aris gamokveTili da realurad ar arsebobs momxmarebelTa zewolis jgufebi. 

mgrZnobeloba im faqtorebis mimarT, romlebic adamianebis informirebulobas, 

damokidebulebas da molodinebs gansazRvravs da romlebic Tavis mxriv qmnis 

lokalobas � im diskursis xasiaTs, romelic unikaluria konkretuli droisa da 

adgilisTvis � aucilebeli winapirobaa kvlevis sagnis iseTi saxiT SeswavlisTvis, 

rom Sedegad moqmedebisTvis praqtikulad gamosadegi rCevebi miviRoT. standartul 

universalistur midgomas, romelic gulisxmobs, rom sxvadasxva sazogadoebebSi 

maTi gansxvavebis miuxedavad adamianebis damokidebulebisa da molodinebis 

maformirebeli faqtorebi erTnairia, da rom SeiZleba ubralod gamoviyenoT kvlevis 

erTnairi meTodologiebis da kiTxvarebi - aklia konteqstis Sesabamisi midgomis 

upiratesobebi. aseTi midgoma xSirad amaxinjebs suraTs da praqtikulad sasargeblo 

daskvnebs ver iZleva. 

amdenad, analizisaTvis Sesabamisi xarisxis meTodologiurad gamarTuli 

informaciis misaRebad, kvlevis mTliani meTodologiuri midgoma lokalur 
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konteqtsze morgebas efuZneba. es realurad gulisxmobs biznesis socialuri 

pasuxismgeblobis mniSvnelobis, am mcnebis da praqtikis lokaluri legitimurobis 

da lokaluri sazogadoebis prioritetebSi misi adgilis Seswavlas gulisxmobs 

adgilobriv mniSvnelobaTa sistemaSi8 - nacvlad SecdomaSi Semyvani daSvebisa, rom 

es mniSvnelobebi erTmaneTis msgavsia adgilisa da drois miuxedavad. 

am midgomis upiratesobam SesaZlebeli gaxada biznesis socialuri pasuxismgeblobis 

mimarT damokidebulebisa da molodinebis Seswavla lokaluri diskursis kvlevis 

gziT, lokaluri realobis universaluri varaudebiT damaxinjebis gareSe. eseT 

midgomaze dafuZnebuli kvleva, arsebiTad �ucxouri� diskursisTvis damaxasiaTebeli 

�importirebuli� kategorizaciebisa da logikuri konstruqciebis teqnokratuli, 

akonteqstualuri da ideologiur winaswardaSvebebze damyarebuli kvlevisgan 

gansxvavebiT, gacilebiT ufro Seesabameba iseTi sazogadoebis Seswavlas sadac 

biznesis socialuri pasuxismgebloba msjelobisa da moqmedebisTvis sruliad axali 

Temaa.

2.2. geografiuli areali 

qveynis ekonomikuri saqmianobebis da, Sesabamisad, kerZo seqtoris saqmianobebis 80% 

koncentrirebulia dedaqalaqSi � TbilisSi, sadac saqarTvelos mosaxleobis 25% 

cxovrobs. amave dros, am sakiTxze mosaxleobis kvleva saqarTveloSi pirvelad 

Catarda. amdenad, samizne jgufis SedarebiT erTgvarovani, magram mainc 

mravalferovani da warmomadgenlobiTi xasiaTis uzrunvelyofisa da garkveuli 

saorganizacio da sabiujeto SezRudvebis gamo, gadawyda kvlevis koncentrireba 

Tbilisis mosaxleobaze. 

2.3. meTodi da instrumenti 

kvlevis miznis Taviseburebidan gamomdinare, gamoyenebul iqna sazogadoebrivi azris 

Tvisobrivi kvlevis (fokusuri jgufuri diskusia) da raodenobrivi kvlevis 

(gamokiTxva) standartuli kombinacia. 

diskusia fokus jgufebSi 

detaluri informacia mopovebuli iyo ori fokus jgufis diskusiis saSualebiT, 

romelic iTvaliswinebs moderatoris mier warmodgenili sakiTxebis jgufur 

ganxilvas, respondentebisagan maqsimalurad detaluri, Rrma da Ria informaciis 

misaRebad da sakvlev sakiTxebze jgufis wevrebis reagirebas erTmaneTis mier 

gamoTqmul mosazrebebze da jgufuri ganxilvis meTodiT gamoTqmuli mosazrebebis 

agregirebas.

sazogadoebrivi azris gamokiTxva 

kiTxvari da saxelmZRvanelo gaidi interviuerebisTvis Seadgenda kvlevebSi 

gamoyenebuli instrumentebis standartul kompleqts. 

8 mniSvnelobaTa sistema anTropologiuri terminia da gulisxmobs antropologiis rogorc 

mecnierebis ziriTad midgomas Seiswavlos konkretuli fenomeni misi adgilisa da 

mniSvnelobis mixedviT konkretul sazogadoebaSi, TemSi Tu tomSi da ara im sazogadoebis 

sazomi miuyenos, romelsac mkvlevari ekuTvnis.   
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2.4. samizne jgufis SerCeva � fokus jgufebi 

TiToeuli fokus jgufi Sedgeboda Sereuli socialur-ekonomikuri profilis mqone, 

magram Opinion Former (OP – “sazogadoebrivi azris Semqmnelebis�)9 kriteriumebis 

mixedviT SerCeuli 10 monawilisagan. TiToeuli jgufis warmomadgenlobiTi xasiaTis 

uzrunvelyofisa da imave dros sxvadasxva socialuri jgufis wverTa 

damokidebulebebisa da molodinebis diferenciaciis mizniT jgufebis SedgenisTvis 

gamoyenebuli iyo damatebiTi kriteriumebi. am kriteriumTa Soris iyo ojaxis

Semosavali da dasaqmeba.

fokus jgufi1 (fj 1) Sedgeboda SedarebiT dabali saojaxo Semosavlis 

monawileebisagan (ojaxis Semosavali TveSi 500 aSS dolarze naklebi) da 

umuSevarTagan, xolo fj 2 � individebisgan, romelTa ojaxis yovelTviuri 

Semosavali aRemateboda 500 aSS dolaris eqvivalents. mniSvnelovania, rom jgufebis 

warmomadgenlobiTi xasiaTis uzrunvelsayofad jgufSi garkveuli TanafardobiT 

warmodgenili iyo kerZo, sajaro, arasamTavrobo seqtorSi dasaqmebuli adamianebi 

da unuSevrebi. 

fokus jgufebSi TiToeuli diskusiis xangrZlivoba 2,5 saaTi iyo. gakeTda diskusiis 

Canawerebi Semdgomi analizisTvis. fokus-jgufebSi diskusiebis Catarebamde 

moderatorma miiRo werilobiTi instruqcia da gaiara kvlevis sagnis da Sinaarsis 

Sesabamisi treningi. 

analizi daemyara fokus jgufebSi diskusiebis rogorc video da audioCanawerebs, 

ise teqstur stenogramas. 

2.5. sazogadoebrivi azris gamokiTxva � meTodologia, teqnika da  instrumenti 

raodenobrivi kvleviT (gamokiTxviT) SesaZlebeli gaxda SerCeul indikatorebze 

raodenobrivi monacemebis mopoveba statistikuri dajgufebis, Sedarebisa da 

analizisTvis (cvladebi, parametrebi, korelaciebi da sxva). 

teqnika da instrumenti 

gamoyenebuli iyo standartul kiTxvarze damyarebuli pirispir intervius 

standartuli teqnika. kiTxvarSi Sesuli kiTxvebis umravlesoba daxuruli kiTxva

iyo. Ria kiTxvebi calke iyo kodirebuli. TiToeuli gamokiTxva (sul 44 kiTxva) 

saSualod 45-50 wuTi grZeldeboda. 

pretesti (piloturi gamokiTxva) 

kiTxvarebisa da gamokiTxvis teqnikis daxvewis mizniT, srulmasStabiani gamokiTxvis 

Catarebamde ganxorcielda 15 interviusgan Semdgari piloturi gamokiTxva, romlebic 

Caatares piloturi gamokiTxvebis Catarebis teqnikaSi specialurad gawvrTnilma 

profesionalma interviuerebma. TiToeuli intervius Semdeg interviuerebi avsebdnen 

komentarebisa da dakvirvebis specialur anketas. kiTxvaris saboloo versia 

momzadda am komentarebis safuZvelze. 

9 SeirCnen is individebi, romlebic saqmianobis 12-punqtiani siidan ori saqmianobiT mainc 

iyvene dakavebulebi bolo 12 Tvis manZilze. 
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samizne jgufis SerCeva 

gamokTxvam moicva 18 welze ufros asakis 700 respondenti. kvlevis miznidan 

gamomdinare, optimalurad CaiTvala reprezentaciuli SeeCevis10 modelis gamoyeneba.
SerCevis aRniSnuli dizaini iZleva 95% sandoobas 50%-iani cvladisTvis. SerCevis 

maqsimaluri cdomilebaa ±4.0 da dagegmva iZleva respondentebis dajgufebis 

saSualebas asakisa da sqesis profilebis mixedviT. 

generalur erTobliobaze sando daskvnebis gakeTebis mizniT, savele samuSaoebis 

dasrulebis Semdeg, moxda monacemebis statistikuri Sewonva Tbilisi mosaxleobis 

wilebis proporciulad (mag. ganawileba sqesisa da asakis mixedviT da sxva). 

garda amisa, moxda respondentebis SerCeva oTxsafexuriani teqnikis gamoyenebiT: 

safexuri 1: respondentebis saerTo raodenoba Tbilisis 5 administraciul raionze 

ganawilda 18 welze ufrosi asakis mTeli mosaxleobis mocemul raionze mosuli 

wilis mixedviT. 

safexuri 2: TiToeuli raioni daiyo Tanabar kvadratebad � daaxloebiT Tanabari 

zomis farTobis areebad da mocemuli raionisTvis gansazRvruli gamokiTxvebis 

raodenoba Tanabrad gadanawilda kvadratebs Soris. Sesabamisad, gamokiTxvaTa 

raodenoba aseve Tanabrad gadanawilda kvadratebs Soris.

safexuri 3: yovel SerCeul kvadratSi sami erTmaneTisgan yvelaze daSorebuli 

wertili SeirCa sawyis wertilebad interviuebisTvis. yoveli pirveli interviu 

tardeba sawyis wertilTan yvelaze axlos mdebare sacxovrebel saxlSi / korpusSi. 

yoveli momdevno wertili SeirCeva standartuli winaswargansazRvruli bijis 

mixedviT � magaliTad, yoveli mexuTe kerZo saxli, yoveli mesame sacxovrebeli 

saxli, sami ojaxi TiToeul sadarbazoSi, pirveli, Sua da bolo sarTulebi 

sacxovrebeli saxlis yovel mesame sadarbazoSi da a.S. 

safexuri 4: yovel SerCeul ojaxSi respondenti SeirCeva �bolo dabadebis dRis� 

principiT.

�ukan dabrunebis� procedura 

instruqciis Tanaxmad, respondentis aryofnis SemTxvevaSi interviueri masTan 

dakavSirebas kidev samjer ecdeboda. respondentTan UuSedego Sexvedris an mis mier 

gamokiTxvaze uaris Tqmis SemTxvevaSi interviu fiqsirdeboa rogorc �ver Semdgari 

interviu� da respondenti icvleboda sxva respondentiT, romelic SerCevis zemoT 

aRwerili standartuli kriteriumebiT SeirCeoda. 

savele kvlevis xarisxis kontroli 

xarisxis kontrolis uzrunvelsayofad gamoyenebuli iyo ramdenime procedura. 

telefonisa da adgilze gasvlebis saSualebiT monitoringis jgufi amowmebda 

gamokiTxvaTa 20-25%-s. yvela Sevsebuli kiTxvari mowmdeboda statistikur monacemTa 

bazaSi Setanamde. xarisxis kontrolis Sedegebi dokumentirebulia kvlevis teqnikur 

angariSSi.

10 reprezentatiuloba � xarisxi, romliTac sakvlevi jgufs axasiaTebs mTliani mosaxleobis 

Taviseburebebi. mocemul kvlevis SemTxvevaSi jgufebis Semadgenloba asaxavda Tbilisis 

mosaxleobis socialur-ekonomikur da demografiul parametrebs. 
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kvlevis monacemebis damuSaveba 

gamokiTxvis Sedegad mopovebuli monacemebi damuSavda profesionaluri SPSS 15.0 
statistikuri programiT. gamokiTvis angariSi momzadda statistikuri analzis 

safuZvelze.

III. biznesis roli da adgili sazogadoebaSi – damokidebuleba 
da molodinebi 

biznesis mimarT farTo sazogadoebis arsebuli damokidebulebisa, da Sesabamisad 

molodinebis codna arsebiTia biznesis socialuri pasuxismgeblobis lokaluri 

konteqstis gagebisTvis. bevri postkomunisturi qveynis msgavsad, saqarTveloSic 

kerZo seqtori SedarebiT axalgazrdaa. saqarTvelos bolodroindeli istoriis 

dramatuli socialur-politikuri da ekonomikuri cvlilebebis periodSi, kerZo 

seqtoris urTierTobis formebi samTavrobo institutebTan, arasamTavrobo 

organizaciebTan dinamikurad viTardeboda. aseve icvleboda bizneisisa da mTavrobis 

urTierTobebis modeli da socialuri solidarobis formebSi. es cvlilebebi kerZo 

seqtors xan Crdilovani ekonomikisken ubiZgebda da xan legalizaciisken. TiTqmis 

araviTari informacia ar arsebobs biznesis mimarT sazogadoebis damokidebulebebze 

� es sakiTxi praqtikulad ar yofila Seswavlili. biznesis mimarT sazogadoebis 

damokidebuleba, dramatulad unda ganviTarebuliyo unda ganviTarebuliyo 

dinamiuri socialuri, ekonomikuri da politikuri cvlilebebis fonze. 

ganviTarebis procesSi kerZo seqtoris rolis da sazogadoebaSi kerZo seqtoris 

adgilis (anu sazogadoebasTan da institutebTan mimarTebaSi misi adgilis) 

Seswavla biznesis mimarT sazogadoebis damokidebulebis da molodinebis mocemuli 

kvlevis pirveli nabiji iyo.   

3.1. kerZo seqtoris roli ganviTarebaSi 

ganviTarebaSi, anu adamianTa cxovrebis pirobebis gaumjobesebaSi biznesis rolis 

gamokvlevam aCvena, rom respondentebi met-naklebad Tanabar sam nawilad gaiyvnen. 

mosaxleobis 37%-s miaCnia, rom biznesi Zalian mniSvnelovan rols asrulebs 

sazogadoebis ganviTarebasa da progresSi, 35%-sTvis es roli met-naklebad 

mniSvnelovania, xolo sakmaod mniSvnelovani nawili � 28% � saerTod ar miiCnevs am 

rols mniSvnelovnad (ixileT diagrama 1 qvemoT). 
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diagrama 1: ganviTarebaSi biznesis rolis aRqma 

ar vici; 1%

biznesis roli ar 

aris

mniSvnelovani; 

28%

biznesis roli 

mniSvnelovania; 

37%

biznesis roli 

met-naklebad 

mniSvnelovania; 

35%

3.2.  kerZo seqtoris adgili sazogadoebasTan da institutebTan mimarTebaSi 

kerZo seqtoris mimarT sazogadoebis saerTo azris codna gvaZlevs lokaluri 

konteqstis erTiani suraTis perspeqtivas, romlis farglebSic yalibdeba 

damokidebuleba da molodinebi biznesis socialuri pasuxismgeblobis mimarT. am 

saintereso sakiTxis Sesaswavlad mimarTuli iyo rogorc fokus jgufebis 

diskusiebi, ise sazogadoebrii azris gamokiTxva. fokus jgufebSi diskusiebis 

monawileebma oTxi ZiriTadi instituciuri agenti/seqtori daasaxeles: saxelmwifo, 

kerZo seqtori, samoqalaqo sazogadoeba da saerTaSoriso organizaciebi. 

fokus jgufebis diskusiebiT gamokvleuli iyo kerZo seqtoris adgili institutebis 

arsebul ganlagebaSi da, rac mniSvnelovania, sxva institutebTan SedarebiT kerZo 

seqtoris siaxlove11 sazogadoebis birTvTan (rogorc is aRiqmeba respondentebis 

mier). diskusiis monawileebs sTxoves instituciuri seqtorebis (mTavroba, kerZo 

seqtori, samoqalaqo sazogadoebis organizaciebi da saerTaSoriso organizaciebi) 

adgilebi sazogadoebis �birTvTan� da sazogadoebis saerTo interesTan mimarTebaSi 

gamoexataT wriul koncentrul samizneze (darTsis wreze) institutebis 

dasaxelebiani iarliyebis ganTavsebiT. am sazogadoebaze centrirebul modelSi 

sazogadoebis birTvi � anu saerTo sazogadoebrivi interesi - moTavsebuli iyo wris 

centrSi (�aTianSi�). 

kerZo seqtoris adgili da misi siaxlove sazogadoebis birTvTan 

�samiznis� proeqciis teqnikaze damyarebulma fokus jgufebis diskusiebma aCvena, rom 

kerZo seqtori miiCneva �yvelaze axlod� sazogadoebis birTvTan, mas 

Tanmimdevrulad mosdevs mTavroba, samoqalaqo sazogadoeba da saerTaSoriso 

organizaciebi.

ram gansazRvra instituciuri seqtorebis am saxiT ranJireba respondentebis mier? � 

kerZo seqtors mieniWa sazogadoebis birTvTan yvelaze axlo adgili uwinares 

11 am SemTxvevaSi siaxlove unda gavigoT, rogorc damokidebuleba an/da molodini 

konkretuli instituciuri seqtoris mimarT Seasrulos / daakmayofilos / gaiTvaliswinos 

farTo sazogadoebis interesi da moTxovna. 
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yovlisa imitom, rom praqtikulad yvela moqalaqes xSirad aqvs uSualo kontaqti 

kerZo seqtorTan � moqalaqeebi, rogorc momxmareblebi, yoveldRiurad yiduloben 

produqcias da momsaxurebas. 

�yvelaferi, rasac Cven vyidulobT - kompaniebis warmoebulia, da Cven amas 

yovel dRe vakeTebT� (fj 1: qali, asaki 41, umuSevari). 

�biznesi yvelaze axlosaa [moqalaqeTa] masebTan, radgan, ase Tu ise, 

absoluturad yvelas aqvs yoveldRiuri kontaqtebi masTan. igives namdvilad 

ver vityvi mTavrobaze, arasamTavrobo organizaciebze da miT umetes 

saerTaSoriso organizaciebze� (fj 2: kaci, asaki 32, dasaqmebuli arasamTavrobo 

seqtorSi).

garda amisa, kerZo biznesi sazogadoebis birTvis uaxloes mokavSired iyo miCneuli 

imdenad, ramdenadac respondentebi kerZo seqtors Tvlian ugamonaklisod yvela 

moqalaqis ekonomiuri simdidrisa da stabilurobis garantad. 

�gvinda Tu ar gvinda, mogvwons Tu ar mogvwons - biznesi aris mamoZravebeli 

Zala da saSualeba... kapitalisturi ekonomikis, kerZo mewarmeobis da 

socialuri qmedebis umTavresi struqturuli erTeuli. ase ar aris?� (fj 1: 

kaci, asaki 45, umuSevari). 

diskusiis monawileTa azrebma da jgufuri ganxilvebis msvlelobam gamoavlina 

qarTul sazogadoebaSi sabazro ekonomikis mimarT Zlieri dadebiTi 

damokidebulebis tendencia, rac, rogorc Cans, socialur-ekonomikuri problemebis 

miuxedavad sazogadoebrivi azris gabatonebul tendenciad rCeba. 

saxelmwifo da sazogadoeba 

rogorc savsebiT mosalodneli iyo, respondentTa azri saxelmwifos 

sazogadoebasTan siaxloveze, dakavSirebulia saxelmwifos institutebis 

regulaciur funqciasTan, gadasaxadebis akrefasTan da municipaluri momsaxurebis 

miwodebasTan. amis miuxedavad, rac sainteresoa, respondentTa mniSvnelovani nawili 

orive fokus jgufidan Tanmimdevrulad warmoadgenda mTavrobas, da Sesabamisad 

rigiTi moqalaqis urTierTobebs saxelmwifosTan, rogorc �gardauval 

aucileblobas� � aranebayoflobiT arCevans, romelsac ar gaaCnia raime 

racionaluri alternativa. imave dros, respondentTa igive nawili SeniSnavda, rom 

meti siaxlovis gancda aqvT kerZo seqtorTn, vidre saxelmwifosTan rogorc 

aseTTTan.

�ki batono, Cven yvela vixdiT gadasaxadebs... kidev, kanonebs da gazis mowodebas 

[saxelmwifo agvarebs]... � ZiriTadad es aris, rac Cven mTavrobasTan 

gvakavSirebs� (fj 1: kaci, asaki 36, umuSevari). 

�aq mniSvnelovani is ki araa, ramdenad xSirad uwevs adamians mTavrobasTan 

kontaqti. mTavrobasTan kontaqtSi xar, roca saxlSi naTuras anTeb an quCis 

ganaTebiT sargeblob, magaliTad, magram Sexeba [Sexebis sixSire] erTi ramea, 

xolo ramdenad axlos aris is SenTan � kidev sxva ramea�     (fj 2: kaci, asaki 

36, kerZo seqtorSi dasaqmebuli). 

�mirCevnia kerZo kompaniasTan daviWiro saqme da sakmarisi Semosavali mqondes, 

imdeni, rom sul ar momiwios saxelmwifosTan saqmis daWera. kargia, roca xalxi 

mTavrobisgan da politikisgan Sors iWers Tavs. dasavleTSi Cveulebriv 

adamianebs sul ar ainteresebT mTavroba da politika da sul ar Sedian 

mTavrobasTan kontaqtSi� (fj 2: kaci, asaki 36, kerZo seqtorSi dasaqmebuli). 



22

samoqalaqo sazogadoebis organizaciebi da saerTaSoriso organizaciebi 

ranjirebiT kerZo seqtorisa da mTavrobis Semdeg aRmoCndnen. respondentTa 

Tanaxmad, am or instituciur seqtors SedarebiT mcire pirdapiri Sexeba aqvs 

sazogadoebasTan. respondentebma aRniSnes sazogadoebis SezRuduli 

informirebuloba saerTaSoriso organizaciebis miznebisa da saqmianobis Sesaxeb, 

Tumca imave dros aRiarebdnen maT mier saxelmwifosTvis gaweul daxmarebas. 

erovnuli da saerTaSoriso biurokratuli interesebis SesaZlo konfliqti kidev 

erTi sakiTxi iyo, romelic wamoiWra saqarTveloSi saerTaSoriso organizaciebTan 

dakavSirebiT.

ramdenadme winaaRmdegobrivi Sefasebebi mieca samoqalaqo sazogadoebis 

organizaciebis seqtors. erTi mxriv, respondentebma gamoxates ndoba samoqalaqo 

sazogadoebis organizaciebis, rogorc TavianTi arsiT miukerZoebeli da 

�sazogadoebasTan axlos myofi� institutebis, mimarT. amis miuxedavad, dafinansebaSi 

gamWvirvalobis ararseboba, viwro organizaciuli interesi, romelic samoqalaqo 

sazogadoebis organizaciebs sazogadoebas aSorebs, sazogadoebasTan pirdapiri 

kavSiris naklebobasTan erTad dasaxelebuli iyo im faqtorebad, romlebic amcirebs 

sazogadoebis ndobas samoqalaqo sazogadoebis organizaciebis mimarT. 

- - - 

daskvnis saxiT SeiZleba iTqvas, rom instituciuri seqtorebidan sazogadoeba 

sazogadoebriv interesTan ufro �axlos� myof institutebad kerZo seqtors da 

saxelmwifos aRiqvams. biznesis, rogorc ekonomikuri stabilurobisa da zrdis 

garantis, mimarT zogadi damokidebuleba aSkarad pozitiuria. kvlevis 

sazogadoebrivi azris gamokiTxvis nawilis monacemebi gvkarnaxobs, rom sazogadoeba 

kerZo seqtors iseve vrcel pasuxismgeblobebs miawers da iseve maRali molodinebi 

aqvs mis mimarT, rogorc saxelmwifos mimarT. amis miuxedavad, respondentebi ar 

Tvlian, rom kerZo seqtori asrulebs farTo sazogadoebis moTxovnebsa da 

molodinebs (amis Sesaxeb meti ixileT qvemoT, 4.5 da 4.6. paragrafebSi). 

IV. biznesis roli ganviTarebaSi – biznesis socialuri 
pasuxismgeblobis, rogorc nebayoflobiTi arCevanis 

legitimuroba adgilobrivi sazogadoebisTvis 

biznesis socialuri pasuxismgeblobis mimarT sazogadoebis moTxovnis struqturis 

gasagebad arsebiTad mniSvnelovania sazogadoebis mxridan iseTi sakiTxebis mimarT 

damokidebulebis Seswavla, rogoricaa ra rols unda asrulebdes kerZo seqtori 

ganviTarebaSi, da aris Tu ara da ra zomiT aris biznesis socialuri 

pasuxismgebloba biznesis legitimuri arCevani. bunebrivia, rom sazogadoebis 

damokidebuleba da molodini kerZo seqtoris socialuri pasuxismgeblobis 

ganxorcielebis mimarT � ganviTarebaSi biznesis rolis Sesaxeb warmodgenebisgan 

Semdgari ufro zogadi da farTo diskursis nawilia. Sesabamisad, sazogadoebaSi 

gabatonebuli azris dasadgenad aucilebelia imis dadgena Tu ras unda akeTebdes 

biznesi, zogadad ganviTarebis procesSi wvlilis Sesatanad, da ras unda akeTebdes 

da ras akeTebs realurad biznesi ufro socialuri pasuxismgeblobis (rogorc 

ganviTarebaSi biznesis rolis nawilis) TvalsazrisiT. am TvalsazrisiT kvlevam 

saintereso Sedegebi gamoavlina. 
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4.1.  kerZo biznessawarmos warmatebis ganmsazRvreli faqtorebi � 

sazogadoebis damokidebuleba 

gamokiTxuli iqna repondentebis azri kerZo sawarmos warmatebis faqtorebis 

Sesaxeb, raTa gansazRvruliyo biznesis socialur pasuxismgeblobasTan 

dakavSirebuli faqtorebis �fardobiTi wona� respondentebis mier dasaxelebuli 

faqtorebis mTel jgufSi. mniSvnelovania, rom am faqtorebis mTeli CamonaTvali 

fokus jgufebis diskusiebis monawileebma da gamokiTxvis respondentebma daasaxeles 

Ria kiTxvebze spontanuri pasuxebis saxiT. 

respondentebis mier dasaxelebul faqtorebs Soris iyo: �kanonis farglebSi 

saxelmwifos mxridan mxardaWera�, �momxmarebelTaTvis miwodebuli produqciisa da 

momsaxurebis xarisxi�, �gavleniani aqcionerebi�, �Zlieri gavleniani lobistebi 

mTavrobaSi�, �kompetenturi TanamSromlebi�, �ucxouri investicia�, �kompaniis kargi 

reputacia / imiji sazogadoebaSi�. qvemoT mocemul diagrama 2-ze asaxulia 

warmatebis faqtorebis ranJireba procentebis mixedviT. 

diagrama 2. kerZo biznes sawarmos warmatebis ganmsazRvreli faqtorebi12 (%, 

spontanuri pasuxebi13)
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SeniSvna: �sxva faqtorebs� Soris dasaxelda: ekonomikuri situacia qveyanaSi; korufciis 

Semcireba; 2003 wels mTavrobis Secvla; saeqsporto bazrebis misawvdomoba; damoukidebeli 

sasamarTlo; saimedo partniorebi; reklama; politikuri stabiluroba; xelSemwyobi biznes 

kanonmdebloba; kompaniis kargi marTva da finansuri Zliereba.

spontanuri pasuxebidan �kanonis farglebSi saxelmwifos mxridan mxardaWera� 

miCneuli iyo yvelaze mniSvnelovan faqtorad. biznesis socialur 

pasuxismgeblobasTan pirdapir Tu iribad dakavSirebuli ori faqtori � 

�momxmarebelTaTvis miwodebuli produqciisa da momsaxurebis xarisxi� da �kompaniis 

kargi reputacia / imiji sazogadoebaSi� � Sesabamisad dgas me-2-e (30%) da me-7-e (7%) 

adgilebze. 

rac Seexeba ranJirebebs, �momxmarebelTaTvis miwodebuli produqciisa da 

momsaxurebis xarisxi� yvela faqtorze win dgas da mas mosdevs �kanonis farglebSi 

saxelmwifos mxridan mxardaWera�. xolo �kompaniis kargi reputacia / imiji 

sazogadoebaSi� ranJirebaSi rigiT me-7-a (ixileT cxrili 1 qvemoT). 

12 monacemebi mTeli SerCevisTvis (N=700)
13 pasuxebi Ria kiTxvebze, romlebic gacemulia yovelgvari daxmarebis � anu asarCevi 

pasuxebis an pirdapiri Tu arapirdapiri miniSnebis � gareSe interviueris an moderatoris 

mxridan.

4.1. kerZo sawarmos warmatebis ganmsazRvreli faqtorebi –  	   	
   sazogadoebis damokidebuleba
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cxrili 1. kerZo biznes sawarmos warmatebis ganmsazRvreli faqtorebi (ranJireba)

1 momxmarebelTaTvis miwodebuli produqciisa da momsaxurebis 

xarisxi

2 kanonis farglebSi saxelmwifos mxridan mxardaWera

3 gavleniani aqcionerebi

4 Zlieri gavleniani lobistebi mTavrobaSi

5 kompetenturi TanamSromlebi

6 ucxouri investicia

7 kompaniis kargi reputacia / imiji sazogadoebaSi

spontanuri pasuxebis SemTxvevaSi, respondentebma umaRlesi prioriteti mianiWes 

�kanonis farglebSi saxelmwifos mxridan mxardaWera� da �momxmarebelTaTvis 

miwodebuli produqciisa da momsaxurebis xarisxs�. respondentTa Tanaxmad, 

ekonomikuri ganviTarebis am safexurze kerZo seqtorisa da Sesabamisad ekonomikis 

ganviTareba Zlier aris damokidebuli mTavrobis mxardaWeraze dabrkolebebis 

moSorebiTa da biznesisTvis xelsayreli garemos SeqmniT. sagulisxmoa, rom 

dRevandel Zlier deregulirebul garemoSi (sadac magaliTad, ar arsebobs sakvebis 

usafrTxoebis maregulirebeli organo, sawarmoebisTvis garemos dacvis 

samarTlebrivi moTxovnebi SedarebiT dabalia, da SromiTi kanonmdebloba 

damqiravebelebzea orientirebuli) saqarTvelos SedarebiT axalgazrda kerZo 

seqtoris mier miwodebuli produqciisa da momsaxurebis xarisxis umaRles adgilze 

ranJireba sakmaod bunebrivia. sainteresoa, rom respondentebi (anu momxmareblebi) 

�sazogadoebaSi kompaniis karg reputaciaze / imijze� Zlierad miiCneven iseT 

faqtorebs, rogorebicaa �gavleniani aqcionerebi�, �Zlieri gavleniani lobistebi 

mTavrobaSi�, �kompetenturi TanamSromlebi� da �ucxouri investicia�. es SeiZleba 

aixsnas iseTi damokidebulebis da tendenciebis erToblivi moqmedebiT, rogoricaa: 

jer kidev dabali (Tumca mzardi) ndoba upirovno institutebis mimarT da 

politikur Zalauflebasa da sazogadoebis TvalSi bizness Soris sazRvris 

bundovaneba; samTavrobo kontraqtebisa da privatizaciis maRali xvedriTi wona 

saerTo ekonomikuri transaqciebis erTobliobaSi; savaraudod Semcirebadi, Tumca 

angariSgasawevi, deficiti adamianuri resursebis profesionalizmSi; kapitalis 

SedarebiT mwiri xelmisawvdomoba da mosaxleobis azriT adgilobriv kapitalTan 

SedarebiT ucxouri investiciebis upiratesoba; bolos, momxmarebelTa cnobierebisa 

da am cnobierebis garkveul formebze damyarebuli momxmarebelTa solidarobis 

dabali done da sxva. 

�momxmarebelTaTvis miwodebuli produqciisa da momsaxurebis xarisxis� (reitingSi 

pirveli adgili, 33%) da �kompetenturi TanamSromlebis� (ranJirebuli me-5e 

adgilze, 10%) ranJirebebis Sedareba TavisTavad sainteresoa, radgan is aCvenebs, 

ramdenad mcired zemoqmedebs respondentTa warmodgniT TanamSromelTa 

kompetenturoba produqciisa da momsaxurebis xarisxze. 

- - - 

respondentTa �gezmicemuli� pasuxebis Tavidan acilebis mizniT, kvlevis teqnika 

(Ria kiTxvebi) gulisxmobda faqtorebis Tavad respondentebis mier CamoTvlas, 

kategorizebas da Camoyalibebas. mizani iyo imis gamokvleva, iqneboda Tu ara 

dasaxelebuli biznesis socialuri pasuxismgeblobis d pirdapir dakavSirebuli 

faqtorebi � anu, aris Tu ara biznesis socialuri pasuxismgeblobis kategoriebi 
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saerTo diskursis nawili lokaluri sazogadoebisTvis. is, rom respondentTa mier 

warmodgenili kategorizacia xSirad ar Seicavda biznesis socialuri 

pasuxismgeblobis aspetebisa da formebis pirdapir dasaxelebas, TavisTavad 

mniSvnelovani mignebaa. am mignebis erT-erTi logikuri axsna iqneboda, rom biznesis 

socialuri pasuxismgebloba, rogorc is cnobilia im sazogadoebebSi, sadac ukve 

sakmao xania, rac momxmarebelTa cnobiereba, momxmarebelTa zewolis jgufebi da 

sameTvalyureo  institutebi socialuri sinamdvilis nawilia - mogebis 

maqsimizaciis wmindad pragmatuli mosazrebebiT biznesis socialuri 

pasuxismgebloba korporatiuli politikis, marTvisa da sazogadoebasTan 

urTierTobis ganuyofeli nawilia. radgan am ganmsazRvreli faqtorebidan arc erTi 

ar moqmedebs saqarTveloSi, gulubryviloba iqneba movelodeT, rom rigiTi 

qarTveli biznesis socialur pasuxismgeblobas zustad dasavleTevropuli da 

Crdiloamerikuli bsp diskursis analogiurad aRiqvavdes da gadmoscemdes. 

magram mainc, saqarTveloSi kerZo seqtoris ganviTarebis axlandeli viTarebis 

Taviseburebebidan gamomdinare, respondentebis mier dasaxelebuli ori faqtori � 

�momxmarebelTaTvis miwodebuli produqciisa da momsaxurebis xarisxi� da �kompaniis 

kargi reputacia / imiji sazogadoebaSi� � pirdapir da iribad ukavSirdeba biznesis 

pasuxismgeblobis filosofias. �momxmarebelTaTvis miwodebuli produqciisa da 

momsaxurebis xarisxi� aris farTo gansazRvreba, romelic imdenad da im zomiT aris 

relevanturi biznesis socialuri pasuxismgeblobis SeswavlisTvis, ramdenadac da 

ra zomiTac kerZo seqtoris axlandel deregulirebul biznesgaremoSi moqmedi 

agentebi SedarebiT naklebad arian SezRudulebi produqciisa da momsaxurebis 

xarisxis mimarT moTxovnebiT. amdenad, SeiZleba vifiqroT, rom saimedo xarisxis 

produqciisa da momsaxurebis miwodeba xSirad aRiqmeba, rogorc ganaTlebuli 

menejerebis moraluri arCevani Tundac mogebis Semcirebis xarjze. xolo �kompaniis 

kargi reputacia / imiji sazogadoebaSi� SeiZleba pirdapir davukavSiroT socialuri 

solidarobis sxvadasxva formebis, adgilobrivi Temebis saWiroebebze zrunvisa da 

garemosadmi sul mcire �zaralis ar miyenebis�14 midgomis mimarT sazogadoebis 

moTxovnisa da molodinebis dakmayofilebas. 

biznesis socialuri pasuxismgeblobis arsebiT aspeqtebTan bundovani kavSirebis 

gamo, am qveTavSi ganxiluli Sedegebi mocemulia mxolod rogorc damateba kerZo 

seqtoris mimarT sazogadoebis damokidebulebis ganmsazRvreli faqtorebis Sesaxeb 

qvemoT, 4.2 qveTavSi mocemul ZiriTad Sedegebze. 

4.2. romeli faqtorebi ayalibebs kerZo seqtorTan sazogadoebis 

arsebul damokidebulebas 

gamokiTxvaSi gamoyenebuli kiTxvaris Sesaval kiTxvebze spontanurma 

pasuxebma gamoavlina im faqtorebis jgufi, romlebic gansazRvravs 

sazogadoebis damokidebulebas kompaniebis mimarT da, Sesabamisad, TiToeuli 

faqtoris fardobiTi mniSvneloba. respondentTa mier maT sakuTar enaze 

dasaxelebuli relevanturi faqtorebis jgufi Seicavda: �momxmarebelTaTvis 

miwodebuli produqciisa da momsaxurebis xarisxi�, �adgilobrivi 

mosaxleobis dasaqmeba ucxoeTidan iafi muSaxelis importirebis 

sapirispirod�, �kargi reklama da sazogadoebasTan urTierToba�, �kompaniis 

TanamSromelTa / xelmZRvanelTa kompetenturoba / profesionalizmi�, 

�sakuTar TanamSromlebze zrunva�, �adgilobrivi warmoebis masalebis / 

nedleulis gamoyeneba importis sapirispirod�, �kompaniebis mier 

dafinansebuli da ganxorcielebuli saqvelmoqmedo proeqtebi / biznesis 

14 socialuri pasuxsismgeblobis termini - Do no harm. 
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filanTropia�, �aRmasrulebeli direqtoris, rogorc sazogadoebis patiosani 

da wesieri wevris, piradi reputacia�, �patiosneba aqcionerTa da 

mimwodebelTa mimarT�, �biznesis gamWvirvaloba�, �yvela gadasaxadis gadaxda�, 

�kompania emyareba ucxour investicias / an aris ucxouri kompaniis 

Svilobili kompania�, �kompania iyenebs axal teqnologiebs da saqarTveloSi 

Semoaqvs mowinave teqnologiuri nouhau�, �garemoze zrunva�. 

cxrili 2 warmoadgens gamokiTxvaSi zemoT dasaxelebuli faqtorebis 

procentebsa da ranJirebebs. 

cxrili 2: kompaniis reputaciis ganmsazRvreli faqtorebi (spontanuri 

CamonaTvali da ranJireba) 

Dasaxelebuli faqtori 
spontanuri

pasuxebi
ranJireba

�momxmarebelTaTvis miwodebuli produqciisa da momsaxurebis xarisxi� 62% 1

�adgilobrivi mosaxleobis dasaqmeba ucxoeTidan iafi muSaxelis 

importirebis sapirispirod�
26% 2

�kargi reklama da sazogadoebasTan urTierToba� 19% 7

�kompaniis TanamSromelTa / xelmZRvanelTa kompetenturoba / 

profesionalizmi�
14% 3

�sakuTar TanamSromlebze zrunva� 10% 4

�kompaniebis mier dafinansebuli da ganxorcielebuli saqvelmoqmedo 

proeqtebi / biznesis filanTropia�
9% 11

�adgilobrivi warmoebis masalebis / nedleulis gamoyeneba importis 

sapirispirod�
9% 5

�aRmasrulebeli direqtoris, rogorc sazogadoebis patiosani da wesieri 

wevris, piradi reputacia� 
8% 8

�patiosneba aqcionerTa da mimwodebelTa mimarT� 6% 10

�biznesis gamWvirvaloba� 5% 9

�yvela gadasaxadis gadaxda� 4% 6

�kompania emyareba ucxour investicias / an aris ucxouri kompaniis 

Svilobili kompania� 
4% 14 

�kompania iyenebs axal teqnologiebs da saqarTveloSi Semoaqvs mowinave 

teqnologiuri nouhau� 
4% 12

�garemoze zrunva� 2% 13

gaurkveveli 11%

sxva faqtorebi15 2%

gamokiTxvaSi Ria kiTxvebze spontanuri pasuxebisa da SeTavazebuli 

CamonaTvalidan faqtorebis ranJirebis garda, fokus jgufebis monawileebs 

sTxoves CamoeTvalaT warmosaxuli �idealuri kompaniis� parametrebi da 

TavianTi subieqturi xedva moecaT yvelaze pativsacemi kompaniebis gaxsenebisa 

da imis axsnis gziT, Tu ratom scemen pativs dasaxelebul kompanias. 

�momxmarebelTaTvis miwodebuli produqciisa da momsaxurebis xarisxi� 

pasuxebis rogorc sixSiris, ise ranJirebis TvalsazrisiT, 

�momxmarebelTaTvis miwodebuli produqciisa da momsaxurebis xarisxi� 

miCneuli iyo yvelaze mniSvnelovan faqtorad, romelic kompaniis reputacias 

gansazRvravs. respondentTa 62%-ma daasaxela es parametri da umravlesobam 

mas pirveli adgili mianiWa CamonaTvalSi. 

15 respondentTa mier spontanurad dasaxelebul sxva faqtorebs Soris aris: �produqciisa da 

momsaxurebis dabali, misaRebi fasebi�, �fasis Sesatyvisoba produqciisa da momsaxurebis 

xarisxTan�, �mTavrobasTan kargi urTierToba�. 
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�idealuri kompania unda pasuxobdes momxmareblis moTxovnas da sazogadoebis interess 

imis miuxedavad, moiTxoveba es kanoniT Tu ara� (fj 2: qali, asaki 32, dasaqmebuli 

sajaro seqtorSi). 

�adgilobrivi mosaxleobis dasaqmeba ucxoeTidan iafi muSaxelis 

importirebis sapirispirod� 

adgilobrivi TemebisTvis samuSao adgilebis Seqmna kompaniis reputaciis 

ganmsazRvrel faqtorebs Soris meore nomrad iyo ranJirebuli da am pasuxis 

sixSire 26%-is tolia. fokus-jgufis monawileebma ukmayofileba umuSevrobiT 

da im samuSaoebze ucxoelTa daqiravebiT, romelTac adgilobrivi 

mosaxleobac gaarTmevda Tavs.  

�Cveulebriv ise xdeba, rom ucxoels, romelic ar aris qarTvelze metad kvalificiuri, 

5,000 evroian samsaxurs aZleven � imave samuSaosTvis qarTvels 500 lars uxdian da 

amisTvis madlobeli unda iyos, Tavi daxaros da mTeli es usamarTloba madlobiTa da 

RimiliT miiRos� (fj 2: qali, asaki 32, dasaqmebuli samoqalaqo sazogadoebis 

organizaciaSi). 

�kargi reklama da sazogadoebasTan urTierToba� 

reklamisa da sazogadoebasTan urTierTobis faqtori daasaxela 

respondentTa 19%-ma, magram ranJirebaSi is 14-dan me-7-e adgilze aRmoCnda. 

aRsaniSnavia, rom es faqtori ar iyo dasaxelebuli kvlevis Tvisebriv 

nawilSi warmosaxuli �idealuri� kompaniis atributad. �kargi kompaniis� 

ganmsazRvreli faqtorebis Sesaxeb spontanur reaqciebSi respondentebis 10%-

ma axsena �momxmarebelTa azris gaTvaliswineba�. procentebis ganawilebis 

TvalsazrisiT es iyo rigiT me-5-e yvelaze mniSvnelovani faqtori 

CamonaTvalSi.

�kompaniis TanamSromelTa da xelmZRvanelTa kompetenturoba / 

profesionalizmi�

TanamSromelTa profesionalizmis done ranJirebuli iyo mniSvnelobiT 

mesame nomrad (respondentTa 10%) da dasaxelebuli iyo �idealuri 

kompaniis� atributad. sakmaod moulodnelia, rom gansakuTrebuli 

mniSvneloba mieniWa menejerTa da momxmareblebTan urTierTobis 

specialistebis xarisxs, xazi gaesva imas, rom ufro mosalodnelia, 

kompetenturma menejerma gaiTvaliswinos sazogadoebis interesi, 

respondentebma kavSiri dainaxes xelmZRvanelTa da TanamSromelTa 

kompetenturobasa da kompaniis mier TanamSromlebze zrunvas Soris. 

�sakuTar TanamSromlebze zrunva� 

es faqtori ranJirebuli iyo rogorc mniSvnelobiT meoTxe. kvlevis 

monacemebi gvafiqrebinebs, rom daqiravebulTa winaSe socialuri 

pasuxismgebloba aris sakiTxi, romelsac did mniSvnelobas aniWeben 

respondentebi da is Sesabamisad asve maRla aRmoCnda �idealuri kompaniis� 

ganmsazRvreli faqtorebis jgufis ranJirebaSic (13%) (ixileT cxrili 3

qvemoT).



28

�adgilobrivi warmoebis masalebis / nedleulis gamoyeneba importis 

nacvlad� 

adgilobrivi warmoebis masalebis gamoyeneba�, anu adgilobrivi ekonomikis 

xelSewyoba Tavad respondentTa enaze � igive rac adgilobrivi mowodebis 

arxebisTvis/qselisTvis upiratesobis miniWeba, rogorc socialuri 

pasuxismgeblobis forma, Tanamedrove teqnokratul Jargonze � mosdevs 

TanamSromlebze zrunvis politikas da praqtikas (ranJireba � 5;  9%). garda 

warmoebisTvis adgilobrivi masalebis arCeviT konkretuli Temebis 

mxardaWeris moraluri Rirebulebisa, respondentebi sazogadod xazs 

usvamdnen momavalSi mogebas, romelic am saxis nebayoflobiTma arCevanma 

xSirad SeiZleba moitanos. 

�kompaniebis mier dafinansebuli da ganxorcielebuli saqvelmoqmedo 

proeqtebi / biznesis filanTropia� 

xazi unda gaesvas imas, rom respondentebisTvis saerTo lokalur diskursSi 

�kompaniebis mier dafinansebuli da ganxorcielebuli saqvelmoqmedo 

proeqtebis / biznesis filanTropiis� definicia ar gulisxmobs 

filanTropiis da socialuri investiciis gamijnvas, romelic gavrcelebulia 

biznesis socialuri pasuxismgeblobis menejerTa da popularizatorTa 

profesiul samyaroSi. lokalur diskursSi biznesis qvelmoqmedebis 

konotacia orives moicavs � is gulisxmobs biznesis danaxarjebs, romlebic 

ar aris mimarTuli sazogadoebriv urTierTobebze da reklamaze da ar aris 

arc uSualo an mokle droSi miRebul mogebaze mimarTuli komerciuli 

investicia. savsebiT martivad, radgan biznesis socialuri pasuxismgebloba 

SedarebiT axali cnebaa saqarTveloSi, socialuri investicia ara mxolod ar 

aris mkafiod gamijnuli biznesis qvelmoqmedebisgan, aramed es termini 

sazogadoebis mier sul ar gamoiyeneba. es mniSvnelovani garemoeba 

gaTvaliswinebuli iyo da kiTxvarisa da jgufuri diskusiebis moderatorebis 

instruqciebis SedgenisTvis gamoyenebuli iyo specifikuri teqnika, raTa 

respondentebis reaqciebSi SesaZlebeli yofiliyo biznesis sazogadoebriv 

pasuxismgeblobasTan dakavSirebuli socialuri investiciebis gansxvaveba 

biznesis filanTropiisgan. respondentTa reaqciebi gamoyenebuli iyo biznesis 

praqtikis adgilobrivi sazogadoebisTvis nacnobi saxeebis kategorizebuli 

CamonaTvalis misaRebad. amdenad, es analizi emyareba am terminis lokalur 

konotacias, romelic moicavs rogorc socialur investicias, ise 

qvelmoqmedebas, magram im saxiT, rom SesaZlebeli rCeba socialuri 

investicis diferencireba qvelmoqmedebisgan. 

kompaniis reputaciis ganmsazRvreli faqtorebis CamonaTvalSi  

�kompaniebis mier dafinansebuli da ganxorcielebuli saqvelmoqmedo 

proeqtebi / biznesis filanTropia�, socialuri investiciis CaTvliT,

renJirebuli iyo me-11-e adgilze da is daasaxla gamokiTxvis respondentTa 

9%-ma (sididiT me-6-e procentuli wili). magram fokus-jgufebSi diskusiebis 

monawileebma es faqtori gansazRvres, rogorc �idealuri kompaniis� 

aucilebeli atributi � is ranJirebuli iyo me-2-e adgilze (28%) da mxolod 

produqciisa da momsaxurebis xarisxs CamorCeboda (ixileT cxrili 3 qvemoT). 

�kargi kompaniebis� dasaxelebis Txovnaze pasuxad respondentebi yvelaze 

xSirad asaxelebdnen adgilobriv kompanias, romelmac pirvelma Semoitana 
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biznesis qvelmoqmedeba socialuri investiciis farTo paketis CaTvliT, da 

albaT umsxviles qvelmoqmed kompaniad rCeba TiTqmis 10 wlis Semdegac. 

�garemoze zrunva� 

Tumca garemos dacva dasaxelebulia im sam faqtors Soris, romlebic 

ayalibebs saqarTveloSi biznesis mimarT molodinebsa da damokidebulebebs 

(ixileT 4.5 da 4.6 qvemoT), kompaniis reputaciis ganmsazRvreli faqtorebisa 

da konkretuli �kargi kompaniebis� dasaxelebis mizezebis Sesaxeb ufro 

detalur gamokiTxvaSi es faqtori ranJirebuli iyo bolodan meored (13,2% 

miiRo reputacis ganmsazRvrel faqtorebSi da 0,4% � dasaxelebuli �kargi 

kompaniebis� dadebiT RirsebebSi). es ramdenime seriozuli faqtoriT SeiZleba 

aixsnas: biznesis mxridan garemoze mimarTuli saqmianobis SedarebiT 

iSviaToba da am saqmianobaze informaciis nakleboba, SedarebiT dabali 

garemosdacviTi cnobiereba, garemosdacviTi sakiTxebis sazogadod dabali 

ranJireba socalur-ekonomikur problemebTan SedarebiT. 

biznesis socialuri pasuxismgeblobis saqarTvelos strategiuli kvlevebisa 

da ganviTarebis centris (CSRDG) mier Catarebuli kvleva, romelic 

gulisxmobda �didi biznesis� kompaniebis xelmZRvanelTa gamokiTxvas16,

aCvenebs, rom xelmZRvanelTa umravlesobis azriT, garemosdacviTi sakiTxebi 

unda gaiTvaliswinon mxolod im kompaniebma, romelTa saqmianobac garemoze 

zemoqmedebs.

filanTropiasTan, socialur investiciasa da biznesis socialur 

pasuxismgeblobasTan dakavSirebuli sxva faqtorebi 

�kargi kompaniis�17 ganmsazRvreli niSnebis Sesaxeb spontanur pasuxebSi 

respondentebma daasaxeles ramdenime kategoria, romlebic dakavSirebulia 

filanTropiasTan, socialur investiciasTan da zogadad biznesis socialur 

pasuxismgeblobasTan. saxeldobr, maT Sorisaa: �kulturaze da xelovnebaze 

zrunva / sponsoroba�, �axalgazrdebSi niWisa da SemoqmedebiTi potencialis 

ganviTarebis xelSewyoba / axalgazrdebis ganaTleba�, �qalaqisTvis zrunva / 

investicia urbanuli garemos gaumjobesebaSi�, da �saerTaSoriso

standartebis gamoyeneba saqmianobebSi� (ixileT cxrili 3). am faqtorebis 

naerTi wonaa 2,6%. 

16 �didi biznesi TbilisSi da biznesis socialuri pasuxismgebloba � damokidebulebebi da 

praqtika�, CSRDG, 2007 (mzaddeba gamosacemad). 
17 zemoT 2-e cxrilSi mocemuli monacemebisgan gansxvavebiT, romelic warmoadgens pasuxebis 

sixSires (pasuxebis jami aRemateba 100%-s), 3-e cxrilSi mocemuli monacemebis SemTxvevaSi 

respondentebs erTi pasuxis gacemis SesaZlebloba hqondaT (amdenad pasuxebis procentuli 

reitingebis jami 100%-is tolia). 
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cxrili 3: respondentTa mier dasaxelebuli konkretuli �kargi kompaniebis� 

reputaciis ganmsazRvreli faqtorebi. 

respondentTa mier spontanurad dasaxelebuli faqtori procentuli wili 

�momxmarebelTaTvis miwodebuli produqciisa da momsaxurebis xarisxi� 37%

�kompaniebis mier dafinansebuli da ganxorcielebuli saqvelmoqmedo 

proeqtebi� 28%

�kompaniis TanamSromelTa / xelmZRvanelTa kompetenturoba / 

profesionalizmi� 14%

�adgilobrivi mosaxleobis dasaqmeba ucxoeTidan iafi muSaxelis 

importirebis sanacvlod� 13%

�momxmarebelTa azris gaTvaliswineba� 10% 

�kompaniis aRmasrulebeli xelmZRvanelis, rogorc sazogadoebis 

patiosani da wesieri wevris, reputacia� 8% 

�samarTliani, misaRebi da xelmisawvdomi fasebi� 7%

�sakuTar TanamSromlebze zrunva� 5% 

�kargi reklama da sazogadoebasTan urTierToba� 5% 

�gamWvirvale biznesi / sazogadoebisTvis swori informaciis miwodeba� 5% 

�adgilobrivi warmoebis masalebis / nedleulis gamoyeneba importis 

sapirispirod� 4% 

�ekologiurad sufTa produqcia� 2%

�kargi menejmenti� 1%

�kompanias xelSesaxebi wvlili Seaqvs ekonomikur ganviTarebaSi� 1%

�kompania zrunavs / sponsorobas uwevs kulturasa da xelovnebas� 1%

�kompania xels uwyobs axalgazrdebSi niWisa da SemoqmedebiTi 

potencialis ganviTarebas / xels uwyobs axalgazrdebis ganaTlebas� 1%

�kompania zrunavs garemoze� 0.4%

�kompania zrunavs qalaqze / investicias debs urbanuli garemos 

gaumjobesebaSi� 0.4%

�ar aris CarTuli politikaSi� 0.4%

�ucxoeli investoria kompaniis partniori / mesakuTre� 0.3%

�kompania saqmianobaSi iyenebs saerTaSoriso standartebs� 0.2%

Aar vici 3%

sxva faqtorebi 13,7%
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4.3. zogadi damokidebuleba biznesis socialuri pasuxismgeblobis,

rogorc biznesis legitimuri nebayoflobiTi arCevanis mimarT 

rogorc sazogadoebrivi azris gamokiTxvam, ise focus jgufebis diskusiebma 

mkafiod gamokveTa faqti, rom biznesis socialuri pasuxismgeblobis TvalsazrisiT 

respondentebi aqtiurobas moelian didi kompaniebisgan, da ara � mcire da saSualo 

zomis sawarmoebisagan. respondentTa mTeli 93% darwmunebulia, rom mogebis 

maqsimizaciis upirvelesi miznisa da arsebuli samarTlebrivi moTxozianis garda, 

mcire da saSualo biznesis garda yvela kompaniam unda itvirTos sazogadoebis 

saWiroebebze zrunvis nebayoflobiTi pasuxismgebloba da gadawyvetilebebis 

miRebisa da mimdinare saqmianobis procesSi gaiTvaliswinos maTi Sedegebi 

ganviTarebisTvis. Sesabamisad, im respondentebis wili, vinc fiqrobs, rom biznesis 

saqme ar aris ixelmZRvanelos ganviTarebaze mimarTuli programebiT da rom 

kompaniebma unda misdion TavianT erTaderT legitimur mizans � mogebas � aris 7% 

(ixileT diagrama 3 qvemoT). 

diagrama 3: biznesis socialuri pasuxismgeblobis, rogorc kerZo seqtoris 

nebayoflobiTi arCevanis mimarT damokidebuleba 

7%

93%
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biznesis socialuri pasuxismgebloba ar aris

kompaniebis saqme

biznesis socialuri pasuxismgebloba aris

nabyoflobiTi movaleoba, romelic kompaniebma

unda itvirTon

kompaniebis mier sazogadoebaze zrunvis ufro gavrcelebul formebad 

respondentebi Tvlian qvelmoqmedebas da filanTropias, rac maTi gagebiT 

kompaniebis mxridan socialuri solidarobis gamoxatulebaa. qvelmoqmedebis 

yvelaze prioritetul sferod Tbilisi macxovreblebi,  ranJirebaSi pirvel 

adgilze mdgom �ekonomikurad daucveli jgufebis saWiroebebze zrunvas� miiCneven 

aseTi midgoma SeiZleba iyos ramdenime faqtoris kombinaciis Sedegi: axlandel dRis 

wesrigSi pirvel adgilzea socialur-ekonomikuri problemebi, dabalia socialuri 

investiciebis, rogorc qvelmoqmedebis alternativis Sesaxeb cnobiereba, da aSkara 

socialuri investiciis praqtika SedarebiT iSviaTia da cudad reklamirebuli. 

marTalia, respondentebi mkafiod ar ganasxvaveben qvelmoqmedebas socialuri 

investiciisgan, rogorc saqmianobis kategoriisgan, romelic arsebiTad gansxvavdeba 

biznesis qvelmoqmedebisgan, magram sazogadod respondentebi mainc gansazRvraven 

socialur investicias � �ufro mizanmimarTul qvelmoqmedebas� erT-erTi 

respondentis fraziT � rogorc ukeTes gzas imisa, rac maT aRqmaSi da diskursSi 

aris biznesis qvelmoqmedeba. amgvari �xalxuri tradiciis� logika, romelsac 

respondentebi gvkarnaxoben gulisxmobs kompaniis saqmianobasTan dakavSirebul an 

maTi ganxorcielebis areSi mcxovreb adgilobriv mosaxleobisTvis �Tevzis micemis 

nacvlad Tevzaobis swavlebas� da amiT biznesis socialuri pasuxismgeblobis 

profesionalur gansazRvrebas eTanxmeba. 

�Zalian kargi iqneboda, mewarmeebi �mizanmimarTul qvelmoqmedebas� rom eweodnen � 

vTqvaT, daexmaron sofels samuSao iaraRebiT an TesliT. maSin soflis mosaxleoba 

TavisTvis sakmaris sakvebs mainc Seqmnida. ver vxvdebi, ratom ar akeTeben amas isini 

[biznesmenebi]� (fj 1: kaci, asaki 42, umuSevari). 
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zogadad rom vTqvaT, respondentebs Soris arsebobs konsensusi imaze, rom biznesis 

socialuri pasuxismgeblobis saqmianobebi kompanias uTuod moutans mTel 

sazogadoebaSi karg reputacias minimaluri danaxarjebis fasad. 

�Cemi azriT, kompania, romelic garemoze zrunavs da socialur proeqtebs axorcielebs, 

aucileblad miiRebs momxmareblebis maqsimalur erTgulebas minimalur fasad� (fj 1: 

qali, asaki 39, umuSevari). 

sazogadoebis saerTo damokidebuleba aSkarad biznesis socialuri 

pasuxismgeblobis sasargebloa. biznesis socialuri pasuxismgeblobis Tu romel 

sferoebze da formebzea moTxovna, aseve Tu romelia socialuri pasuxismgeblobiT 

qmedebis aRqmuli motivebi, detalurad ganxilulia qvemoT, V, VI da VII TavebSi. 

biznesis socialuri pasuxismgeblobis, rogorc kerZo biznesisgan sazogadoebis 

samarTliani molodinis mimarT skeptikurad ganwyobilTa procentuli wili 

dabalia, magram mosaxleobis skeptikuri nawilis argumentis logika yuradRebas 

imsaxurebs. mTlianobaSi wamoyenebuli iyo sami sxvadasxva argumenti. 

�biznesis ki ara, mTavrobis saqmea ganviTarebaze zrunva� � respondentebisa da 

fokus-jgufebis monawileTa nawili ganviTarebis sxvadasxva aspeqtebisTvis 

pasuxismgeblobas miawers mxolod mTavrobas, rogorc am ukanasknelis umTavres 

prerogativas da funqcias, da ver xedavs raime mizezs, ris gamoc kerZo 

sawarmoebisgan SeiZleba movelodeT sazogadoebis moTxovnebsa da molodinebze 

zrunvas.

�kanoniT mTavrobas evaleba am yvelferze zrunva. amis garda ra aris mTavrobis 

daniSnuleba? ... rac Seexeba bizness, ... biznesma Tavis daniSnulebas unda mixedos � 

mogeba naxos da ar damalos fuli [sagadasaxado organoebisgan]� (fj 2: kaci, asaki 32, 

dasaqmebuli arasamTavrobo seqtorSi). 

�ai, vTqvaT kompania ar arRvevs kanons da ixdis yvela gadasaxads, romlebic Semdeg 

sazogadoebis saWiroebebze ixarjeba � ratom unda moelodes vinme raime mets?� (fj 1: 

qali, asaki 38, umuSevari) 

�kompaniisTvis isedac sakmaod Znelia gadarCena da biznesis keTeba da kidev ufro 

Znelia damatebiTi movaleobebisa da pasuxismgeblobebis aReba� � respondentebis 

garkveuli nawili ar ukuagdebs biznesis socialuri pasuxismgeblobis arguments, 

magram amtkicebs, rom biznesseqtori jer kidev sustia, seriozuli riskfaqtorebisa 

da gaurkvevlobebis winaSe dgas da saWiroa saqarTveloSi saerTo biznesgaremos 

metad gaumjobeseba. am logikiT, mdidar da stabilur ekonomikaSi momuSave Zlieri 

kompaniebisgan biznesis socialuri pasuxismgeblobis molodini, metic, moTxovna 

upiriani da samarTliania. magram usamarTlobaa imave moTxovnis daweseba kerZo 

seqtorisTvis saqarTvelos msgavs ganviTarebad qveyanaSi. biznesis socialuri 

pasuxismgeblobis ganxorcielebi msgavsma damatebiTma moTxovnebma SeiZleba 

Seamciros kidec qarTuli kompaniebis sicocxlisunarianoba da konkurentunarianoba. 

�biznesmenebisTvis gadasaxdebi isedac maRali da Zneli gadasaxdelia. amaze damatebiT, 

maRalia da gamudmebiT izrdeba sxva xarjebi, magaliTad energiis gadasaxadebi. es 

yvelaferi axrCobs bizness... unda movTxovoT ki maT [mewarmeebs] imaze metis gakeTeba, 

rasac cdiloben aseT situaciaSi?� (fj 2: qali, asaki 34, samoqalaqo sazogadoebis 

organizaciebis seqtori). 

�ai, magaliTad, tyeebs ukve metyeveebic aRar rgaven, da ratom aris biznesi valdebuli 

metyeveebis saqme akeTos? ... Tuki biznesmeni mavnes arafers akeTebs, ratom unda gaakeTos 

meti? da maSin ra gamodis, biznesi xeebis dargvisgan [darCenil] Tavisufal dros 

akeTos?� (fj 1: kaci, asaki 32, umuSevari). 
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�biznesSi mTavaria pragmatulobaa. bizness pragmatizmis logika marTavs. pragmatizmidan 

nebismieri gadaxveva niSnavs sxvebTan konkurenciaSi damarcxebas.. mxolod im biznesma 

SeiZleba damatebiTi valdebulebebi itvirTos, romelic Zlieria da myarad dgas fexze. 

magram dRes aseTi bevri ar araa� (fj 1: kaci, asaki 45, umuSevari). 

�rac ufro mets gaakeTebs biznesi nebayoflobiT [kanonis moTxovnebze damatebiT], 

miT ufro metis gakeTebas mosTxoven mas� � skeptikosebis kidev sxva jgufis mier 

wamoyenebuli es argumenti gulisxmobs, rom respondenTa azriT biznessa da 

saxelmwifos Soris urTierTobebi daubalansebelia da arsebobs imis SaSiSroeba, 

rom biznesis socialuri pasuxismgeblobis ganxorcielebas mohyves biznesis mimarT 

mTavrobis molodinis da moTxozianis gaberva. 

�bizness meti araferi evaleba, kanonmorCilebis da samarTlebrivi moTxozianis 

Sesrulebis garda. mets gaakeTeb da ufro met mogTxoven� (fj 2: qali, asaki 35, 

dasaqmebuli sajaro seqtorSi). 

4.4.  biznesis socialuri pasuxismgeblobis prioritetuli sferoebi 

respondentTa TvalsazrisiT 

fokus-jgufebis diskusiebis monawileebma da gamokiTxvis respondentebma gamokveTes 

ganviTarebaSi kerZo seqtoris monawileobis is sferoebi, romelTac isini aRiqvamen 

qarTuli sazogadoebis lokaluri diskursisTvis relevanturad. aseTTa Soris iyo 

�ekonomikuri ganviTarebis xelSewyoba�, �sazogadoebis socialur da socio-

ekonomikur problemebze zrunva� da �garemos dacva� (biznesis socialuri 

pasuxismgeblobis lokalurad legitimuri sferoebis arCevis Sesaxeb ixileT qvemoT: 

V. biznesis socialuri pasuxismgeblobis yvelaze metad moTxovnili sferoebi).

rogorc focus jgufebis diskusiebma, ise Ria kiTxvebze spontanurma pasuxebma 

aCvena, rom respondentebi ganviTarebaSi xuTi ZiriTadi agentis identifikacias da 

kategorizacias axdenen. am CamonaTvalSi Sedis: mTavroba, didi biznesi, mcire da 

saSualo zomis sawarmoebi, samoqalaqo sazogadoebis organizaciebi da 

saerTaSoriso organizaciebi. 

mniSvnelovania, rom Tbilisis mosaxleoba ver xedavs biznesis socialuri 

pasuxismgeblobis zogierTi � saerTaSoriso konsensusiT ZiriTad sferoebad 

miCneuli � sferos relevantobas. gaeros  globaluri SeTanxmebis � gaerTianebuli 

erebis organizaciis mier mTeli msoflios masStabiT ganxorcielebuli umsxvilesi 

bsp iniciativis18 � kategorizaciaSi aseT ZiriTad sferoebSi Sedis adamianis 

uflebebi, Sroma, da antikorufcia. metismetad mikerZoebuli da ubralod araswori 

iqneboda dagveSva, rom biznesis socialuri pasuxismgeblobis am sam mniSvnelovan 

ganzomilebas Tbilisis mosaxleoba bsp diskursis nawilad imitom ar Tvlis, rom 

ar esmis adamianisa da Sromis uflebebis anda kompaniebis mxridan korufciuli 

praqtikis Semcirebis mniSvneloba, anda ar Tvlis am faqtorebs mniSvnelovnad. saqme 

imaSia, rom adamianis uflebebisa da Sromis uflebebis dacvas, iseve, rogorc 

korufciis aRkveTas, respondentebi miiCneven savaldebulo samarTlebriv moTxovnad, 

romelic mkacrad unda iyos daculi � da ar warmoadgendes ganaTlebuli 

menejerebis  moralur arCevans. kanoni aSkarad krZalavs adamianis uflebebis 

darRvevas da bavSvebisa da monebis Sromis gamoyenebas da Zalian cota rCeba, Tu 

saerTod rame rCeba, rac SeiZleba gakeTdes samarTlebrivi moTxovnis Sesrulebaze 

damatebiT. Sesabamisad, respondentebisTvis gaurkvevelia, Tuki SeiZleba gakeTdes 

rame damatebiT samarTlebrivi moTxozianis Sesrulebaze. adamianis uflebebisa da 

18 mTel msoflioSi da saqarTveloSi globaluri SeTanxmebis iniciativis Sesaxeb meti 

informaciisTvis ixileT www.unglobalcompact.org an www.globalcompact.ge.
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antikorufciuli politikis da praqtikis uzrunvelyofisaTvis pasuxismgebeli 

agentad respondentebi aSkarad ara bizness, aramed saxelmwifos aRiqvamen. 

rac Seexeba mniSvnelovan sferoebs Soris antikorufciis aryofnas, SeiZleba kidev 

ori specifikuri axsnis SemoTavazeba. pirveli, SeiZleba davuSvaT, rom am faqtors 

sazogadoeba kerZo seqtoris monawileebis pasuxismgeblobad ar Tvlis, radgan 

korufciis problema tradiciulad gaigeboda, rogorc mTavrobis moxeleebis 

mankieri praqtika, da ara � kompaniebis lobistebisa da menejerebis moqmedeba, 

romlebic SeiZleba qrTams sTavazobdnen sajaro moxeleebs. meorec, Tumca ar unda 

vifiqroT, rom gadasaxadebisgan Tavis arideba mTeli qveynis masStabiT srulebiT 

aRmoifxvra, kompaniebis mier gadasaxadebisgan Tavis aridebasTan brZolis 

TvalsazrisiT saqarTveloSi mdgomareoba dramatulad gaumjobesda � fiskaluri 

organoebi efeqturad amxelen biznesis mier gadasaxadebisgan Tavis aridebis 

faqtebs, da mkacri sasjelis SemTxvevebi farTodaa gaxmaurebuli. 

miuxedavad imisa, rom saqarTvelos Sromis kodeqsi arsebiTad damqiraveblebzea 

orientirebuli da daqiravebuls naklebad icavs, mainc umuSevrobisa da siRaribis 

maRali donisa da profesiuli kavSirebis sisustis gamo Sromis uflebebi ar Sedis 

dasaxelebuli prioritetebis CamonaTvalSi � samuSao adgilebze moTxovna bevrad 

ufro maRalia, vidre samuSao adgilebis miwodeba, da sazogadoebaSi Sromis 

uflebebis ganviTarebuli sistemis arsebobis molodini ubralod ar arsebobs. amis 

garda, ar aris dafiqsirebuli kompaniebis mier monuri Sromis gamoyenebis, an maT 

mier bavSvebis Sromis farTomasStabiani gamoyenebis SemTxvevebi. saqarTveloSi 

socialur-ekonomikuri problemebis arsebuli moculobisa da masStabidan 

gamomdinare, respondentebi SeiZleba garkveuli SemwynareblobiT ekidebian bavSvebis 

Sromas sakarmidamo meurneobaSi, saojaxo fermebSi da sofelsa Tu qalaqSi arsebul 

wvrili vaWrobis seqtorSi.

4.5.  sazogadoebis molodini ganviTarebaSi kerZo seqtoris rolis 

mimarT

qvemoT mocemul 4, 5 da 6 diagramebze asaxulia sazogadoebis molodini 

ganviTarebaSi ZiriTadi monawileebis mier �ekonomikuri ganviTarebis xelSewyobaSi�, 

�sazogadoebis socialur da socialur-ekonomikur problemebze zrunvaSi� da 

�garemos dacvaSi� wvlilis Setanis mimarT. 

rogorc ZiriTadi daskvna, SeiZleba iTqvas, rom ganviTarebaSi rolis Sesrulebis 

moTxovna maRalia yvela instituciuri agentisaTvis mcire da saSaulo zomis 

sawarmoTa garda. 

meTodologiuri SeniSvna 
�ekonomikuri ganviTarebis xelSewyobaSi�, �sazogadoebis socialur da socio-

ekonomikur problemebze zrunvaSi� da �garemos dacvaSi� (ixileT diagramebi 4, 5, 6, 

8, 9 da 10) �kerZo seqtorisa da sxva ZiriTadi instituciuri seqtorebis 

monawileobis mimarT damokidebulebebisa da molodinis ganxilvisas 

mniSvnelovania ganzogadebis meTodologiuri SezRudvebis gaTvaliswineba. 

saxeldobr, respondentebis gamokiTxva moxda ZiriTadi instituciuri monawileebis 

Sesabamis sferoebSi monawileobis xarisxis aRqmisa da molodinis Sesaxeb. 

Sesabamisad, am monacemebis ganzogadeba an/da Sedareba meTodologiurad yovelTvis 

sarwmuno araa. 
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diagrama 4: molodini ZiriTadi monawileebis mimarT �ekonomikuri ganviTarebis 

xelSewyobis� sferoSi 
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diagrama 5: molodini ZiriTadi monawileebis mimarT �sazogadoebis socialur da 

socialur-ekonomikur problemebze zrunvis� sferoSi 
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diagrama 6: molodini ZiriTadi monawileebis mimarT �garemos dacvis� sferoSi 
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respondentTa absoluturi umravlesoba (Sesabamisad 91% da 97%) fiqrobs, rom 

�didi biznesi� TiTqmis imdenadvea pasuxismgebeli ekonomikuri ganviTarebisTvis, 

ramdenadac mTavroba. sxvaoba �sazogadoebis socialur da socialur-ekonomikur 

problemebze zrunvisTvis� odnav ufro metia: mTavroba � 98%, �didi biznesi � 87%. 

rac Seexeba �garemos dacvas�, mTavrobisa da �didi biznesis� pasuxismgeblobebis 

Sefardebaa 98%/90%. 
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mniSvnelovania, rom mcire da saSualo zomis sawarmoTa mier ganviTarebis 

sxvadasxva aspeqtebSi rolis Sesrulebis mimarT molodini ufro dabalia ara 

mxolod �did biznesTan� SedarebiT, aramed aseve saerTaSoriso organizaciebsa da 

samoqalaqo sazogadoebis organizaciebTan SedarebiTac. es SeiZleba aixsnas 

saqarTveloSi mcire da saSualo zomis sawarmoebis seqtoris SedarebiTi sisustiT. 

magram aRsaniSnavia, rom mcire da saSualo zomis sawarmoebis, rogorc 

ganviTarebaSi ZiriTadi agentis dabali reitingi aseve aCvenebs dabal molodins 

mcire da saSualo zomis sawarmoebis seqtoris momavali fardobiTi wonis mimarTac. 

es am seqtoris axlandeli dabali ganviTarebis garda aseve SeiZleba aixsnas 

maRalganviTarebul qveynebSi ekonomikur ganviTarebaSi mcire da saSualo zomis 

sawarmoebis, rogorc ekonomikuri ganviTarebis ZiriTadi monawileebis, rolis 

Sesaxeb sazogadoebis dabali informirebulobiT, anda imiT, rom respondentebi 

skepticizmiT aRiqvaven saqarTveloSi mcire da saSualo zomis sawarmoebis kerZo 

warmoebis ZiriTad Zalad qcevis potencials. 

molodini samoqalaqo sazogadoebis organizaciebisa da saerTaSoriso 

organizaciebis mimarT TiTqmis erTnairia samive sferosTvis.

4.6. ganviTarebaSi kerZo seqtoris realuri rolis aRqma 

Tbilisis mosaxleobis naxevarze meti (53%) fiqrobs, rom amJamad msxvili kompaniebi 

mogebis maqsimizaciis garda axorcieleben saqmianobebs, romlebic pasuxobs 

sazogadoebis saWiroebebs da wvlili SeaqvT ganviTarebaSi. respondentTa 47% amas 

ar eTanxmeba (ixileT diagrama 7).

diagrama 7: saqarTveloSi kompaniebis biznesis socialuri pasuximgeblobis 

TvalsazrisiT aqtiurobis aRqma 

47%

53%

44 45 46 47 48 49 50 51 52 53 54

zrunaven mxolod mogebis maqsimizaciaze

aseve zrunaven sazogadoebis saWiroebebze da

ganviTarebaze (garemos dacvis CaTvliT)

4.5 qveTavSi warmodgenili sazogadoebis molodinis gamokiTxvis msgavsad, 

respondentebi gamoikiTxnen realuri mdgomareobis Sesaxeb da ZiriTadi 

monawileebisa da maTi mosalodneli monawileobis sferoebis Sesaxeb. 

zogadad respondentebi aRiareben, rom yvela monawile zrunavs �ekonomikuri 

ganviTarebis xelSewyobaze�, �sazogadoebis socialuri da socialur-ekonomikuri 

problemebis mogvarebaze� da �garemos dacvaze�. magram kerZo seqtorisa da 

SeniSvna:

ganviTarebis saWiroebebze zrunvaSi sxvadasxva instituciuri seqtorebis 

realuri rolis mimarT damokidebulebis Sesaxeb monacemebis Sedarebas exeba 

igive meTodologiuri SezRudva, rac zemoT sazogadoebis molodinis Sesaxeb 

monacemebs (ixileT meTodologiuri SeniSvna zemoT, qveTavSi 4.5
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saxekmwifos realuri Zalisxmeva, respondentTa azriT, bevrad ufro dabalia 

molodinTan � anu sazogadoebis moTxovnasTan � SedarebiT. amis Sedegad, 

samoqalaqo sazogadoebis organizaciebisa da saerTaSoriso organizaciebis 

realuri rolis �fardobiTi wona� ufro maRalia. 

ekonomikuri ganviTarebis xelSewyoba 

respondentTa reitingebis Tanaxmad, �didi biznesi� uswrebs mTavrobas (27% da 23% 

Sesabamisad) �ekonomikuri ganviTarebis xelSewyobis� aspeqtSi. sainteresoa, rom 

mcire da saSualo zomis sawarmoebi bolo adgilzea da CamorCeba samoqalaqo 

sazogadoebis organizaciebsa da saerTaSoriso organizaciebs. es kidev erTxel 

miuTiTebs qveyanaSi mcire da saSualo zomis sawarmoebis seqtoris sisustis 

aRqmaze.

sazogadoebis socialuri da socialur-ekonomikuri problemebis mogvareba 

mTavrobas da �dids bizness� TiTqmis Tanabari ranJireba aqvT sazogadoebis 

socialuri da socialur-ekonomikuri problemebis mogvarebis� sferoSi (22% da 

23%).

garemos dacva 

mTavroba miCneulia mTavar agentad �garemos dacvis� sferoSi (27%), mas mosdevs 

�didi biznesi�, samoqalaqo sazogadoebis organziaciebi (orive erTnairi reitingiT 

� 15%). mcire da saSualo zomis sawarmoebi, reitingis 7%-iT, bolo adgilze arian. 

sainteresoa, rom mcire da saSualo zomis sawarmoTaTvis garemos dacvisTvis 

miwerili pasuxismgebloba umaRlesia ganviTarebis yvela sxva sferosTan SedarebiT. 

ixileT qvemoT statistikuri ganawilebis diagramebi 8, 9 da 10. 

diagrama 8: �ekonomikuri ganviTarebis xelSewyobis� sferoSi ZiriTadi monawileebis 

realuri zrunvis / wvlilis aRqma
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saxekmwifos realuri Zalisxmeva, respondentTa azriT, bevrad ufro dabalia 

molodinTan � anu sazogadoebis moTxovnasTan � SedarebiT. amis Sedegad, 

samoqalaqo sazogadoebis organizaciebisa da saerTaSoriso organizaciebis 

realuri rolis �fardobiTi wona� ufro maRalia. 

ekonomikuri ganviTarebis xelSewyoba 

respondentTa reitingebis Tanaxmad, �didi biznesi� uswrebs mTavrobas (27% da 23% 

Sesabamisad) �ekonomikuri ganviTarebis xelSewyobis� aspeqtSi. sainteresoa, rom 

mcire da saSualo zomis sawarmoebi bolo adgilzea da CamorCeba samoqalaqo 

sazogadoebis organizaciebsa da saerTaSoriso organizaciebs. es kidev erTxel 

miuTiTebs qveyanaSi mcire da saSualo zomis sawarmoebis seqtoris sisustis 

aRqmaze.

sazogadoebis socialuri da socialur-ekonomikuri problemebis mogvareba 

mTavrobas da �dids bizness� TiTqmis Tanabari ranJireba aqvT sazogadoebis 

socialuri da socialur-ekonomikuri problemebis mogvarebis� sferoSi (22% da 

23%).

garemos dacva 

mTavroba miCneulia mTavar agentad �garemos dacvis� sferoSi (27%), mas mosdevs 

�didi biznesi�, samoqalaqo sazogadoebis organziaciebi (orive erTnairi reitingiT 

� 15%). mcire da saSualo zomis sawarmoebi, reitingis 7%-iT, bolo adgilze arian. 

sainteresoa, rom mcire da saSualo zomis sawarmoTaTvis garemos dacvisTvis 

miwerili pasuxismgebloba umaRlesia ganviTarebis yvela sxva sferosTan SedarebiT. 

ixileT qvemoT statistikuri ganawilebis diagramebi 8, 9 da 10. 

diagrama 8: �ekonomikuri ganviTarebis xelSewyobis� sferoSi ZiriTadi monawileebis 

realuri zrunvis / wvlilis aRqma
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diagrama 9: �sazogadoebis socialuri da socialur-ekonomikuri problemebis 

mogvarebis� sferoSi ZiriTadi monawileebis realuri zrunvis / 

wvlilis aRqma 
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diagrama 10: �garemos dacvis� sferoSi ZiriTadi monawileebis realuri zrunvis / 

wvlilis aRqma 
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4.7. arsebuli molodinisa da realuri mdgomareobis aRqmis sxvaoba 

molodinisa da reauri mdgomareobis aRqmis sxvaoba ganviTarebaSi biznesis rolis 

sakiTxSi mniSvnelovnad maRalia � respondentTa 93% fiqrobs, rom �biznesis 

socialuri pasuxismgebloba aris nebayoflobiTi movaleoba, romelic biznesma unda 

itvirTos, da sazogadoebis mxridan legitimuri molodini�, roca mxolod 53% 

Tvlis, rom mogebis maqsimizaciis garda kompaniebi �aseve zrunaven sazogadoebis 

saWiroebebze da ganviTarebaze (garemos dacvis CaTvliT)�. 

ganviTarebis sxvadasxva sferoebSi molodinsa da arsebuli mdgomareobis aRqmas 

Soris Sefardebebi aseve Zalian maRalia. Tbilisis mosaxleoba �didi biznesisgan� 

met aqtiurobas moelis �ekonomikuri ganviTarebis xelSewyobis�, �sazogadoebis 

socialuri da socio-ekonomikuri problemebis mogvarebis� da �garemos dacvis� 

saWiroebebze zrunvaSi. 

�ekonomikuri ganviTarebis xelSewyobis� kategoriaSi gansazRvruli qmedebis 

molodinisa da aRqmis sxvaoba (�zrunavs / unda zrunavdes� Sefasebebi) didi 

biznesisTvis sakmaod maRalia � 64% (gansxvaveba molodinis reitingsa da aRqmis 

reitings � Sesabamisad 91% da 27% � Soris). SedarebisTvis, imave kategoriaSi 

sxvaoba mTavrobisTvis aris 74%. sxvaoba mcire da saSualo zomis sawarmoebisTvis 

naklebia (43%), rac gamowveulia dabali molodiniT.  
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aseve Zalian maRalia �sazogadoebis socialuri da socio-ekonomikuri problemebis 

mogvarebaSi� gansazRvruli qmedebis (�zrunavs / unda zrunavdes� Sefasebebi) 

molodinisa da aRqmis sxvaobebi: 65% �didi biznesisTvis�, 75% saxelmwifosTvis, 46% 

mcire biznesisTvis, 69% samoqalaqo sazogadoebis organizaciebisTvis, da 57% 

saerTaSoriso organizaciebisTvis. 

�garemos dacvis� sferoSi (gansazRvrul qmedebaze pasuxebisTvis) �didi biznesi� 

molodinebs ver akmayofilebs respondentTa 75%-isTvis, mTavroba � 71%-isTvis, 

samoqalaqo sazogadoebis organizaciebi � 67%-isTvis, xolo saerTaSoriso 

organizaciebi � 65%-isTvis. mcire da saSualo zomis sawarmoTaTvis gansazRvrul 

qmedebis molodinisa da aRqmis sxvaoba (�zrunavs / unda zrunavdes� Sefasebebi) aris 

75%. magram sainteresoa, rom, albaT garemoze mcire da saSualo zomis sawarmoTa 

umniSvnelo zemoqmedebis gamo, mcire da saSualo zomis sawarmoTa realuri 

qmedebebis aRqma 19%-iT ufro maRalia, vidre molodini nakleb kategoriuli 

pasuxebisTvis (�zrunavs / unda zrunavdes garkveuli zomiT� Sefasebebi). 

aq unda aRiniSnos, rom molodinisa da Rqmis sxvaoba ganviTarebis sferoebis 

mixedviT naklebia yvela agentisTvis, roca gansazRvrul qmedebaze pasuxebi 

(�zrunavs / unda zrunavdes�) gaerTianebulia nakleb gansazRvrul qmedebaze 

pasuxebTan (�ZiriTadad zrunavs / met-naklebad zrunavs�). 

---

zogadad, ganviTarebis SerCeul sferoebSi ZiriTadi monawileebis realur qmedebebsa 

da maTi qmedebis mimarT molodinebs Soris sxvaoba mniSvnelovnad maRalia. erTi 

mxriv, respondentebi aSkarad amboben, rom arc erTi instituciuri agenti ar 

akmayofilebs arsebul molodinebs. meore mxriv, mTavrobas da �did bizness� 

umaRlesi reitingi aqvT sazogadoebis molodinis SesrulebaSi, magaliTad, 

ekonomikuri ganviTarebis xelSewyobaSi (didi biznesi � 27%, mTavroba � 23%), 

sazogadoebis socialuri da socio-ekonomikuri problemebis mogvarebaSi (didi 

biznesi � 22%, mTavroba � 23%) da garemos dacvaSi (didi biznesi � 15%, mTavroba � 

27%).

V. biznesis socialuri pasuxismgeblobis yvelaze metad   
moTxovnili sferoebi 

imisTvis, rom migveRo lokaluri sazogadoebis diskursSi biznesis socialuri 

pasuxismgeblobis sferoebis identifikaciisa da ranJirebis suraTi, nacvlad mcire 

parqtikuli Rirebulebis mqone mosalodneli da erTgvarad nakarnaxevi pasuxebisa, 

respondentebs eTxovaT biznesis socialuri pasuxismgeblobis sferoebis CamoTvla 

da prioritetulobis mixedviT dalageba, ise, rogorc maT esmiT. spontanuri 

pasuxebis miRebis, rogorc lokaluri damokidebulebebis, aRqmebisa da molodinis 

Seswavlis mniSvnelovani nawilis, kidev erTi upiratesobaa is, rom amgvari pasuxebi 

iZleva imis Sefasebis saSualebas, Tu rogor, ra terminebSi esmis lokalur 

sazogadoebas zogadad biznesis socialuri psuxismgebloba, da ra zomiT 

ganasxvavebs rigiTi moqalaqe erTmaneTisgan qvelmoqmedebasa da bzinesis socialur 

pasuxismgeblobas. es informacia gansakuTrebiT mniSvnelovania biznesis socialuri 

pasuxismgeblobis sainformacio kampaniebis, aseve biznesis socialuri 

pasuxismgeblobis konkretuli RonisZiebebis dagegmvisa da ganxorcielebisTvis. 

respondentTa spontanuri pasuxebis safuZvelze Sedgenili CamonaTvali Seicavs iseT 

saqmianobebs, rogoricaa: �ekonomikurad daucveli jgufebis saWiroebebze zrunva�, 

�adgilobrivi mosaxleobisTvis samuSao adgilebis Seqmna�, �biznesis qvelmoqmedeba�, 

�janmrTelobis dacvis sistemis gaumjobesebis xelSewyoba�, �ganaTlebis seqtorSi 

gaumjobesebis xelSewyoba�, �adgilobrivi masalebis / nedleulis gamoyeneba 
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importis nacvlad�, �sakuTar TanamSromlebze zrunva�, �kompaniis moqmedebis aresTn 

axlos mcxovrebi adgilobrivi Temebis cxovrebis pirobebis gaumjobeseba�, 

�kulturuli Zeglebis dacva, Teatrebis da gamofenebis dafinanseba�, � 

studentebisTvis kompaniebSi staJirebis SesaZleblobis Seqmna�, �daxmareba mcire 

biznesis damwyebTaTvis da axaldawyebuli mcire da saSualo zomis biznesisTvis�, 

�nebayoflobiTi garemosdacviTi saqmianobebi�, � sportuli skolebisa da sportuli 

Sejibrebebis sponsoroba�, �kompaniis mier garemosTvis miyenebuli zianis 

gamosworeba�, �fermerebis daxmareba teqnikiT, masalebiT, finansebiTa da nouhaus 

gaziarebiT�, �mecnierebisa da kvlevis sponsoroba�. 

yvelaze xSirad dasaxelebuli faqtorebia: �ekonomikurad daucveli jgufebis 

saWiroebebze zrunva� (54%), �adgilobrivi mosaxleobisTvis samuSao adgilebis 

Seqmna� (54%) da �biznesis qvelmoqmedeba� (41%). 

qvemoT diagrama 11 da cxrili 4 gvaZlevs miRebuli monacemebis ilustracias. 

diagrama 11: biznesis sazogadoebaze zrunvis prioritetuli sferoebi, rogorc maT 

aRiqvamen respondentebi (spontanuri pasuxebi) 
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cxrili 4: biznesis sazogadoebaze zrunvis prioritetuli sferoebis ranJireba, 

rogorc maT aRiqvamen respondentebi 

dasaxelebuli prioritetuli sferoebi19 ranJireba

ekonomikurad daucveli jgufebis saWiroebebze zrunva 1

adgilobrivi mosaxleobisTvis samuSao adgilebis Seqmna 2

janmrTelobis dacvis sistemis gaumjobesebis xelSewyoba 3

ganaTlebis seqtorSi gaumjobesebis xelSewyoba 4

adgilobrivi masalebis / nedleulis gamoyeneba importis nacvlad 5

nebayoflobiTi garemosdacviTi saqmianobebi 6

mecnierebisa da kvlevis sponsoroba 7

sakuTar TanamSromlebze zrunva: kvalifikaciis amaRlebis kursebi 

samsaxurSi, samuSao pirobebis gamumjobeseba, dazRveva da ekonomikuri 

stimulireba 

8

kulturuli Zeglebis dacva, Teatrebis da gamofenebis dafinanseba 9

mcire biznesis damwyebTa da axaldawyebuli mcire da saSualo zomis 

sawarmoTa daxmareba (teqnikiT, sawyisi kapitaliT da nouhaus gaziarebiT)

10

saqmianobis aresTn axlos mcxovrebi adgilobrivi mosaxleobis cxovrebis 

pirobebis gaumjobeseba 

11

fermerebis daxmareba teqnikiT, masalebiT, finansebiTa da nouhaus 

gaziarebiT

12

sportuli skolebisa da sportuli Sejibrebebis sponsoroba 13

gasakviri ar aris, rom �adgilobrivi mosaxleobisTvis samuSao adgilebis Seqmna� 

zemodan meore adgilze dgas umuSevrobis maRali donis, kompaniebis umravlesobasa 

da adgilobriv Temebs Soris urTierTobebis simwiris, da kompaniebis mier 

muSaxelis ucxoeTidan importirebis aRqmuli safrTxis gamo. 

garemos dacvaze an miyenebuli zianis gamosworebaze mimarTuli nebayoflobiTi 

saqmianobebi SedarebiT dabla dgas respondentebis dRis wesrigSi. saerTo jamSi, 

respondentebi moelian, rom swored im kompaniebma, romlebic garemos azianeben, unda 

aRkveTon an gamoasworon es. molodini im kompaniebis mimarT, romlebic maTi 

saqmianobis xasiaTidan gamomdinare aSkara zians ar ayeneben garemos, bevrad ufro 

dabalia. 

�gaaCnia ramdenad ayenebs vinmes biznesi [saqmianoba] realur zians garemos. yvela 

kompanias ver davavaldebulebT garemoze izrunos� (fg 2: qali, asaki 30, dasaqmebuli 

kerZo seqtorSi). 

fokus-jgufebis monawileebma susti samarTlebrivi garemosdacviTi SezRudvebi da 

garemosdacviT problemebze informaciis nakleboba daasaxeles biznesis 

garemosdacviTi saqmianobis mTavar dabrkolebebad. respondentTa Tanaxmad, Zalian 

xSirad kompaniebma Tavad ar ician bolomde, Tu ra zians ayeneben garemos. 

19 prioritetuli sferoebi CamoTvales fokusjgufebis diskusiebis monawileebma. 
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VI. biznesis socialuri pasuxismgebloba da qvelmoqmedeba 

6.1. molodini biznesis sazogadoebaze zrunvis20 formebis mimarT 

radgan adgilobrivi sazogadoebis diskursSi ar arsebobs mkafio sazRvari biznesis 

socialur pasuxismgeblobasa da biznesis qvelmoqmedebas Soris, imis gamokvlevisas, 

Tu biznesis sazogadoebaze zrunvis formebidan romels eniWeba upiratesoba � anu 

biznesis socialur pasuxismgeblobasa da qvelmoqmedebas / filanTropias � Soris, 

respondentebisTvis dasmuli kiTxvebi Camoyalibebuli iyo lokaluri diskursis 

terminebSi. saxeldobr, biznesis sazogadoebaze zrunva diferencirebuli iyo 

zemoqmedebis xangrZlivobis mixedviT � biznesis qvelmoqmedebis erTjeradi aqtebi 

biznesis sazogadoebaze zrunvis im formebisgan gansxvavebiT, romlebic grZelvadian 

da xSirad TviTganaxlebad Sedegebs izleva, xSirad kompaniis mxridan raime 

damatebiTi Zalisxmevis gareSe. Sesabamisad, respondentebs, romlebic Tvlian, rom 

kanonis moTxovnebze damatebiT kompaniebi nebayoflobiT unda monawileobdnen 

sazogadoebisa da garemosaTvis sasargeblo saqmianobebSi, SesTavazes gansxvaveba 

gaetarebinaT or models Soris � �kompaniebi nebayoflobiT afinanseben / 

axorcieleben biznesis sazogadoebaze zrunvis proeqtebs, romlebic grZelvadian 

mdgrad Sedegebs iZleva� da �kompaniebi nebayoflobiT afinanseben / axorcieleben 

biznesis qvelmoqmedebis erTjerad aqtebs, romlebic beneficiarebamde swrafad da 

pirdapir aRwevs�. 

Tbilisel respondentTa umravlesoba (78%) upiratesobas aniWebs biznesis 

socialuri pasuxismgeblobis RonisZiebebs, xolo 21% amjobinebs uSualo da 

specifikur jgufze mimarTul biznesis qvelmoqmedebas (ixileT diagrama 12).

diagrama 12: biznesis sazogadoebaze zrunvis romel formebs eniWeba upiratesoba 

(obieqturi Sefaseba) 

1%

21%

78%
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ar vici

kompaniebi nebayoflobiT afinanseben / axorcieleben

biznesis qvelmoqmedebis erTjerad aqtebs, romlebic

beneficiarebamde swrafad da pirdapir aRwevs

kompaniebi nebayoflobiT afinanseben / axorcieleben

biznesis sazogadoebaze zrunvis  proeqtebs,

romlebic grZelvadian mdgrad Sedegebs iZleva

biznesis sazogadoebaze zrunvis ganxorcielebis formebis obieqturi Sefasebis 

garda, respondentebs, romlebic biznesis sazogadoebaze zrunvas, biznesis 

socialuri pasuxismgeblobis CaTvliT, legitimur arCevanad Tvlian, sTxoves 

gamoeTqvaT subieqturi Sexeduleba, anu CamoeTvalad biznesis sazogadoebaze 

zrunvis RonisZiebebi, romelTac Tavad ganaxorcielebdnen, Tavad rom yofiliyvnen 

20
am SemTxvevaSi termini biznesis sazogadoebaze zrunva moicavs biznesis moqmedebis yvela formas 

garda uSualod da mxolod mogebaze orientriebuli moqmedebisa, anu qvelmoqmedebas, filanTropias, 

socialur investiciebs da proeqtebs, romlebic ganviTarebis miznebs emsaxureba, magram SeiZleba 

komerciulad momgebiani iyos saSualo da grZelvadiani TvalsazrisiT.
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kompaniis mesakuTreebi / xelmZRvanelebi. azrTa sxvadasxvaobam faqtiurad gaimeora 

biznesis sazogadoebaze zrunvis realurad ganxorcielebuli formebis Sefasebis 

suraTi. respondentTa 72% upiratesobas aniWebs grZelvadiani zemoqmedebis mqone 

biznesis socialuri pasuxismgeblobis proeqtebs. imave dros, sufTa qvelmoqmedebisa 

da filanTropiis mxardamWerTa wili iyo 49% (ixileT qvemoT diagrama 13).

diagrama 13: biznesis sazogadoebaze zrunvis romel formebs eniWeba upiratesoba 

(subieqturi Sefaseba, pasuxebis sixSire)
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rogorc arCevanis

saxeebs Soris,

gansxvavebis gareSe

araadekvaturi pasuxi ar vici

biznesis qvelmoqmedebis ganxorcielebis gzebs Soris dasaxelebuli iyo iseTi 

saqmianobebi, rogorebicaa: �finansuri daxmareba dabalSemosavliani ojaxebis 

bavSvebisTvis�, �sportis sponsoroba�, �onkologiuri operaciebis sponsoroba�, 

�eklesiisTvis Sewirva�. 

biznesis socialur pasuxismgeblobisa da qvelmoqmedebis, rogorc biznesis 

sazogadoebaze zrunvis formebis, mimarT damokidebulebebi, romlebic Tvisebrivi 

gamokiTxviT (fokus-jgufebi) gamovlinda, nacvlad primitiuli �kargi da cudi� 

midgomisa, asxavs argumentebis sirTules. marTalia, respondentebi aSkarad biznesis 

socialuri pasuxismgeblobis midgomas aniWeben upiratesobas. magram imave dros 

isini fiqroben, rom �biznesis sazogadoebaze zrunvis proeqtebi, romlebic 

grZelvadian mdgrad Sedegebs iZleva� (anu biznesis socialuri pasuxismgebloba) ar 

aris yovelTvis ise swrafi da efeqturi, rogorc qvelmoqmedeba, romelic imave 

dros rigiTi moqalaqisTvis ufro Cveuli da nacnobi formaa. Tumca respondentebi 

aRiareben biznesis socialuri pasuxismgeblobis upiratesobebs da ZiriTadad mas 

arCeven ubralo qvelmoqmedebasTan SedarebiT. saboloo jamSi respondentebi 

kompaniebis politikis optimalur midgomad mainc orive formis kombinacias Tvlian. 

�zog SemTxvevaSi qvelmoqmedeba ukeTesia. vTqvaT viRacas, visac dazRveva ar aqvs, 

saswrafos sWirdeba samedicino daxmareba � eseTi adamiani ver daelodeba Svelas 

�grZelvadiani� da �mdgradi� proeqtisgan bolos da bolos� (fj 1: kaci, asaki 31, 

umuSevari). 

�Cemi azriT, [kompania] erTnairad unda iyos mzad orives gasakeTeblad. qvelmoqmedeba 

ukeTesia zogierTi konkretuli SemTxvevisTvis. ufro mdgradi qmedebebi, romlebic 

momavalSi gareSe daxmarebis gareSe Sedegebs iZleva, ufro Seefereba amocanebs, 

romlebic grZelvadian dagagmvas gulisxmobs grZelvadiani SedegebisTvis� (fj 1: qali, 

asaki 39, umuSevari).
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6.2. biznesis sazogadoebaze zrunvis ganxorcielebuli formebi  

biznesis sazogadoebaze zrunvis TvalsazrisiT saqarTveloSi arsebul 

mdgomareobas rac Seexeba, respondentTa 16%-s sjera, rom saqarTvelos kerZo 

seqtoris mier biznesis sazogadoebaze zrunva amJamad ganxorcielebuli saqmianobebi 

ZiriTadad biznesis socialuri pasuxismgeblobis proeqtebs moicavs. respondentTa 

32%-is Tanaxmad, kompaniebis ZiriTadad qvelmoqmedebas da filanTropias ewevian. 

aRsaniSnavia, rom yvelaze skeptikurad ganwyobili respondentebis wili, vinc 

fiqrobs, rom kompaniebi sinamdvileSi am oridan arc erTs ar axorcieleben, aris 

sakmaod maRali 45%. es monacemebi imeorebs zemoT 4.6 paragrafSi aRweril sqemas 

(ixileT diagrama 7). 

respondentebis mxridan kerZo seqtoris qvelmoqmedebis mimarT garkveuli 

skepticizmi, sxva faqtorebTan erTad, imiTac ganisazRvreba, rom respondentTa es 

nawili gulisxmobs, rom radgan biznesis qvelmoqmedebis axlandeli saqmianobebi ar 

xorcieldeba arapirovnul safuZvelze, biznesis sazogadoebaze zrunvis am saxis 

wminda qvelmoqmedebad miCneva swori ar iqneboda. ufro konkretulad, varaudis 

saxiT, romelic Semowmebas saWiroebs, SeiZleba iTqvas, rom es skeptikuri agumenti 

gulisxmobs, rom iSviaTi SemTxvevebis garda, SemTxvevaTa umravlesobaSi 

beneficiarebisTvis qvelmoqmedeba misawvdomia maTi socialuri qselebisa da 

megobruli Tu ojaxuri kavSirebis meSveobiT. Sesabamisad kompaniebis 

xelmZRvanelebi gadawyvetilebas iReben mTxovnelis pirdapiri Tu arapirdapiri 

�wonis� mixedviT TavianT (xelmZRvanelis) socialur qselSi. amgvari praqtika ver 

CaiTvleba mTxovnelis saWiroebisa da damsaxurebis miukerZoebel Sefasebaze 

damyarebul qvelmoqmedebad. 

monacemebis ilustraciisTvis ixileT diagrama 14.

diagrama 14: biznesis sazogadoebaze zrunvis arsebuli formebis aRqma
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6.3.  biznesis socialuri pasuxismgeblobis konkretuli saqmianobis 

Sesaxeb informirebuloba da biznesis sazogadoebaze zrunva 

am subieqtur gamokvelvaSi respondentebs eTxovaT gaexsenebinaT kompaniebi, 

romlebic axorcieleben biznesis sazogadoebaze zrunvas da amasTan daesaxelebinaT 

amgvari saqmianoba. miRebuli subieqturi monacemebi aCvenebs rogorc biznesis 

sazogadoebaze zrunvis tipebis / formebis Sesaxeb informirebulobis dones, ise 

konkretuli kompaniebis biznesis sazogadoebaze zrunvis saqmianobis Sesaxeb 
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sazogadoebis informirebulobis xarisxs (anu saqarTveloSi biznesis sazogadoebaze 

zrunvis TvalsazrisiT kompaniebis sazogadoebasTan urTierTobis warmatebis 

xarisxs) (monacemebisTvis ixileT cxrili 5).

cxrili 5:  saqarTveloSi biznesis sazogadoebaze zrunvis Sesaxeb sazogadoebis 

informirebuloba (subieqturi monacemebi spontanurad dasaxelebuli 

saqarTveloSi moqmedi konkretuli kompaniebisTvis). 

 biznesis sazogadoebaze zrunvis 

ganxorcielebuli forma 

respondents

axsovs

konkretuli

kompania

respondents

gaugia

konkretuli saxis 

saqmianobaze 

magram ar axsovs 

kompaniis saxeli 

respondents ar 

gaugia kompaniaze, 

romelic

axorcielebs

saqmianobis

konkretul tips 

1

kompania zrunavs TanamSromlebze 

(aumjobesebs Sromis pirobebs / 

uzrunvelyofs misaReb da usafrTxo 

Sromis pirobebs, uzrunvelyofs 

samuSaoze treningebs / ganaTlebas 

kvalifikaciis amaRlebisa da 

profesiuli ganviTarebisTvis, 

uzrunvelyofs janmrTelobis 

dazRvevas da dasvenebis 

SesaZleblobebs) 

36% 20% 45% 

2

axorcielebs garemosdacviT 

programebs / proeqtebs saqmianobis 

arealSi da mis gareT (magaliTad, 

tyeebis aRdgena / tyeebis dacva, wylis 

resursebis dacva da sxva) 

5% 23% 72% 

3

kompania iyenebs teqnologiebs, 

romlebic amcirebs garemoze 

zemoqmedebas da bunebrivi resursebis 

moxmarebas

8% 20% 72% 

4
kompania sponsorobas uwevs sports da 

sportul Sejibrebebs 
40% 32% 28% 

5

kompania sponsorobas uwevs proeqtebs 

janmrTelobis dacvis sferoSi 

(afinansebs pacientebis mkurnalobas, 

klinikebis teqnikur ganaxlebas da 

sxva)

34% 28% 38% 

6

kompania afinansebs saganmanaTleblo 

institutebs / organizaciebs (teqnikur 

daxmarebas da aRWurvilobas awvdis 

skolebs, profesiul teqnikur 

saswavleblebs da universitetebs, 

gascems stipendiebs niWieri 

studentebisTvis da sxva) 

19% 32% 49% 

7

mfarvelobs / sponsorobas uwevs 

kulturas (kulturuli Zeglebis 

restavracia, Teatrebis da muzeumebis 

infrastruqturis aRdgena da sxva) 

23% 26% 50% 

8
qvelmoqmedebiT exmareba obolTa 

TavSesafrebs da bavSvTa saxlebs 
35% 31% 34% 

9

axorcielebs / monawileobs dasaqmebis 

programebSi, adgilobrivi miwodebis 

ajaWvis ganviTarebis CaTvliT 

15% 33% 52% 

10 eweva biznesis qvelmoqmedebas 47% 26% 27% 

11
msxvili kompania exmareba fermerebs da 

mcire da saSualo zomis sawarmoebs 
9% 16% 75% 

respondentTa mniSvnelovani wili (45-75%) ver ixesenebs im kompaniebis saxelebs, 

romlebic biznesis socialuri pasuxismgeblobis konkretul saqmianobas 

axorcieleben, xolo biznesis qvelmoqmedebisa da filanTropiis Sesaxeb 

sazogadoebis informirebulobis done bevrad ufro maRalia. imave dros, im 
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respondentTa wili, visac gaugia biznesis socialuri pasuxismgeblobis konkretuli 

RonisZiebebis Sesaxeb, magram ver ixsenebs monawile kompaniebis saxelebs, aseve 

mniSvnelovnad maRalia. 

yvelaze xSirad dasaxelebuli iyo kompaniebi, romlebic axorcieleben 

qvelmoqmedebas da filanTropias: "eweeva biznesis qvelmoqmedebas" (47%), 

"sponsorobas uwevs sports da sportul Sejibrebebs" (40%), "qvelmoqmedebiT 

exmareba obolTa TavSesafrebs da bavSvTa saxlebs" (35%). 

biznesis socialuri pasuxismgeblobis respondentebisTvis yvelaze ufro cnobili 

saqmianoba iyo TanamSromlebze zrunva � "kompania zrunavs TanamSromlebze 

(aumjobesebs Sromis pirobebs da a. S.)" � romelic zemodan mesame adgilzea 

ranJirebuli (36%). biznesis socialuri pasuxismgeblobis sxva formebze pasuxebis 

wili SedarebiT dabalia: "msxvili kompania exmareba fermerebs da mcire da saSualo 

zomis sawarmoebs" (9%), " axorcielebs / monawileobs dasaqmebis programebSi, 

adgilobrivi miwodebis jaWvis awyobis CaTvliT" (15%), "axorcielebs garemosdacviT 

programebs / proeqtebs saqmianobis arealSi da mis gareT" (5%), "kompania iyenebs 

teqnologiebs, romlebic amcirebs garemoze zemoqmedebas da bunebrivi resursebis 

moxmarebas" (8%). 

respondentTa umravlesobas aSkarad metad axsovs qvelmoqmedeba, vidre biznesis 

socialuri pasuxismgeblobis RonisZiebebi. es tendencia gvafiqrebinebs, rom 

qvelmoqmedeba da filanTropia, rogorc biznesis sazogadoebaze zrunvis formebi, 

ufro gavrcelebulia, vidre biznesis socialuri pasuxismgebloba, da rom 

kompaniebis mier ganxorcielebuli biznesis socialuri pasuxismgeblobis 

RonisZiebebis Sesaxeb codnis done dabalia. 

6.4. sxvaoba biznesis sazogadoebaze zrunvis formebis mimarT 

molodinsa da realuri mdgomereobis mimarT damokidebulebas Soris

biznesis sazogadoebaze zrunvasTan mimarTebaSi molodinsa da realuri 

mdgomareobis mimarT damokidebulebas Soris sxvaoba mniSvnelovnad didia. 

respondentTa wili, vinc fiqrobs, rom biznesis socialuri pasuxismgebloba 

kompaniebis legitimuri arCevania, 93%-a (ixileT qveTavi 4.3, diagrama 3).

respondentTa am kategoriis 78% (anu sruli raodenobis 73%) upiratesobas aniWebs 

biznesis socialuri pasuxismgeblobis midgomas, xolo 21% (anu sruli raodenobis 

20%) upiratesobas aniWebs ubralo qvelmoqmedebas, romelic mizandasaxulad ar aris 

mimarTuli grZelvadian Sedegebze (ixileT qveTavi 6.1, diagrama 13). rac Seexeba 

kompaniebis arsebuli saqmianobis aRqmas, respondentebis 32% fiqrobs, rom kompaniebi 

ewevian biznesis qvelmoqmedebasa da filanTropias, xolo 16% � rom isini 

axorcieleben biznesis socialur pasuxismgeblobas (ixileT qveTavi 6.2, diagrama 14).

qvemoT warmodgenili diagrama 15 asaxavs molodinisa da aRqmis sxvaobas biznesis 

sazogadoebaze zrunvis saxeobebisTvis. sxvaoba biznesis socialuri 

pasuxismgeblobisTvis mniSvnelovania � 57%. sainteresoa, rom biznesis 

qvelmoqmedebisa da folanTropiis molodini ufro dabalia, vidre kompaniebis 

axlandeli saqmianobis mimarT damokidebuleba. magram es maCvenebeli ar unda iqnas 

gagebuli ise, TiTqos kompaniebi axorcieleben met qvelmoqmedebas vidre 

moeTxovebaT. es ubralod respondenTa pasuxebis ganawilebis proporcias asaxavs.  
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diagrama 15: molodinis da realuri mdgomareobis Sefasebis sxvaoba biznesis 

sazogadoebaze zrunvis formebisTvis. 
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zogadad, Sedareba aCvenebs, rom kompaniebi axorcieleben biznesis socialuri 

pasuxismgeblobis bevrad nakleb proeqts da saqmianobas, vidre sazogadoeba moelis 

da/an rom sazogadoebis informirebuloba biznesis socialuri pasuxismgeblobis 

realurad ganxorcielebuli proeqtebis Sesaxeb dabalia. 

- - - 

VI Tavis Sejamebis saxiT SeiZleba gavimeoroT, rom Tbilisis mosaxleoba Zlier 

upiratesobas aniWebs biznesis socialuri pasuxismgeblobis RonisZiebebs, romelTac 

mdgradi grZelvadiani Sedegebi moaqvT. imave dros, respondentebi xedaven 

qvelmoqmedebis garkveul upiratesobebs da mxars uWeren kombinirebul midgomas. es 

damokidebuleba albaT gamowveulia im faqtiT, rom biznesis qvelmoqmedeba ufro 

xSiria da, Sesabamisad, moqalaqeebi ukeTesad arian informirebulni biznesis 

sazogadoebaze zrunvis am tipis Sesaxeb. Sesabamisad, mosaxleobisTvis naklebad 

cnobilia biznesis socialuri pasuxismgeblobis saqmianoba. 

VII. biznesis sazogadoebaze zrunvis romel modelebs           
eniWeba upiratesoba 

termini biznesis sazogadoebaze zrunvis modeli aq aRniSnavs biznesis socialuri 

pasuxismgeblobis proeqtebis ganxorcielebaSi dainteresebul mxareTa Soris 

partniorobis konkretul wess. gamokiTxvaSi gamoyenebuli SesaZlo wesebis 

CamonaTvali SemuSavebuli iyo fokus-jgufebis diskusiebis monawileTa mier. 

dainteresebul mxareebad / biznesis socialuri pasuxismgeblobis mimarT sensitiuri 

da bsp proeqtis ganxorcielebis optimaluri garemoebebis maZiebeli kompaniis 

potenciur partniorebad dasaxelebuli iyo: mTavroba, samoqalaqo sazogadoebis 

organizaciebi, sxva kompaniebi da saerTaSoriso organizaciebi.  
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respondentTa mosazrebebi arsebul instituciur, socialur da ekonomikur 

sinamdvileSi biznesis socialuri pasuxismgeblobisTvis partniorobis optimalur 

wesze ilustrirebulia qvemoT � cxrili 6.

cxrili 6: biznesis socialuri pasuxismgeblobis ganxorcielebis arCeuli 

modelebis ranJireba 

modeli ranJireba 

kompania zrunavs sazogadoebis saWiroebaze / problemaze sakuTari finansuri 

da adamianuri resursebis gamoyenebiT damoukideblad, garedan yovelgvari 

daxmarebis gareSe  

1

msxvili kompania srulad an nawilobriv afinansebs saxelmwifos mier 

ganxorcielebul programas / proeqts 
2

ramdenime msxvili kompania zrunavs sazogadoebis saWiroebaze / problemaze 

TavianTi resursebis gaerTianebiT  
3

msxvili kompania afinansebs samoqalaqo sazogadoebis organizacias, romelic 

zrunavs sazogadoebis saWiroebaze / problemaze 
4

msxvili kompaniebi afinanseben saerTaSoriso organizaciebis zrunvas 

sazogadoebis saWiroebaze / problemaze 
5

respondentTa Tanaxmad, kompaniis moRvaweoba sakuTari SromiTi da finansuri 

resursebis gamoyenebiT yvelaze ufro efeqturi da saimedo gzaa biznesis 

socialuri pasuxismgeblobis proeqtis ganxorcielebisTvis, rac asaxavs garkveul 

skepticizms ramdenime dainteresebuli mxaris partniorobis mimarT, romelTa 

monawileobac gadawyvetilebaTa miRebis dagvianebisa da proeqtis xarjebis gazrdis 

aRqmul risks Seicavs. es gabatonebuli Sexeduleba aseve SeiZleba gamoxatavdes 

damokidebulebas mTavrobisa da samoqalaqo sazogadoebis organizaciebis rolisa 

da realuri saqmianobis mimarT im SesaZlo Tu realur proeqtebSi, romlebic 

akmayofilebs biznesis socialuri pasuxismgeblobis definicias. 

biznesis socialuri pasuxismgeblobis saxelmwifosTan partniorobiT 

ganxorcieleba ranJirebulia sxvadasxva kompaniebs Soris partniorobis modelze 

ufro maRla da CamonaTvalSi zemodan meore reitingi aqvs. es ranJireba TavisTavad 

sainteresoa, radgan amgvari maRali ranJirebis dakavSireba SeiZleba mTavrobis 

bazarze orientirebul da deregulaciur politikasTan da "zomiT patara 

mTavrobisa" da Tavisufali bazris mxardamWer Zlier tendenciasTan, romelic 

amJamad farTod gavrcelebulia saqarTvelos sazogadoebaSi arsebuli socio-

ekonomikuri problemebis miuxedavad (ilustraciisTvis ixileT zemoT qveTavi 3.2). 

CamonaTvalSi sajaro-kerZo partniorobis maRali ranJireba unda aixsnas axlandeli 

politikur-ekonomikuri dinamikiT � saxeldobr, saxelmwifom ganaxorciela 

infrastruqturis reabilitaciaze mimarTuli ramdenime TvalsaCino da didi 

masStabis proeqti, rac albaT mosaxleobis cxovrebis pirobebis gaumjobesebis 

mimarT saxelmwifos interesad aRiqmeba. Sesabamisad, radgan mTavroba uSualod aris 

CarTuli biznesis socialuri pasuxsimgeblobis proeqtebis msgavs saqmianobaSi, 

respondentebs bunebrivad esaxebaT biznesis socialuri pasuxsimgeblobis 

ganxorcieleba sajaro-kerZo partniorobis gziT. 

CamonaTvalSi momdevnoa biznesis socialuri pasuxsimgeblobis ganxorcieleba 

kompaniebs Soris partniorobis gziT. am saxis partniorobas SedarebiT dabali 

reitingi aqvs, radgan Zalian cota xiluli precedenti arsebobs da SeiZleba 

konkurentebis an sxvadasxva seqtorSi da warmoebis sxvadasxva dargebSi momuSave 

kompaniebis prtnioruli muSaoba SedarebiT Znelad warmosadgenia 

respondentebisTvis. 

samoqalaqo sazogadoebis oraganizaciebi da saerTaSoriso organizaciebi miiCnevian 

yvelaze naklebad savaraudo partniorebad biznesis socialuri pasuxismgeblobis 
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ganmaxorcielebeli kompaniisTvis. samoqalaqo sazogadoebis oraganizaciebis saerTo 

Sefaseba SedarebiT dabali unda iyos da respondentebis azriT, maTi CarTva 

damatebiT rgolad damatebiT xarjebs gulisxmobs. rac Seexeba saerTaSoriso 

organizciebs � SesaZlo scenari, rom kompania daafinansebs saerTaSoriso 

organizaciis mier proeqtebis ganxorcielebas, Tbilisis mosaxleobisTvis 

ararealisturad JRers, ramdenadac saerTaSoriso organizaciebi iTvlebian ucxoel 

donorebad, romelTa naklic, respondenTa warmodgeniT, biurokratia da lokaluri 

konteqstis cudad gagebaa. 

 
 

VIII. biznesis socialuri pasuxismgeblobis ganxorcielebis motivebi 

TavisTavad cxadia sazogadoebis mier biznesis socialuri pasuxismgeblobis 

ganxorcielebis motivebis Sesaxeb monacemebis praqtikuli mniSvneloba. gamokiTxvis 

monacemebi, konkretuli motivebis mixedviT azris dayofis CaTvliT, mocemulia 

qvemoT, diagrama 16-Si.

diagrama 16: sazogadoebis mier biznesis socialuri pasuxismgeblobis 

ganxorcielebis motivebis aRqma (spontanuri pasuxebi) 

1.3%

3%

10%

10%

13%

13%

15%

37%

56%

0 10 20 30 40 50 60 70 80 90 100

sxva

ar vici

ukeTesi urTierToba mTavrobasTan

imitom, rom kompaniebi zians ayeneben garemos

TanamSromlebze zrunva gazrdis am

ukanasknelTa loialobas

imitom, rom saxelmwifos resursebi

SezRudulia sazogadoebis yvela saWiroebis

mosagvareblad

imitom, rom biznesi iyenebs sajaro resursebs

da nebayoflobiT unda daubrunos

sazogadoebas / Tems Tavisi warmatebis nawili

ukeTesi reklama da sazogadoebrivi

urTierTobebi

sazogadoebisa da momxmarebelTa ukeTesi

damokidebulebis mopoveba

SeniSvna: "sxva" dasaxelebul motivaciebs Soris iyo "qarTvelebi erTmaneTs unda 

davexmaroT", "bizness yvelaze meti saSualebebi aqvs amis yvelaze efeqturi gziT 

gakeTebisTvis", "ase SeiZleba Semcirdes umuSevroba". 

"sazogadoebisa da momxmarebelTa ukeTesi damokidebulebis mopoveba" win uswrebs 

yvela sxva motivs dasaxelebis sixSiris 53%-iT. respondentebs sjeraT, rom biznesis 

socialuri pasuxismgeblobis praqtika ubralod momgebiania saSualo da grZel 

vadaSi � sazogadoebis kargi damokidebulebis mopoveba da sazogadoebis mimarT 

socialuri solidarobis gamoxatva mxolod gazrdis kompaniis reputacias, rasac 

Tavis mxriv mogebis zrda mohyveba. 
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"aseTi saqmianoba sazogadoebis met yuradRebas miapyrobs kompanias da momxmareblebSi 

[kompaniebis mimarT] dadebiT damokidebulebas moitans" (fj 2: qali, asaki 45, 

dasaqmebuli kerZo seqtorSi). 

"saSualo moqalaqis, ... an, Tu gnebavT, momxmareblis TvalSi, kompania, romelic 

namdvilad zrunavs Tavis TanamSromlebze da sazogadoebis problemebze pativiscemas 

da mowonebas imsaxurebs" (fj 2: qali, asaki 35, dasaqmebuli sajaro seqtorSi). 

"ukeTesi reklama da sazogadoebasTan urTierToba" aris sixSiriT meore motivi, 

dasaxelebuli 37% sixSiriT. fokus jgugfebis dikusiebSi gaJRerebuli argumentis 

Tanaxmad, gvinda Tu ara, biznesis socialuri pasuxismgeblobis saqmianoba 

sazogadoebasTan urTierTobis da reklamis efeqtur nawilad iqceva Tavisi yvela 

mniSvnelovani SedegiT. 

"es reklamaa TavisTavad. es qmnis kompaniis imijs, rogorc kompaniis, romelic didi 

xniT apirebs biznesSi yofnas da sakmaod Zlieria, rom adamianebze izrunos" (fj 2: 

qali, asaki 45, dasaqmebuli kerZo seqtorSi). 

"kompaniam es SeiZleba reklamisTvis gamoiyenos... es [biznesis socialuri 

pasuxismgeblobis praqtika] kompaniis mimarT pativiscemas gazrdis da misken miizidavs 

momxmareblebs" (fj 1: qali, asaki 36). 

"imitom, rom biznesi iyenebs sajaro resursebs da nebayoflobiT unda gauziaros 

sazogadoebas / Tems Tavisi warmatebis nawili" iyo sixSiriT mesame spontanuri 

pasuxi (15%). argumenti, rogorc is respondentebma Camoayalibes, gulisxmobs 

mowodebas nebayoflobiTi socialuri solidarobisken, da ara � socialuri 

uasamarTlobis aRmofxvris mkacr moTxovnas. 

"imitom, rom mTavrobis resursebi SezRudulia sazogadoebis yvela saWiroebis 

mosagvareblad" � argumenti, romelic gulisxmobs, rom mTavrobas ar SeuZlia da 

albaT arc unda SeeZlos sazogadoebis yvela saWiroebis dakmayofileba, da rom 

kerZo seqtors garkveuli upiratesobebi aqvs problemebis gadaWraSi � reitingSi 

meoTxe adgilzea (13%). 

"gaxsovT cota xnis winad tyis xanZari rom gaCnda? � borjomis erovnul tyeparkSi 

xanZari gaCnda da mTavrobas ar hqonda saSualebebi mis Casaqrobad. maT daxmareba 

sTxoves [kerZo biznesmens, filanTrops21]. man daafinansa es saqme da moaxerxa misi 

bolomde miyvana" (fj 2: kaci, asaki 37, dasaqmebuli kerZo seqtorSi). 

"ar arsebobs mTavroba, romelic yvela problemis mogvarebas SeZlebs � ase ar aris? 

amitom mTavrobam unda xeli Seuwyos garedan, biznesisgan daxmarebas. Tu kompaniebi 

moagvareben zogierT problemas, ... mTavrobis saqmis raRac nawils gaakeTeben � mainc 

xom mTavroba miiRebs mTel madlierebas imisTvis, rac gakeTda" (fj 2: qali, asaki 32, 

umuSevari). 

"TanamSromlebze zrunva gazrdis am ukanasknelTa loialobas" � iyo 13%-is sixSiris 

pasuxi. respondentebi biznesis socialuri pasuxismgeblobis am aspeqts Tvlian 

nebayoflobiT, magram pragmatul da amdenad savaldebulo arCevanad, da mkafiod 

esmiT kavSiri TanamSromelTa loialobasa da produqciulobasa da kompaniis iseT 

politikas Soris, romelSic yuradReba eqceva TanamSromlebis Rirsebasa da 

keTildReobas. 

"mTavrobasTan ukeTesi urTierToba".da garemosdacviT problemebze zrunvis da 

garemosaTvis miyenebuli zianis gamosworeba / aRkveTa -"radgan kompaniebi zianis 

ayeneben garemos" - CamonaTvalis bolo adgilze aRmoCnda, TiToeuli 10% reitingiT. 

21 piradi informaciis dacvisTvis saxeli waSlilia. 
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sainteresoa, rom imis miuxedavad, rom biznesis socialuri pasuxismgeblobis cneba 

axalia qarTuli sazogadoebisTvis da ar ganxorcielebula cnobierebis amaRlebaze 

mimarTuli raime mniSvnelovani sainformacio kampania, kvlevis Sedegad gamovlinda 

intuitiuri codna, erTgvari �xalxuri tradicia�, romelic moicavs TiTqmis mTlian 

arguments, Tu ratom SeiZleba hqondes kompanias biznesis socialuri 

pasuxismgeblobis praqtikis motivacia. pirvel rigSi, respondentebi miuTiTeben iseT 

yvelaze xelSesaxeb pragmatul upiratesobaze, rogoricaa momxmarebelTa loialoba, 

da sazogadoebasTan urTierTobis gaumjobeseba.

 
 

IX. biznesis socialuri pasuxismgeblobis stimulebi –         
molodini da cnobiereba 

molodini biznesis socialuri pasuxismgeblobis stimulebis mimarT 

respondentTa umravlesoba xazs usvams mTavrobis gadamwyvet rols biznesis 

socialuri pasuxismgeblobis stimulebis SeqmnaSi: "mTavrobam unda SemoiRos 

sagadasaxado waxaliseba kompaniebisTvis, romlebic axorcieleben biznesis 

socialur pasuxismgeblobas" (81%); "mTavrobam unda Seqmnas biznesisTvis 

xelsayreli garemo, romelSic kompaniebi ganaxorcieleben biznesis socialur 

pasuxismgeblobas marTla nebayoflobiT, garedan raime miTiTebebis gareSe" (72%); 

"mTavrobam unda Seqmnas fondi socialuri proeqtebisTvis, romelsac kompaniebi 

TavianT fuls Seswiraven" (60%); "mTavrobam savaldebulod unda aqcios biznesisTvis 

socialuri pasuxismgeblobis RonisZiebebi" (51%) (ixileT qvemoT diagrama 17).

diagrama 17: biznesis socialuri pasuxismgeblobis stimulebis aRqma (spontanuri 

pasuxebi) 
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azrs sagadasaxado waxalisebebis, rogorc biznesis socialuri pasuxismgeblobis 

mTavari stimulis, aseve biznesis socialuri pasuxismgeblobis, rogorc arsebiTad 

nebayoflobiTi arCevanis Sesaxeb gansakuTrebiT gaesva xazi focus jgufebSi 

diskusiebis dros. 

"[mTavroba] araviTar SemTxvevaSi pirdapir aravis ar unda avaldebulebdes � ubralod 

aCvenos keTili neba, rom ubralod raRac SeRavaTebi SesTavazos, gadasaxadebi 

Seamciros da amiT xalxisTvis sikeTis keTebis saSualeba misces � ai sul es aris, rac 

mTavrobam unda gaakeTos" (fj 2: kaci, asaki 33, dasaqmebuli arasamTavrobo seqtorSi). 

niSandoblivia, rom momxmarebelTa cnobierebis faqtori, rogorc biznesis 

socialuri pasuxismgeblobis stimulirebis saSualeba, sagadasaxado waxalisebisa 

da biznesisTvis xelsayreli garemos Seqmnis argumentebze qvemoT dgas. es SeiZleba 

Semdegnairad aixsnas: amJamad saqarTveloSi sustia momxmareblis cnobiereba da 

momxmareblis qcevis is modelebi, romlebis biznesis socialur pasuxismgeblobis 

gavrcelebas uwyobs xels. Tumca, respondentTa pasuxebSi Cans amgvari cnobierebis 

Camoyalibebis niSnebi. 

"mosaxleoba ufro metad momTxovni unda iyos � Tu ar mogvwons rasac kompania akeTebs, 

ar unda viyidoT misi produqcia" (fj 2: qali, asaki 32, dasaqmebuli sajaro seqtorSi). 

argumenti "mTavrobam Seqmnas fondi socialuri proeqtebisTvis, romelsac kompaniebi 

TavianT fuls Seswiraven" imave adgilzea reitingSi, romelzec momxmarebelTa 

qcevis argumenti (60%). 

iseTi pasuxebis sixSire, rogoricaa "mTavrobam savaldebulod aqcios biznesisTvis 

socialuri pasuxismgeblobis RonisZiebebi" da "kompaniebis TanamSromloba 

samoqalaqo sazogadoebis organizaciebTan " SedarebiT dabal adgilzea � 51% da 37 

% Sesabamisad. 

pasuxebis demografia gansakuTrebul yuradRebas imsaxurebs. sajaro seqtorSi 

dasaqmebuli gamokiTxulTa 81% da kerZo seqtorSi dasaqmebuli respondentebis 85% 

sagadasaxado waxalisebebs asaxelebs biznesis socialuri pasuxismgeblobis 

ZiriTad stimulad. am pasuxis yvelaze dabali sixSire gvxvdeba arasamTavrobo 

seqtorSi dasaqmebulebs Soris. 

sixSire pasuxebisa, romlebic gvTavazobs mTavrobis iseT qmedebas, romelic 

faqtobrivad ewinaaRmdegeba biznesis socialuri pasuxismgeblobis nebayoflobiT 

xasiaTs � anu "mTavrobam savaldebulod aqcios biznesisTvis socialuri 

pasuxismgeblobis RonisZiebebi" da "mTavrobam Seqmnas fondi socialuri 

proeqtebisTvis, romelsac kompaniebi TavianT fuls Seswiraven" ukuproporciul 

damokidebulebaSia respondentTa ganaTlebis donesTan. 

sazogadoebis informirebuloba 

kvlevam gamoavlina Tbilisis mosaxleobis dabali informirebuloba biznesis 

sazogadoebaze zrunvis arsebuli stimulis, saxeldobr mogebis gadasaxadis 8%-dan  

gaTavisuflebis Sesaxeb "saqvelmoqmedo saqmianobis"22 SemTxvevaSi. 

qvelmoqmedebisTvis sagadasaxado SeRavaTis Sesaxeb informirebulobis donis 

Sesadareblad sxva saxis sagadasaxado SeRavaTebis Sesaxeb informirebulobasTan, 

gamokiTxva Seicavda kiTxvebs iseT sakqanonmdeblo cvlilebebze, rogoricaa 

22 kanoni gulisxmobs, rom kompaniebs aqvT mogebis gadasaxadis SeRavaTi (8%) saqvelmoqmedo 

organizaciebisTvis Sewiruli TanxisTvis. 
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saSemosavlo gadasaxadis Semcireba 12%-mde da individualur mewarmeTa sruli 

gaTavisufleba saSemosavlo gadasaxadisgan (SedegebisTvis ixileT diagrama 18).

diagrama 18: sagadasaxado SeRavaTebis Sesaxeb informirebuloba qvelmoqmedebisTvis 

sagadasaxado SeRavaTis CaTvliT ("gsmeniaT gadasaxadebisgan 

gaTavisuflebis CamoTvlil SemTxvevebze?")
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respondentTa mxolod 20%-s smenia qvelmoqmedebisTvis sagadasaxado waxalisebis 

Sesaxeb, rac naklebia, vidre informirebulobis done saSemosavlo gadasaxadis 

Semcirebis Sesaxeb (30%) da individualuri mewarmeebis gaTavisuflebis Sesaxeb 

(26%).

 
 

X. biznesis socialuri pasuxismgeblobis xelisSemSleli faqtorebi 

gamokiTxva biznesis socialuri pasuxismgeblobis xelisSemSleli faqtorebis 

Sesaxeb mimarTuli iyo respondentTa im 47%-ze, romlebic Tvlidnen, rom amJamad 

saqarTveloSi kompaniebi "mxolod mogebis maqsimizaciaze zrunaven" da biznesis 

socialuri pasuxismgeblobis mimarT gulgrilni arian (qveTavi 4.6, diagrama 7). 

pasuxebis yvelaze did raodenobaSi (39%) saqarTveloSi biznesis socialuri 

pasuxismgeblobis saqmianobas naklebobis mizezad saxeldeba kompaniebis mxridan 

nebis ararseboba, gaiTavison da gnaxorcielon biznesis socialuri pasuxismgebloba. 

sixSiriT meore pasuxi asaxelebs mTavrobis mxridan biznesis socialuri 

pasuxismgeblobis saqmianobasTvis konkretuli waxalisebebis ararsebobas. im pasuxTa 

sixSire, romlebic miuTiTeben problemebze biznessa da mTavrobas Soris 

urTierTobebSi, aris 15%. 13% ki amtkicebs, rom ZiriTadad, imis miuxedavad, aris Tu 

ara mis mimarT molodini an moTxovna, biznesis socialuri pasuxismgebloba ar aris 

kompaniebis bunebrivi funqcia da amis gamoa saqarTveloSi iSviaTi biznesis 

socialuri pasuxismgeblobis saqmianoba. sxva damatebiTi argumentis Tanaxmad, 

biznesis socialuri pasuxismgeblobis praqtikam SeiZleba kontr-produqciuli 

Sedegi gamoiRos, anu, gaberos molodini da moTxovnebi biznesis socialuri 

pasuxismgeblobiT moqmedi kompaniebis mimarT, da maT, madlobis magivrad meti 

mosTxovon. finansebis nakleboba (8%) da sagadasaxado SeRavaTebis ararseboba (7%) 

iyo yvelaze naklebi sixSiriT dasaxelebuli faqtorebi. magram unda 

gaviTvaliswinoT, rom "sagadasaxado SeRavaTebis ararsebobis" argumenti SeiZleba 

CaiTvalos "saxelmwifos mxridan araviTari mxardaWera da waxaliseba" argumentis 

qvejgufad, romelic meore adgilze dgas (24%) (diagrama 19 Seicavs srul monacemebs 

am kiTxvaze). 
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diagrama 19: biznesis socialuri pasuxismgeblobis xelisSemSleli faqtorebi 

(spontanuri pasuxebi) 
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XI. informacia biznesis sazogadoebaze zrunvisa da biznesis 

socialuri pasuxismgeblobis Sesaxeb 

es Tavi Seicavs Sedegebs zogadad kerZo seqtorze da konkretulad biznesis 

socialur pasuxismgeblobaze amJamad xelmisawvdomi da moTxovnili informaciis 

Sesaxeb. es moicavs: informaciis wyaroebis ranJirebas gavrcelebis intensiurobis / 

sixSirisa da sazogadoebis ndobis mixedviT; xelmisawvdomi informaciis xasiaTs 

("nagatiuri" da "pozitiuri"); xelmisawvdomi informaciis sakmarisobis Sefasebas; 

socialuri angariSgebis moiTxovnas da molodins da amgvari angariSgebis 

gavrcelebis prioritetul formebs. es monacemebi arsebiTia biznesis socialuri 

pasuxismgeblobis Sesaxeb sainformacio kampaniebis dagegmvisTvis da biznesis 

socialuri pasuxismgeblobis konkretuli saqmianobisTvis. 

11.1. informaciis ZiriTadi wyaroebisa da mediis ranJireba 

Tbilisis mcxovrebTa umravlesoba (95%) informacias iRebs televiziis arxebidan. 

beWdviTi mediis fardobiTi wonaa 32%, rasac mosdevs «zepirsityvieri/xalxi ambobs» 

arxebi � nacnobebTan kontaqtebi da socialuri qseli (28%). reklamis reitingi 

SedarebiT dabalia � 13%, radio � 12%, interneti � 11%, xolo produqciis 

iarliyebi � 9%. respondentTa 3% amtkicebs, rom informacias ZiriTadad iRebs 

kompaniebis istebliSmentTan uSualo kontaqtebiT, xolo 2% � rom saerTod ar 

iRebs informacias kerZo seqtorze (ixileT diagrama 20).
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diagrama 20: informacia kerZo seqtorisa da biznesis socialuri pasuxismgeblobis 
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11.2. xelmisawvdomi informaciis sandooba wyaroebis mixedviT 

respondentebma 11.1 qveTavSi CamoTvlili informaciis wyaroebis / mediis sandooba 

Seafases 1-dan 5-mde skalaze. mTlianobaSi, CamoTvlilTagan yvela wyaro Sefasda 3-

ze zemoT (saSualo Sefaseba � 3.4). sainteresoa, rom respondentebi nebismier 

masmediaze metad endobian «zepirsityvieri/xalxi ambobs» � anu nacnobebisa da 

piradi socialuri qselis � wyaros (Sefaseba 4.0), romlis reitingic miRebuli 

informaciis raodenobis TvalsazrisiT aris mxolod 28% (ixileT zemoT diagrama 

20). sainteresoa, rom internetis SedarebiT dabali misawvdomobisa da misi 

saSualebiT miRebuli informaciis raodenobis dabali maCveneblis (11%) miuxedavad, 

sandoobiT meore Sefaseba (3.6) mieca swored internets, rogorc nebismier sxva 

masmediaze ufro damoukideblad, miukerZoeblad da srulad aRqmul wyaros. imave 

dros, SesaZlebelia, rom internetis, rogorc informaciis mediumis, mimarT ndobis 

maRali Sefaseba gansazRvrulia swored misi dabali misawvdomobiT � respondentebi 

SeiZleba garkveulwilad axdenen internetresursebis miukerZoeblobis idealizebas. 

Tumca respondentTa umravlesoba "produqciisa da momsaxurebis xarisxs" kompaniebis 

warmatebisa da reputaciis mTavar ganmsazRvrelad miiCnevs (ixileT zemoT 4.1 da 4.2), 

kompaniebis reklamebs da produqciis iarliyebs yvelaze naklebad endobian. rac 

Seexeba televizias � uZlieres medias gavrcelebis reitingis TvalsazrisiT (95%) � 

misi Sefasebaa 3.3 da mxolod mesame adgilzea beWdviT mediasTan (gavrcelebis 

reitingSi 32%) da radiosTan (gavrcelebaSi 12%) erTad. 

diagrama 21: informaciis wyaroebis sandooba
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reklama

kvlevis Tvisobrivi nawilis monawileebi sifrTxiliT da skeptikuradac ki ekidebian 

masmediis mier saimedo, miukerZoebeli da faqtebze dafuZnebuli informaciis 

mowodebas. damatebiT, isini fiqroben, rom gavrcelebuli informacia biznesis 

sazogadoebaze zrunvisa da biznesis socialuri pasuxismgeblobis Sesaxeb 

ZiriTadad aris sazogadoebasTan urTierTobisa ("piaris") da reklamis nawili da 

amdenad ar SeiZleba is miukerZoeblad da faqtobrivad sworad CaiTvalos, rom 

kompaniis mier warmodgenili nebismieri informacia unda Semowmdes da ar iqnas 

upirobod miRebuli. 

"mTlianobaSi, rasac Cven masmediis arxebiT viRebT, bevr kiTxvas gviCens. rogor 

SeiZleba damokidebuleba SevimuSavo saimedo da sruli informaciis miRebis gareSe?" 

(fj 2: kaci, asaki 32, dasaqmebuli arasamTavrobo seqtorSi). 

"informacia sakmarisi ar aris... da me ar vici, ramdenad saimedoa [is] � aravis 

daumtkicebia da arc me Semimowmebia. me ver vendobi ubralod viRacis mier mowodebul 

informacias, unda gadavamowmo" (fj 1: qali, asaki 38, umuSevari). 

"kidev, gaaCnia vin ganaTavsebs informacias da ra miznebiT. Tu es aris kompaniis 

konkurenti, negatiuri informacia modis, Tu Tavad kompania � informacia mxolod 

pozitiuria. Znelia romelimes endo" (fj 2: qali, asaki 35, dasaqmebuli sajaro 

seqtorSi). 

11.3. xelmisawvdomi informaciis xasiaTi � "negatiuri" da "pozitiuri"

informaciis Sefardeba 

respondentTa Tanaxmad, kerZo seqtoris Sesaxeb arsebuli informcia ZiriTadad 

pozitiuria (saSualo 6.2 1-dan 10-mde skalaze). arasamTavrobo seqtorSi dasaqmebuli 

respondentebi, iseve, rogorc maRalSemosavliani jgufis respondentebi ufro 

dadebiTad afaseben ganTavsebuli informaciis xasiaTs, vidre sxvebi (ixileT qvemoT 

diagrama 22).

diagrama 22: kerZo seqtoris Sesaxeb informaciis xasiaTi ("negatiuri" �  "pozitiuri" 

1-dan 10-mde skalaze) 
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11.4. aris Tu ara xelmisawvdomi informacia sakmarisi? 

respondentTa TiTqmis naxevari (46%) sakmarisad miiCnevs kerZo seqtoris Sesaxeb 

informaciis Sinaarssa da raodenobas. magram nexevarze meti met informacias 

moiTxovs ("arsebuli informacia met-naklebad sakmarisia" � 22%; "arsebuli 

informacia ar aris sakmarisi" � 24%; "arsebuli informacia sul ar aris sakmarisi" 

� 7%). 
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diagrama 23: aris Tu ara kerZo seqtoris Sesaxeb arsebuli informacia sakmarisi? 
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focus jgufebis diskusiebis monawileebi miuTiTeben informaciis naklebobaze 

kompaniebis Sesaxeb, erTi mxriv, da arsebuli informaciis zedapirulobasa da 

arasrul xasiaTze, meore mxriv. umravlesobam wamoayena da daicva argumenti, rom 

ZiriTadad arsebuli informacia emsaxureba reklamis miznebs da amdenad araviTar 

pasuxs ar scems mraval kiTxvas, kompaniis praqtikaSi socialurad pasuxismgebel 

biznessaqmianobasTan dakavSirebuli kiTxvebis CaTvliT. 

"kargi batono... diax, arsebobs raRac informacia, magram es informacia ZiriTadad 

kompaniis piaria. magaliTad, me sul ar vici, ra teqnologiebi gamoiyeneba da ramdenad 

usafrTxoa maT mier warmoebuli produqcia. informaciis es nawili ar aris Ria da 

gamWvirvale" (fj 1: kaci, asaki 31, umuSevari). 

respondentTa nawili miuTiTebs, rom mediis saSualebebma biznesTan dakavSirebuli 

sakiTxebis gaSuqeba SedarebiT axlaxans daiwyes da esec ZiriTadad satelevizio 

programaSi "bizneskurieri". 

"bolo dromde TiTqmis araferi iyo mediaSi, magram axla, mas Semdeg, rac [satelevizio 

programa] "bizneskurieri" daiwyes, aris raRac saintereso informacia kompaniebze"     

(fj 1: kaci, asaki 31, umuSevari). 

mniSvnelovania, rom respondentTa mtkice mosazrebis Tanaxmad, garkveuli 

gasaidumloeba da gamWvirvalobis nakleboba kompaniebis mxridan vnebs kompaniebis 

mimarT sazogadoebis ndobas da rom, radgan ar arsebobs meTvalyure (watchdog)
institutebi da mediaSi ganTavsebuli informacia ZiriTadad pozitiuria, arsebobs 

informaciis naklebobis gavrcelebuli grZnoba, rac iwvevs sazogadoebis Sinagan 

undoblobas kompaniebis mimarT.

"uamravi informacia modis televiziidan... magram saqme imaSia, rom es informacia ar 

asaxavs sinamdviles. aravin laparakobs imaze, ras da rogor akeTeben es kompaniebi 

sinamdvileSi. aravin icis es Tavad kompaniebis garda da es ar aris samarTliani" (fj 1: 

kaci, asaki 45, umuSevari). 

11.5. molodini moTxovnili informaciis Sinaarsis mimarT 

respondentTa im nawils, vinc aRniSna informaciis nakleboba, sTxoves spontanurad 

daesaxelebinaT, Sinaarsis TvalsazrisiT ra saxis informaciis miReba 

daainteresebdaT maT. Sedegad, 40%-ma moiTxova meti informacia produqciisa da 

momsaxurebis xarisxis Sesaxeb, anu, rogor iwarmoeba produqcia da momsaxureba. 

respondnetTa 20%-s surs meti icodes kompaniebis warsulis Sesaxeb, raTa 

darwmundes, rom gzebi, romliTac kompaniam warmatebas miaRwia, akmayofilebs 

samarTliani konkurenciis mis (respondentis) aRqmas. aRsaniSnavma 15%-ma moiTxova 

meti informacia imaze, aris Tu ara mocemuli kompania CarTuli biznesis 

sazogadoebaze zrunvaSi. 14%-s surs meti gaigos sawarmoTa ZiriTadi aqcionerebis 

Sesaxeb. 13%-s ainteresebs kompaniis realuri roli da wvlili mTlianad qveynisa da 
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sazogadoebis ganviTarebaSi. im respondentTa wili, visac metis gageba surs 

kompaniis praqtikaze TanamSromlebTan mimarTebaSi da kompaniis mogebaze, 

TiToeulisTvis aris 10-10%, da mxolod 6% moiTxovs informacias kompaniis 

saqmianobas garemoze zemoqmedebaze (ixileT lurjad gamokveTili monacemebi, 

diagrama 23).

spontanuri pasuxebiT miRebuli tendencia dadasturda, roca respondentebs 

damatebiT sTxoves CamonaTvalSi winaswar gamzadebuli pasuxebis ranJireba. 

niSandoblivad, iseTi pasuxebis sixSire, rogoricaa monawileoba biznesis 

sazogadoebaze zrunvaSi, kompaniis wvlili qveynisa da sazogadoebis ganviTarebaSi, 

warmoebis nedleulis da masalebis warmoSoba (adgilobrivi Tu ucxouri) 

Sesabamisad iyo 67%, 65% da 60%. 

"minda meti vicode imaze, zrunavs Tu ara kompania xalxisTvis da Tavisi simdidris 

raRac nawils ubrunebs Tu ara xalxs vinmes mxridan [raime] zewolis gareSe" (fj 1: 

qali, asaki 39, umuSevari). 

"rac Semexeba me, me marTla Zalian minda gavigo, ra nedleuls iyeneben isini [kompaniebi] 

TavianT warmoebaSi. saqarTvelo awarmoebda xils, xorbals da bevr sxva raRacas, ase 

ar aris? rogorc minimum, ar unda Semogvqondes xorbali, fqvili, xili da xorci. es 

sasaciloa!" (fj 1: kaci, asaki 31, umuSevari). 

diagrama 24: kompaniebze arsebuli informaciis mimarT molodinis ranJireba 
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11.6. socialuri angariSgebisa23 da biznesis socialuri 

pasuxismgeblobis Sesaxeb informaciis moTxovna 

kvleviT miRebuli monacemebis Tanaxmad, arsebobs gamokveTili molodini da 

moTxovna kompaniebis biznesis socialuri pasuxismgeblobis praqtikis Sesaxeb 

socialuri angariSgebis mimarT. 66% fiqrobs, rom aucilebelia kompaniebma Riad 

warudginon angariSi sazogadoebas biznesis socialuri pasuxismgeblobis TavianTi 

saqmianobas Sesaxeb. xolo mosaxleobis 15% aseTi informaciis veraviTar saWiroebas 

ver xedavs (ixileT diagrama 24).

diagrama 24: sazogadoebis molodini socialuri angariSgebis mimarT 
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11.7. romel medias da wyaroebs eniWeba upiratesoba socialuri 

angariSgebisa da biznesis socialuri pasuxismgeblobis Sesaxeb 

informaciis moTxovnis dasakmayofileblad 

respondentTa nawils, romelmac aRniSna socialuri angariSgebis saWiroeba, hkiTxes, 

Tu romel formas / medias aniWeben upiratesobas am informaciis miRebisTvis. 

Sedegad aRmoCnda, rom 90% amjobinebs televizias, rogorc informaciis mTavar 

mediums. televiziis SedarebiT dabali ndobis reitingebis miuxedvad, es arCevani 

aixsneba ioli misawvdomobiT da informaciis nakadis intensiurobiT. 43% ZiriTadad 

daeyrdnoboda beWdviT medias (ixileT zemoT diagrama 20). aRsaniSnavia, rom Tumca 

wliuri socialuri angariSebis gamoqveyneba jer kidev dasanergia saqarTveloSi 

(amJamad es sul ramdenime kompaniis praqtikaSia), 22% kompaniis biznesis socialuri 

pasuxismgeblobis Sesaxeb gagebas moelis dabeWdili da internetSi ganTavsebuli 

wliuri angariSebidan. 21%-is molodinia kompaniebma Sesabamisi informacia TavianT 

vebgverdebze ganaTavson, 17%-is � CarTon es informacia biznesis sareklamo 

masalebSi (bukletebSi, broSurebSi), 14% moelis, rom es informacia rogoRac 

daerTos kompaniis produqcias da momsaxurebas, da mxolod 5% amjobinebda 

damoukidebeli auditis angariSebs, rogorc informaciis saukeTeso wyaros 

(ricxvebisTvis ixileT diagrama 25).

23 kompaniebis praqtika, sazogadoebas gaacnon TavianTi ekonomikuri, garemosdacviTi da 

socialuri muSaoba. moicavs saerTaSorisod gavrcelebul sxvadasxva formasa da 

standartebs. SedarebiT axalia saqarTvelosTvis. 
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diagrama 25: romel medias da wyaroebs eniWeba upiratesoba socialuri angariSgebisa 

da biznesis socialuri pasuxismgeblobis saqmianobas Sesaxeb 
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sazogadoeba ar aris sakmarisad informirebuli kompaniebisa da maTi socialurad 

pasuxismgebeli saqmianobas Sesaxeb, xolo biznesis sazogadoebaze zrunvis Sesaxeb 

informaciis moTxovna aWarbebs am informaciis axlandel miwodebas. respondentebi 

bevrad ufro meti informaciis xelmisawvdomobas moelian zogadad biznesis 

sazogadoebaze zrunvis sxvadasxva aspeqtebze da konkretulad biznesis socialur 

pasuxismgeblobaze. magram ar arsebobs aSkara moTxovna informaciis nakadis 

intensiurobis mniSvnelovani zrdis mimarT. Sinaarsis TvalsazrisiT, yvelaze metad 

moiTxoveba informacia xarisxis Sesaxeb � anu rogor iwarmoeba produqcia da 

momsaxureba. kompaniebis biznesis sazogadoebaze zrunvis praqtikis Sesaxeb meti 

informaciis mimarT interesi aSkarad asve maRalia. 

biznesis socialur pasuxismgeblobasTan dakavSirebuli informaciis axlandel 

miwodebas ver SevafasebT, rogorc damakmayofilebels gavrcelebisa da farTo 

sazogadoebaze zemoqmedebis xarisxis TvalsazrisiT. respondentTa umravlesobas 

araferi smenia kompaniebis biznesis sazogadoebaze zrunvaze da biznesis socialuri 

pasuxismgeblobis konkretuli saqmianobaze, an ganviTarebis xelSemwyobi praqtikisa 

da politikis Sesaxeb � respondentTa STambeWdavma nawilma � 45-75%-ma � ver 

gaixsena im kompaniebis saxelebi, romlebic biznesis socialuri pasuxismgeblobis 

konkretul saqmianobas axorcieleben, xolo biznesis qvelmoqmedebisa da 

filanTropiis Sesaxeb cnobiereba bevrad ufro maRalia (qveTavi 6.3, cxrili 5). imave 

dros, im respondentTa wili, visac gaugia biznesis socialuri pasuxismgeblobis 

konkretuli saqmianobas Sesaxeb, magram ver ixsenebs monawile kompaniebis saxelebs, 

aseve mniSvnelovnad maRalia. SeiZleba SevajamoT, rom farTo sazogadoebisTvis 

kompaniaTa biznesis socialuri pasuxismgeblobis saqmianobas Sesaxeb informaciis 

miwodebis xarisxi damakmayofilebelze dabalia, rac miuTiTebs saTanado 

socialuri angariSgebisa da mediis sxvadasxva arxebSi da informaciis wyaroebSi 

socialuri angariSebis efeqturi ganTavsebis saWiroebaze. 
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XII. daskvnebi da rekomendaciebi kompaniebis xelmZRvanelTaTvis da 
biznesis socialuri pasuxismgeblobis popularizatorebisTvis 

saqarTveloSi 

am TavSi mocemulia analzis Sejameba praqtikosi profesionalebisTvis 

mosaxerxebeli formiT. am rekomendaciebs praqtikuli Rirebuleba gaaCnia  

kompaniebis menejerebisTvis, vinc xedavs biznesis socialuri pasuxismgeblobis 

pragmatul Rirebulebas warmatebuli biznesis awyobaSi da amgvari praqtikis 

moralur gamarTlebas. qvemoT moyvanili rekomendaciebi aseve gamosadegia biznesis 

socialuri pasuxismgeblobis popularizatorebisTvis, vinc fiqrobs, rom  

biznesis adgilobriv warmomadgenlebsa da sazogadoebaSi socialuri biznesis 

pasuxismgeblobis popularizacias ganviTarebaSi wvlilis Setanis aranaklebi 

potenciali aqvs, vidre saerTaSoriso daxmarebebs an kompetenturi da demokratiuli 

mTavrobebis politikas. analizi da rekomendaciebi exeba yvelaze pragmatul 

sakiTxebs imis Sesaxeb, Tu romelia qmedebis optimaluri mimarTulebebi, ra 

specifikuri sxvaobebi arsebobs socialuri pasuxismgeblobis praqtikis mimarT 

rigiTi moqalaqeebis molodinsa da arsebuli viTarebis Sefasebas Soris, an 

moTxovnil da xelmisawvdom informacias Soris, aseve informaciis romeli media da 

wyaroebi sargeblobs meti ndobiT da amdenad sxvebze ufro efeqturia. 

rekomendaciebi kompaniebis menejerebisTvis gamoyofilia biznesis socialuri 

pasuxismgeblobis popularizatorebisTvis gankuTvnili rekomendaciebisagan. 

12.1. biznesis socialuri pasuxismgeblobis mniSvnelobebi lokalur 

konteqtsSi

kvlevis erT-erTi mTavari praqtikuli Sedegia qarTuli sazogadoebis mier biznesis 

socialuri pasuxismgeblobis aRqmisa da biznesis sazogadoebaze zrunvis sferoebs 

Soris diferenciaciis da prioritetebis ganawilebis sxvadasxva aspeqtebis 

gamovlena. kompaniebis xelmZRvanelebisa da biznesis socialuri pasuxismgeblobis 

popularizatorebisTvis es informacia Rirebulia imdenad, ramdenadac maTTvis 

saWiroa kargad esmodeT TavianTi saqmianobis konteqsti. ufro konkretulad, imis 

codna, Tu biznesis sazogadoebaze zrunvis romel sferoebze da formebze arsebobs 

meti moTxovna sxvebTan SedarebiT, exmareba menejerebs TavianTi kompaniebis biznesis 

socialuri pasuxismgeblobis dagegmvaSi � iseTi saxiT, romelic pirdapir pasuxobs 

sazogadoebis saWiroebebs da xels uwyobs kompaniis resursebis optimalur 

gamoyenebas, sazogadoebaze maqsimaluri zemoqmedebis miaaRwevad da kompaniis 

imijisa da sazogadoebasTan urTierTobis maqsimalurad gasaumjobeseblad.  

ras fiqrobs Tbilisis mosaxleoba biznesis socialur pasuxismgeblobaze? 

kvlevam aCvena, rom: 

moqalaqeTa umravlesoba (72%) kerZo seqtors mniSvnelovan / SedarebiT 

mniSvnelovan agentad Tvlis ganviTarebaSi.

ganviTarebaSi biznesis rolis mimarT molodinisa da realobis aRqmas Soris 

sxvaoba mniSvnelovnad maRalia (respondentTa 93% moelis kompaniebis aqtiur 

monawileobas ganviTarebaSi, maSin, roca mxolod 53% fiqrobs, rom kompaniebi 

faqtobrivad asruleben am rols). calkeuli sferoebisTvis � �ekonomikuri 

ganviTarebis xelSewyoba�, �sazogadoebis socialuri da socio-ekonomikuri 

problemebis mogvareba� da �garemos dacva� � sxvaobebi kidev ufro maRalia. 

Tbilisis mosaxleoba fiqrobs, rom �did bizness� wvlili Seaqvs �ekonomikuri 

ganviTarebis xelSewyobaSi�, �sazogadoebis socialuri da socio-ekonomikuri 
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problemebis mogvarebasa� da �garemos dacvaSi�, magram met aqtiurobas 

moiTxovs kompaniebisgan am prioritetul sferoebSi. 

respondentTa absoluturi umravlesoba (93%) fiqrobs, rom biznesis 

socialuri pasuxismgebloba kompaniebis legitimuri da aucilebeli arCevania

da rom mogebis maqsimizaciis ZiriTadi miznisa da arsebuli samarTlebrivi 

moTxozianis garda, kompaniebma nebayoflobiT unda itvirTon sazogadoebis 

saWiroebebze zrunvis pasuxismgebloba da gadawyvetilebebis miRebisa da 

mimdinare biznessaqmianobas procesSi gaiTvaliswinon maTi Sedegebi 

ganviTarebisTvis. 

kompaniebi axorcieleben biznesis socialuri pasuxismgeblobis bevrad nakleb 

proeqts da saqmianobas, vidre sazogadoeba moelis. molodinisa da aRqmis 

sxvaoba biznesis socialuri pasuxismgeblobis saqmianobasTvis saqarTveloSi

aseve mniSvnelovnad maRalia. 

biznesis socialuri pasuxismgeblobis praqtikaSi ganxorcieleba kompaniebis 

reputaciisa da adgilobrivi sazogadoebis maT mimarT ndobis Zlieri 

ganmsazRvrelia.

respondentebi aSkarad Tvlian biznesis socialur pasuxismgeblobas �didi 

biznesis� arCevanad, da ara � mcire da saSualo zomis sawarmoebisa, romlebic 

aRiqmeba metismetad sustad imisTvis, rom upasuxon sazogadoebis moTxovnas 

da xelSesaxebi zegavlena moaxdinon. magram mcire da saSualo zomis 

sawarmoebis mimarT aris molodini ganaxorcielon biznesis socialuri 

pasuxismgeblobis saqmianoba SesaZleblobis farglebSi. 

biznesis socialuri pasuxismgeblobis legitimur sferoebad dasaxelda: 

�ekonomikuri ganviTarebis xelSewyoba�, �sazogadoebis socialuri da socio-

ekonomikuri problemebis mogvareba� da �garemos dacva�. 

ekonomikurad daucveli jgufebis saWiroebebze zrunva, efeqturi 

qvelmoqmedeba, TanamSromlebze zrunva, ganaTlebisa da jandacvis sferoebSi 

gaumjobesebis xelSewyoba, adgilobrivi muSaxelis daqiraveba muSaxelis 

importirebis nacvlad, adgilobrivi miwodebs jaWvis awyoba / adgilobrivi 

nedleulis gamoyeneba importis nacvlad, adgilobrivi fermerebisa da mcire 

da saSualo zomis sawarmoebisTvis daxmarebis gaweva sxvadasxva saxiT, 

kompaniis saqmianobaT gamowveuli zianis gamosworeba � aris biznesis 

sazogadoebaze zrunvis da biznesis socialuri pasuxismgeblobis yvelaze 

xSirad dasaxelebuli formebi.

bevri urTierTdakavSirebuli mizezis gamo, romelic ar gulisxmobs 

respondentebis mxridan indiferentul damokidebulebas, anda 

informirebulobis naklebobas, respondentebi ar miiCneven adamianis uflebebs, 

Sromis uflebebs da antikorufcias saqarTveloSi biznesis socialuri 

pasuxismgeblobis prioritetebad. 

Tumca biznesis qvelmoqmedeba biznesis sazogadoebaze zrunvis ufro 

gavrcelebuli formaa, moqalaqeebi aSkara upiratesobas aniWeben biznesis 

socialuri pasuxismgeblobis saqmianobas, romlebic grZelvadian perspeqtivaSi 

mdgrad Sedegebs iZleva, magram imave dros respondentebi problemebis farTo 

speqtris efeqturad gadasaWrelad garkveul upiratesobebs xedaven kompaniebis 

mier kombinirebuli midgomiT moqmedebaSi.

respondentTa Tanaxmad, biznesis sazogadoebaze zrunvis modelebs Soris 

kompaniis mier sakuTari adamianuri da finansuri resursebis gamoyenebiT

saqmianoba yvelaze efeqturi da saimedo gzaa biznesis socialuri 
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pasuxismgeblobis proeqtis gansaxorcieleblad, rasac mosdevs partnioroba 

mTavrobasTan, partnioroba sxva kompaniebTan, partnioroba samoqalaqo 

sazogadoebis organizaciebTan, da bolos � partnioroba saerTaSoriso 

organizaciebTan.

imis miuxedavad, rom qarTuli sazogadoebisTvis biznesis socialuri 

pasuxismgeblobis cneba axalia, respondentebis mier gamovlenili intuitiuri 

codna moicavs TiTqmis mTlian arguments, Tu ratom unda hqondes kompanias 

biznesis socialuri pasuxismgeblobis praqtikis motivacia. pirvel rigSi, 

respondentebi miuTiTeben iseT yvelaze xelSesaxeb pragmatul upiratesobebze,

rogoricaa momxmarebelTa loialoba, kompaniis sazogadoebasTan urTierTobis 

gaumjobeseba, rasac mosdevs socialuri solidarobis argumenti � rom 

biznesma nebayoflobiT unda �daubrunos� sazogadoebas im sargeblis nawili, 

romelsac is sajaro resursebis gamoyenebiT moixveWs. 

respondentTa umravlesoba xazs usvams mTavrobis gadamwyvet rols biznesis 

socialuri pasuxismgeblobis stimulebis SeqmnaSi: �mTavrobam SemoiRos 

sagadasaxado SeRavaTebi kompaniebisTvis, romlebic axorcieleben biznesis 

socialur pasuxismgeblobas� (81%), �mTavrobam Seqmnas biznesisTvis 

xelsayreli garemo, romelSic kompaniebi biznesis socialur 

pasuxismgeblobas ganaxorcieleben marTla nebayoflobiT, garedan zewolis 

gareSe� (72%), �mTavrobam Seqmnas fondi socialuri proeqtebisTvis, romelsac 

kompaniebi fuls Seswiraven� (60%), �mTavrobam savaldebulo gaxados 

biznesisTvis socialuri pasuxismgeblobis saqmianoba� (51%). 

biznesis sazogadoebaze zrunvis arsebuli stimulebis codna dabalia (20%). 

kompaniebis mxriv nebisa da gamocdilebis arqona (39%), saxelmwifos mxridan 

mxardaWeris da waxalisebis ararseboba (24%), problemebi biznesis da 

mTavrobis urTierTobaSi (15%), biznesis socialuri pasuxismgeblobiT moqmedi 

kompaniebis mimarT molodinis da moTxozianis gabervis riski (8%), da 

sagadasaxado waxalisebebis ararseboba (7%) dasaxelebuli iyo saqarTveloSi 

biznesis socialuri pasuxismgeblobis xelisSemSlel faqtorebad.

ras niSnavs es saqarTveloSi kompaniebis menejerebisTvis?

moqalqeTa umravlesoba fiqrobs, rom kompaniebma garkveuli roli unda 

Seasrulon ganviTarebaSi, rom biznesis socialuri pasuxismgebloba 

kompaniebisTvis legitimuri da aucilebeli arCevania da socialuri 

solidarobis gamoxatulebaa, da rom bsp praqtika gansazRvravs kompaniis 

reputacias momxmarebelTa TvalSi da uzrunvelyofs iseT pragmatul 

sargeblobas, rogoricaa momxmarebelTa loialoba da ukeTesi urTierToba 

sazogadoebasTan. Sesabamisad kompaniis marTvasa da praqtikaSi biznesis 

socialuri pasuxismgeblobis gaTaviseba sazogadoebis moTxovnis sapasuxod 

kompaniis bazarze warmatebis winapirobaa.

biznesis socialuri pasuxismgebloba ufro mniSvnelovania �didi 

kompaniebisTvis� � sazogadoeba ufro momTxovnia maT mimarT, magram mcire da 

saSualo zomis sawarmoebisgan aseve moelian maqsimumis gakeTebas maTi 

SesaZleblobis farglebSi.

sazogadoebis arsebuli moTxovnis sapasuxod, �ekonomikuri ganviTarebis 

xelSewyoba�, �sazogadoebis socialur da socialur-ekonomikur problemebze 

zrunva� da �garemos dacva� aris prioritetuli sferoebi, romlebSic 

kompaniis moqmedeba savaraudod yvelaze efeqturi iqneba, rogorc 
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ganviTarebaze zemoqmedebis, ise sazogadoebaSi kompaniis reputaciis 

gaZlierebis TvalsazrisiT. 

prioritetul sferoebSi SesaZlo konkretuli saqmianobis are farToa. is 

moicavs (magram ar amoiwureba): ekonomikurad daucveli jgufebis saWiroebebze 

zrunvas, efeqtur qvelmoqmedebas, TanamSromlebze zrunvas, ganaTlebisa da 

jandacvis sferoebSi gaumjobesebis xelSewyobas, adgilobrivi muSaxelis 

daqiravebas muSaxelis importirebis nacvlad, adgilobrivi miwodebs arxebis 

ganviTarebas / adgilobrivi nedleulisa da warmoebis masalebis gamoyenebas 

importis nacvlad, adgilobrivi fermerebisa da mcire da saSualo zomis 

sawarmoebisTvis daxmarebis gawevas sxvadasxva saxiT, garemosaTvis kompaniis 

saqmianobiT gamowveuli zianis gamosworebas. biznesis saerTaSoriso 

gamocdileba konkretul saqmianobaSi sakmaod mdidaria da didZali 

informaciis mopoveba SeiZleba sxvadasxva wyaroebidan, gaeros globaluri 

SeTanxmebis CaTvliT. relevanturi informaciis miReba SeiZleba misamarTze 

www.unglobalcompact.org, aseve saqarTvelos strategiuli kvlevebisa da 

ganviTarebis centrisgan (CSRDG) � saqarTveloSi gaerTianebuli erebis 

globaluri SeTanxmebis partniorisgan (www.csrgd.ge).

marTalia saqarTveloSi biznesis sazogadoebaze zrunvis yvelaze 

gavrcelebuli formaa biznesis qvelmoqmedeba, mniSvnelovania, rom moqalaqeTa 

umravlesobis azriT, optimaluria qvelmoqmedebis kombinacia biznesis 

socialuri pasuxismgeblobis saqmianobebTan, romlebic grZelvadian mdgrad 

Sedegebs iZleva da romelTac isini mniSvnelovan upiratesobas aniWeben 

ubralo qvelmoqmedebasTan SedarebiT. amdenad, kompaniis resursebis biznesis 

sazogadoebaze zrunvis saqmianobasTvis gamoyenebisas maqsimaluri zegavlenisa 

da sargeblobis misaRwevad, kompaniis biznesis sazogadoebaze zrunvis 

ganviTarebis an restruqturizaciis procesSi rekomendebulia kombinirebuli 

paketis Seqmna, romelic ZiriTad komponentad Seicavs kargad artikulirebul 

biznesis socialur pasuxismgeblobas. 

respondentTa umravlesoba biznesis socialuri pasuxismgeblobis mxolod 

Tavad kompaniis resursebis gamoyenebiT ganxorcielebas miiCnevs potenciurad 

saukeTeso variantad, magram isini mTavrobasTan da samoqalaqo sazogadoebis 

organizaciebTan partniorobasac legitimur alternativebad Tvlian, 

romelTac kompaniam SeiZleba konkretuli SemTxvevebSi mimarTos. 

saerTaSoriso praqtikis mixedviT, partnioroba mTavrobasTan da samoqalaqo 

sazogadoebis organizaciebTan Zalian efeqturia, radgan is xSirad xels 

uwyobs kompaniis resursebis optimizacias, amcirebs xarjebs da zrdis 

efeqturobas (gansakuTrebiT samoqalaqo sazogadoebis organizaciebis 

monawileobis SemTxvevaSi, romelTac SeiZleba mniSvnelovani wvlili Seitanon 

praqtikuli, geografiuli arealisTvis specifikuri an adgilobrivi 

sazogadoebisTvis specifikuri codnisa da gamocdilebis saxiT). 

radgan moqalaqeTa umravlesoba mxars uWers da moiTxovs biznesis 

sazogadoebaze zrunvis da biznesis socialuri pasuxismgeblobis praqtikas da 

imave dros darwmunebulia, rom saxelmwifos aqvs SesaZlebloba da albaT 

misi movaleobacaa waaxalisos biznesis socialuri pasuxismgebloba, kompanias, 

kompaniebis jgufs an biznes asociacias, romelic mTavrobaSi biznesis 

socialuri pasuxismgeblobis waxalisebebis lobirebaze fiqrobs, SeuZlia 

daeyrdnos farTo sazogadoebriv mxardaWeras. aseTi mxardaWeris mopoveba 

SeiZleba samoqalaqo sazogadoebis organizaciebTan TanamSromlobaSi, aseve 

sasargeblo SeiZleba aRmoCndes saxelmwifos mier biznesis socialuri 

pasuxismgeblobis sxvadasxva formiT waxalisebis saerTaSoriso gamocdileba. 
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ras niSnavs es saqarTveloSi biznesis socialuri pasuxismgeblobis 
popularizatorisTvis?

imis miuxedavad, rom saqarTveloSi biznesis socialuri pasuxismgeblobis 

cnobiereba dabalia, ar Catarebula bsp cnobierebis amaRlebis raime 

mniSvnelovani kampania, ar arsebobs momxmarebelTa zewolis jgufebi da 

meTvalyure (watchdog) institutebi da momxmarebelTa cnobiereba jer Canasaxis 

stadiazea - moqalaqeTa umravlesoba moiTxovs da amarTlebs biznesis 

socialur pasuxismgeblobas, sazogadoebis saerTo damokidebulebebi 

xelsayrelia bsp-s Sesaxeb informirebulobis amaRlebisTvis drois SedarebiT 

mcire monakveTSi. 

biznesis socialuri pasuxismgeblobisa da biznesis sazogadoebaze zrunvis 

Sesaxeb lokaluri diskursi gansxvavdeba standartuli saerTaSoriso 

diskursisgan, rac asaxavs saqarTvelos msgavs ganviTarebad qveyanasa da 

dasavlur postindurstiul sazogadoebebSi ekonomikuri, socialur-

ekonomikuri, ekonomikur-kulturuli da instituciuri pirobebis gansxvavebas. 

am gansxvavebebis mimarT mgrZnobeloba da biznesis socialuri 

pasuxismgeblobis ideis lokaluri diskursis �enaze� Semotanisa da 

popularizaciis unari SeiZleba gadamwyveti aRmoCndes warmatebisTvis imdenad, 

ramdenadac aseTi midgoma SesaZlebels xdis ideebis efeqtur komunikacias. 

konkretul miznebze mimarTuli specifikuri kvlevebi da adgilobrivi 

eqspertebis CarTva biznesis socialuri pasuxismgeblobis Sesaxeb 

sainformacio kampaniis dagegmvasa da ganxorcielebaSi SeiZleba erT-erTi 

efeqturi saSualeba aRmoCndes am TvalsazrisiT. 

faqtia, rom saqarTveloSi mcire da saSualo biznesi sustia da sazogadoebis 

molodini mcire da saSualo zomis sawarmoebis mier biznesis socialuri 

pasuxismgeblobis ganxorcielebis mimarT SedarebiT dabalia. es faqtorebi 

gaTvaliswinebuli unda iyos da mcire da saSualo zomis sawarmoebisTvis 

biznesis socialuri pasuxismgeblobis popularizacia unda ganxorcieldes 

rogorc saqarTveloSi bsp-s Sesaxeb sainformacio kampaniis calkeuli 

mimarTuleba. 

�ekonomikuri ganviTarebis xelSewyoba�, �sazogadoebis socialuri da socio-

ekonomikuri problemebis mogvareba� da �garemos dacva� aris sami ZiriTadi 

Tema biznesis socialuri pasuxismgeblobis Sesaxeb lokaluri diskursisa, 

romelSic adamianis uflebebi, Sromis uflebebi da antikorufcia ar iTvleba 

relevanturad. rekomendebulia biznesis socialuri pasuxismgeblobis 

popularizatoris strategia sazogadoebis interessa da moTxovnas pasuxobdes 

lokalurad umaRles prioritetebad miCneul sam sferoze vrceli 

informaciis miwodebiT (gansazRvreli logikis, saukeTeso praqtikebis, 

SesaZlo modelebis mravalferovnebis Sesaxeb). imave dros, TandaTanobiT unda 

moxdes danarCeni, amJamad ugulebelyofili sferoebis (adamianis uflebebi, 

Sromis uflebebi da antikorufcia) integracia biznesis socialuri 

pasuxismgeblobis Sesaxeb lokalur diskursSi, lokaluri pirobebisa da 

sazogadoebis warmodgenebis Sesaferisi magaliTebisa da logikis gamoyenebiT, 

am sferoebis, rogorc biznesis socialuri pasuxismgeblobis mniSvnelovani 

nawilis, bazisuri cnobierebis Camosayalibeblad. 

biznesis qvelmoqmedebasa da biznesis socialur pasuxismgeblobas Soris 

gansxvavebis naTelyofa bsp-s Sesaxeb informirebulobis amaRlebis aSkarad 

mniSvnelovani aspeqtia, gansakuTrebiT sazogadoebebSi, sadac am gansxvavebis 

gageba bundovania da qvelmoqmedeba bevrad ufro gavrcelebulia. magram 

SeiZleba kontrporduqciuli aRmoCndes biznesis socialuri pasuxismgeblobis 
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iseTi saxiT warmodgena, romelic qvelmoqmedebas legitimurobas waarTmevs. 

alternatiulad, cnobierebis Senebis am mimarTulebisTvis optimaluri 

strategiuli arCevani SeiZleba gulisxmobdes biznesis sazogadoebaze zrunvis 

am ori aspeqtis iseTi saxiT warmodgenas, rom biznesis socialuri 

pasuxismgeblobis upiratesobebi erTnairad damarwmunebeli iyos kompaniebis 

xelmZRvanelTaTvis, mTarobisTvis, samoqalaqo sazogadoebis organizaciebisa 

da farTo sazogadoebisTvis. 

aSkaraa, rom sazogadoeba ver acnobierebs biznesis socialuri 

pasuxismgeblobis ganxorcielebaSi mravali dainteresebuli mxaris 

partniorobis upiratesobebs. biznesis socialuri pasuxismgeblobis 

popularizatorisTvis mniSvnelovania am deficitis gamomwvevi faqtorebisa da 

maTi urTierTqmedebis kargi gageba. amgvari partniorobis upiratesobebis 

axsna unda moxdes rogorc zogadi logikuri argumentebiT, ise saerTaSoriso 

da adgilobrivi praqtikidan aRebuli konkretuli realuri magaliTebis uxvad 

gamoyenebiT. 

radgan moqalaqeTa umravlseoba mxars uWers da moiTxovs biznesis 

sazogadoebaze zrunvis da biznesis socialuri pasuxismgeblobis saqmianobas 

da imave dros darwmunebulia, rom saxelmwifos aqvs SesaZlebloba da albaT 

movalecaa waaxalisos biznesis socialuri pasuxismgebloba, es qmnis 

potenciurad xelsayrel safuZvels saxelmwifosTan biznesis socialuri 

pasuxismgeblobis waxalisebebis lobirebisTvis.

biznesis socialuri pasuxismgeblobis arsebuli xelisSemSleli faqtorebis

eqspertuli kvleva aucilebelia biznesis socialuri pasuxismgeblobisTvis 

xelsayreli garemos Seqmnaze mimarTuli aqtiuri popularizaciisa da 

lobirebisTvis. 

12.2. media da informaciis wyaroebi 

aSkaraa, rom sazogadoebisa da TviT uSualo beneficiarebis mier kompaniis bsp 

saqmianobas aRiarebis xarisxi, aseve mTel qveyanaSi bsp cnobierebis Senebis 

warmatebis xarisxi mniSvnelovnadaa damokidebuli Sesabamisi informaciis saTanado 

ganTavsebaze. kvleviT mopovebul iqna monacemebi imaze, Tu romeli informaciis 

naklebobas ganicdian da met raodenobas moiTxoven rigiTi moqalaqeebi Sinaarsis, 

biznesis socialuri pasuxismgeblobis sferoebisa da formebis mixedviT, agreTve 

imaze, Tu romeli mediawyaroebia sxvebze ufro efeqturi. amdenad es monacemebi 

erTnairad sasargebloa kompaniebis xelmZRvanelebisa da biznesis socialuri 

pasuxismgeblobis popularizatorebisTvis. 

szogadoeba sakmarisad informirebuli ar aris kompaniebisa da maTi 

angariSmgebi biznesis praqtikas Sesaxeb, biznesis sazogadoebaze zrunvis 

Sesaxeb informaciis moTxovna aWarbebs am informaciis arsebul miwodebas. 

biznesis socialur pasuxismgeblobasTan dakavSirebuli informaciis 

axlandel miwodebas ver SevafasebT, rogorc damakmayofilebels gavrcelebis 

an farTo sazogadoebaze zemoqmedebis xarisxis TvalsazrisiT. respondentTa 

TiTqmis naxevari (46%) kerZo seqtoris Sesaxeb informaciis Sinaarssa da 

raodenobas sakmarisad Tvlis. magram naxevarze meti moiTxovs met 

informacias (�arsebuli informacia met-naklebad sakmarisia� � 22%, �arsebuli 

informacia ar aris sakmarisi� � 24%, �arsebuli informacia sul ar aris 

sakmarisi� � 7%). 

respondentebi bevrad ufro met informacias moelian zogadad biznesis

sazogadoebaze zrunvis sxvadasxva aspeqtebze da konkretulad biznesis 
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socialur pasuxismgeblobaze. magram ar arsebobs aSkara moTxovna zogadad 

kerZo seqtorze informaciis nakadis intensiurobis mniSvnelovani zrdis 

mimarT.

mediisa da informacis arxebis reitingi (kerZo seqtorze informaciis 

TvalsazrisiT) aseTia: televizia � 95%, beWdviTi media � 32%, 

«zepirsityvieri/xalxi ambobs» arxebi (nacnobebTan kontaqtebi da socialuri 

qseli) � 28%, reklama � 13%, radio � 12%, interneti � 11%, produqciis 

iarliyebi � 9%, kompaniebis istebliSmentTan uSualo kontaqtebi � 3%, xolo 

2% amtkicebs, rom ar iRebs araviTar informacias. 

sainteresoa, rom respondentebi endobian «zepirsityvieri/xalxi ambobs» 

wyaros � anu nacnobebsa da pirad socialur qsels metad, vidre nebismier 

masmedias. gasakviria, rom internetis dabali misawvdomobisa da misi 

saSualebiT mopovebuli informaciis raodenobis dabali Sefasebis miuxedavad, 

rigiT meore Sefaseba (3.6) swored internets mieniWa, rogorc nebismier sxva 

masmediaze metad damoukideblad, miukerZoeblad da srulad aRqmul wyaros. 

rac Seexeba moTxovnili informaciis Sinaarss, yvelaze metad moTxovnili iyo 

informacia kompaniis sazogadoebaze zrunvaze, mis wvlilze qveynisa da 

sazogadoebis ganviTarebaSi da warmoebis nedleulis warmoSobaze 

(adgilobrivi Tu ucxouri) (pasuxebis sixSire Sesabamisad 67%, 65% da 60%). 

respondentTa 20%-s metis gageba unda kompaniebis warsulze, raTa darwmundes, 

rom gzebi, romliTac kompaniam warmatebas miaRwia, akmayofilebs samarTliani 

konkurenciis mis (respondentis) aRqmas. aRsaniSnavi 15% moiTxovs met 

informacias imaze, aris Tu ara mocemuli kompania CarTuli biznesis 

sazogadoebaze zrunvaSi. 14%-s surs metis gageba sawarmoTa ZiriTadi 

aqcionerebis Sesaxeb. 13%-s ainteresebs kompaniis realuri roli da wvlili 

mTlianad qveynisa da sazogadoebis ganviTarebaSi. im respondentTa wili, 

visac metis gageba surs kompaniis praqtikaze TanamSromlebTan mimarTebaSi da 

kompaniis mogebaze, aris 10-10% TiToeulisTvis, da mxolod 6% moiTxovs 

informacias kompaniis saqmianobas garemoze zemoqmedebaze. 

kvleviT miRebuli monacemebis Tanaxmad, arsebobs aSkara molodini da 

moTxovna kompaniebis biznesis socialuri pasuxismgeblobis praqtikis Sesaxeb 

meti informaciisa sruli socialuri angariSgebis formiT. 66% fiqrobs, rom 

aucilebelia kompaniebma Riad warudginon angariSi sazogadoebas biznesis 

socialuri pasuxismgeblobis TavianTi saqmianobas Sesaxeb. xolo 15% aseTi 

informaciis veraviTar saWiroebas ver xedavs. 

kompaniebis socialuri angariSgebisTvis informaciis mediis reitingi aseTia: 

televizia � 90%, beWdviTi media � 43%, dabeWdili wliuri angariSebi � 22%, 

angariSis ganTavseba internetSi / kompaniebis vebgverdebze � 21%, 

biznesreklamis masalebi (bukletebi, broSurebi) � 17%, rogorRac daerTos 

kompaniis produqcias da momsaxurebas � 14%, damoukidebeli auditis 

angariSebi � 5%. 

ras niSnavs es biznesis socialuri pasuxismgeblobis ganmaxorcielebeli 
kompaniebisTvis?

aSkaraa biznesis sazogadoebaze zrunvasa da bznesis socialur 

pasuxismgeblobaze informaciis arasakmarisoba da am informaciaze moTxovna � 

kvlevis monacemebi SeiZleba safuZvlad daedos meti informaciis miwodebis, 
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rogorc kompaniis sazogadoebasTan urTierTobis nawilis, gamarTlebas da 

imis Cvenebas, rom es ar aris egreT wodebuli �dasavluri modis ayola�. 

aSkaraa, rom televiziis arxebi informaciis yvelaze efeqturi mediumia 

gavrcelebis TvalsazrisiT da Sesabamisad unda moxdes kompaniis biznesis 

socialuri pasuxismgeblobis saTanado gaSuqeba televiziiT. imave dros, 

sandoobis TvalsazrisiT «zepirsityvieri/xalxi ambobs» wyaros maRali 

reitingis gaTvaliswinebiT, ugulebelyofili ar unda iyos kompaniis bsp 

praqtikis Sesaxeb informrebulobis amaRleba mis TanamSromlebs Soris 

(rogorc wesi, qarTvelebi metad endobian informaciis pirad wyaroebs, vidre 

masmedias, da imis uzrunvelyofa, rom TanamSromlebi gaavrceleben Sesabamis 

informacias, SeiZleba Zalian efeqturi aRmoCndes). ar unda moxdes arc 

beWdviTi mediisa da radios ugulebelyofa, magram internetis wyaroebis 

mimarT kvlevis mier gamovlenil maRal ndobas Tu gaviTvaliswinebT, 

aucilebelia zrunva imaze, rom kompaniis biznesis socialuri 

pasuxismgeblobisa da biznesis sazogadoebaze zrunvis Sesaxeb saTanadod 

artikulirebuli informacia ganTavsdes kompaniisa da im biznesasociaciebis 

vebgverdebze, romelTa wevric aris kompania, aseve biznesis Sesaxeb 

eleqtronul sainformacio gamoSvebebSi. 

produqciis da momsaxurebis nedleulisa da adamianuri resursebis mimarT 

farTo sazogadoebis Zlieri interesis gaTvaliswinebiT, kompaniis 

vebgverdebze, reklamebSi, produqciis iarliyebze, masmediaSi da a. S. unda

ganTavsdes rac SeiZleba meti informacia kompaniis saqmianobebsa da warmoebis 

ciklSi biznesis socialuri pasuxismgeblobis midgomis Sesaxeb. rigiTi 

moqalaqis aSkara interesis viTarebaSi, am saxis informaciis ganTavseba 

TavisTavad aris Zlieri reklama. Sinaarsis TvalsazrisiT, imis garda, Tu 

rogor iwarmoeba produqcia da momsaxureba, aseve sasargeblo iqneba 

informacia kompaniis realur rolze da wvlilze qveynisa da sazogadoebis 

ganviTarebaSi, mis zrunvaze Tavis TanamSromlebze da garemoze. 

mkafio da aSkaraa moTxovna jerovani socialuri angariSgebis mimarT. am 

moTxovnis dakmayofileba sasikeTod waadgeba kompaniis reputaciisa da mis 

mimarT momxmarebelTa ndobis gaZlierebas. kompaniis socialuri angariSgebis 

ganviTarebas arsebul safexurze, roca is jer kidev ar aris farTod 

gavrcelebuli saqarTveloSi, damatebiTi upiratesoba aqvs � amiT kompania 

aRmoCndeba im liderTa rigebSi, romlebic drois moTxovnebs sxvebze 

(konkurentebis CaTvliT) ufro swrafad da efeqturad uwyoben fexs. 

socialuri angariSi dgeba weliwadSi erTxel (yoveli kalendaruli wlis 

bolos) da misi dawera SeiZleba iTavos sazogadoebasTan urTierTobis da/an 

biznesis socialuri pasuxismgeblobis menejerma, mediasTan urTierTobis 

menejerma an sxva mimarTulebis menejerma. socialuri angariSgebisTvis saWiro 

teqnikuri unarebis aTviseba iolia martivi treningiT, romelsac bevri dro 

ar miaqvs. kerZo sakonsultacio firmebis garda, 2007 wlis dekembridan msgavsi 

treningebi SeiZleba SemogvTavazos saqarTvelos strategiuli kvlevebisa da 

ganviTarebis centrma (CSRDG). 

informaciis efeqturi gavrcelebisTvis unda moxdes mediis sxvadasxva 

wyaroebis gamoyeneba kompaniis socialur angariSSi mocemuli informaciis 

gasavreceleblad an, Sesaferis SemTxvevebSi, mTeli angariSis gansaTavseblad. 

es moicavs televizias, beWdviT medias, kompaniis vebgverdebs da nabeWdi saxiT 

gamoqveynebul socialur angariSs (mis srul versias). 

damoukidebeli auditis angariSebi SeiZleba asrulebdes socialuri angariSis 

(romelic Tavad kompaniis mier iqmneba) Semcvlelis rols. zogierTi 
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sakonsultacio kompania gvTavazobs damoukidebeli socialuri auditis 

momsaxurebas. 

ras niSnavs es biznesis socialuri pasuxismgeblobis popularizatorisTvis? 

aSkaraa biznesis sazogadoebaze zrunvasa da biznesis socialur 

pasuxismgeblobaze informaciis arasakmarisoba da masze moTxovna � kvlevis 

monacemebi SeiZleba safuZvlad daedos sazogadoebis cnobierebis zrdaze 

muSaobis gamarTlebas, rogorc moTxovniT ganasazRvrulisa da ara � garedan 

Tavsmoxveulisa. 

mosalodnelia, rom koncentrirebuli da kargad dagegmili, qveynis masStabiT 

Catarebuli biznesis socialuri pasuxismgeblobis cnobierebis kampaniebi,

romlebic moicavs mediiT farTo gaSuqebas da sazogadoebriv reklamas 

(gansakuTrebiT televiziiT), efeqturi aRmoCndeba vidre viwrod gaSuqebuli 

mciremasStabiani RonisZiebebi, - magaliTad seminarebi da gasavrcelebeli 

publikaciebi. 

biznesis socialuri pasuxismgeblobis popularizaciis formisa da Sinaarsis

TvalsazrisiT, aucilebelia, erTi mxriv, �yvelasaTvis momgebiani keTili 

moraluri arCevanis� damarwmunebeli logikisa da koncepturi midgomis da, 

meore mxriv, realuri cxovrebis magaliTebis dabalansebuli kombinacia. 

mediisa da informaciis wyaroebis gavrcelebisa da sazogadoebis ndobis 

xarisxis mixedviT reitingebis Sesaxeb kvlevis Sedegad miRebuli monacemebi 

SeiZleba Zalian sasargeblo aRmoCndes sazogadoebrivi cnobierebis 

amaRlebisTvis informaciis saTanado ganTavsebisTvis. 

biznesis socialuri pasuxismgeblobis Sesaxeb sazogadoebis cnobierebis 

amaRlebis kampaniebis Tematuri aris ganviTarebaSi gaTvaliswinebuli unda 

iyos biznesis socialuri pasuxismgeblobis Sesaxeb moTxovnili informaciis 

Sinaarsis mixedviT prioritetebis kvleviT gamovlenili ranJireba. farTo 

sazogadoebis (respondentebis) mier gansazRvruli priorotetebi 

warmodgenili unda iyos maT mimarT arsebuli interesis proporciulad. 

magram biznesis socialuri pasuxismgeblobis im sferoebze romlebic 

respondentebs mcire mniSvnelobis mqoned miaCniaT an saerTod ar 

dausaxelebiaT informirebulobis gazrdis sawyis stadiaze saWiroa arsebiTi 

informaciis miwodeba. 

socialuri angariSgebis upiratesobebis popularizacia kompaniebSi aSkarad 

upasuxebs orive mxaris � rogorc kompaniebis, ise farTo sazogadoebis � 

moTxovnas. saqarTvelos arsebul konteqstSi socialuri angariSgebis 

popularizacia SeiZleba TavisTavad aRmoCndes biznesis socialuri 

pasuxismgeblobis Sesaxeb sazogadoebis informirebulobis amaRlebis 

efeqturi gza. 
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XIII. kvlevis demografia 

kvlevaSi monawileTa naxevarze meti (57%) mamakacia, xolo 43% ki qali. (ix. diagrama
26)

diagrama 26: sqesi 

gamokiTxulTa Soris ZiriTadad 25-dan 54 wlamde asakis respondnetebi Warbobdnen. (ix. 
diagrama 27)

diagrama 27: asaki
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rac Seexeba respondentTa ojaxur statuss, maTi umravlesoba 61% daqorwinebulia. 25% 
dauqorwinebelia,  gaSorebulTa wili 5%-s Seadgens, xolo 9% qvrivia. (ix. diagrama 28)

diagrama 28: ojaxuri mdgomareoba 
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respondentTa   umravlesoba  sruli umaRlesi (59%) ganaTlebis mqonea.  dabalis saSualo 
(13%),  saSualo specialuri (14%), arasruli umaRlesi (10%) ganaTlebisa da samecniero 
xarixis mqoenTa  wili. (ix. diagrama 29)
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diagrama 29 ganaTleba 
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daaxloebiT aTidan sami (31%) gamokiTxuli umuSevaria, didi nawili studenti (8%), 
diasaxlisi (10%) an pensiaze myofia (16%).  28% dasaqmebulia damqiraveblis mier, xolo 
TviTdasaqmebulTa wili 7%-s Seadgens. (ix. diagrama 30)

diagrama 30: samuSao statusi (ZiriTadi saqmianoba) 
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rac Seexeba dasaqmebulTa saqmianobis seqtors, rogorc aRmoCnda, respondentebi an kerZo 
biznesSi arian dasaqmebulni (50%), an sajaro samsaxuirSi (48%). mesame seqtorSi 
dasaqmebulTa wili mxolod 2%-s Seadgens. (ix. diagrama 31)

diagrama 31: saqmianobis seqtori 
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kvlevaSi monawile ojaxebis SedarebiT didi nawils  27%-s  bolo erTi wlis 
gaTvaliswinebiT saSualod yovelTviurad 100 � 300 laramde Semosavali honda, 
dabalSemosavliani ojaxebis wili, romelTa saSualo ojaxuri Semosavali TveSi 100 lars 
ar aRemateba 17%-s Seadgens. (ix. diagrama 32)
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diagrama 32: ojaxuri Semosavlis odenoba
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Tbilisis mosaxleobis ojaxebis ekonomikuri mdgomareoba garda obieqturi parametrebisa, 
aseve Sefasda subieqturadac. kerZod respondentebi TviTon afasebinebdnen sakuTari 
ojaxebis ekonomikur mdgomareobas.   

amokiTxulTa umravlesoba (66%) miiCnevs, rom maTi ojaxi dabali ekonomikuri 
SesaZleblobisaa. maRalSemosavlian segments sakuTar ojaxs respondentTa 5% miakuTvnebs, 
xolo 24% miiCnevs, rom maTi ojaxi saSualo ekonomikuri SesaZleblobisaa. aRsaniSnavia, rom 
ojaxis ekonomikur mdgomareobasTan dakavSirebuli obieqturi da subieqturi Sefasebebi 
saerTo tendencias inarCuneben. (ix. diagrama 33)

diagrama 33: ojaxis ekonomikuri mdgomareobis subieqturi Sefaseba 
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